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Visit Our Hospitality Suite 
CMAA Conference 
Sheraton-Jefferson, St. Louis 
February 12-15 


STERNO 


EQUIPMENT! 






STERNO 
Duo 
Wagon 


Efficient buffet service 

... smart cocktail lounge service 
... luxurious at-the-table dining room 
service—you'll find all these 
easy and profitable to provide 
with the Sterno all-inclusive 
line of copper and stainless 
steel equipment. 






Let us show you how Sterno can 


; . STERNO 
improve and beautify your 


Marmite 
serving operations. 
STERNO Beverage Urn 


STERNO Roll Warmer 





STERNO Buffet Chafing Dish Set 


All these ‘‘aids to fine service’ 
burn safe, clean, economical 


STERNOsS 


CANNED HEAT FUEL —sternc combination sove 


(Rechaud Style) 
Write for catalog and price list. with Crepe Suzette Pan 
10 





STERNO 3 Compartment 
Buffet Chafer 








STERNO INC. — 9 EAST 37th STREET -— NEW YORK 16, N. Y. 


Makers of STERNO CANNED HEAT FUEL 
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Since 1820, Burrough’s Beefeater Gin has been distilled 
in London... by a family method that has been cherished 
and guarded by succeeding generations for more than a 
century. Beefeater Gin remains inimitable. No wonder it 
has achieved overwhelming customer preference through- 
out America and in 107 other countries the world over. 


BURROUGH'S 


BEEFEATER GIN 


IMPORTED BY 


KOBRAND CORPORATION 


NEW YORK 1, N.Y., 94 PROOF, DISTILLED FROM GRAIN 











Sole U.S. Agents 4 
FROM 1005. GRAIN NEUTRAL OR 
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Candid Comment 





A club is a second home, it has 
been said, but it is doubtful if club 
members ask for or receive at home 
the type of service they demand and 
get at their club. With domestic help 
getting scarcer and more independent 
by the year, it is questionable if a 
club member could require his cook 
at home to serve him any one of ten 
main dishes at two to three hours past 
the normal time for him to eat. 

Yet that is what the member wants 
at his club, and the clubs that give 
him that type of service are finding 
their labor costs soaring out of rea- 
son in today’s competitive market. 

The labor situation is likely to get 
worse before it gets better. Unions 
are moving into clubs in more and 
more cities and such cities are feeling 
the push of unionism increasingly. 

Ten or 15 years ago, the emphasis 
in clubs, and hotels, was on food cost. 
But, today, although food prices have 
risen steadily, food cost is not the 
main problem in the dining room. La- 
bor cost is the big factor now, and it 
is a factor that must be given more 
attention than has been done previ- 
ously. 

It is commendable that the CMAA 
has selected as one of its conference 
speakers in February, Robert Beck, a 
Cornell University professor who is 
an expert in labor relations. A man- 
ager would do well to come to the 
conference even if Mr. Beck were the 
only speaker, and he is not. 

Probably there always will be some 
clubs in the United States which will 
cater to their members’ every whim, 
and this is good. But many clubs to- 
day are made up of the growing mid- 
dle class element in America, and 
these people will not stand for the 
high dues and assessments that the 
ultimate in service requires. 

Clubs which have a younger and 
less monied element in them must 
face the facts of the tight labor mar- 
ket. The directors must be educated 
by the manager, and the directors 
must, in turn, educate the members. 
The education, of course, must con- 
sist of rules and regulations governing 
the use of the club facilities, such as 
strict hours for the dining room, no 
special service for a member, etc. 
Only by such rules (and the strict 
enforcement of them) can many of 
the less wealthy clubs hope to cope 
with increasing labor costs. 
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A refrigerator that accomodates tray 
carts is now available from Herrick 
Refrigerator Co. 

Desserts, salads or other dishes can 
be prepared where most convenient, 
placed on trays in carts and wheeled 
into the refrigerator for storage. The 
tray carts also can be used for holding 
cuts of meat or different kinds of veg- 
etables. The refrigerator comes in the 
two-door model shown here as well as 
three- and four-door and larger sizes. 

For more information write Dept., 









CM, Herrick Refrigerator Co., Water- 
loo, Ia. 





A completely customized counter, 
for use by clubs in their teen-age 
rooms, poolside food service, grilles 
and other places where fast food op- 
eration is needed, is now available. 

Mounted flush and tightly sealed in 
the counter, Wells’ stainless steel 
“Bilt-In” equipment eliminates be- 
tween-unit grease and dirt traps. The 
equipment includes two fryers, a grid- 
dle, a hotplate and two food warmers. 

For more information write Dept. 
CM, Wells Manufacturing Co., 220 9th 
St., San Francisco, Calif. 


A new line of ice-making equipment 
which can produce any size ice, rang- 
ing from king-sized crescents to thin- 
ice wafers at the turn of a dial has 
been developed by the York Corp. 

The machines incorporate a selector 
dial which, when turned to the desired 
ice shape, instantaneously manufac- 
tures the specific ice size required. 
Three models are available. An air- 
cooled model makes 200 pounds a day; 


phere of charm and 
excitement that makes 
them different! Colorful, 
authentic hand-painted mural 
backgrounds set an unforgettable 


give your ; ee 
parties that : 
special atmos- : 





a water-cooled machine makes 225 
pounds per day; and a larger water- 
cooled model makes 450 pounds a day. 

For more information write Dept. 
CM, York Corp., York, Pa. 


An aluminum iced tea dispenser has 
been introduced by the Aluminum 
Cooking Utensil Co., Inc. 

It is available in either golden glow 

. or silver glow fin- 
ishes, a new ano- 
dizing process pro- 
viding extra hard, 
smooth and easy- 
to-clean surfaces 
which are stain re- 
sistant. Tea is dis- 
pensed through a 
Sieling self closing 
faucet. It has a two 
gallon capacity 
and an over-all height of less than 20 
inches. 

For more details write Dept CM, 
Aluminum Cooking Utensil Co., Wear- 
Ever Bldg., New Kensington, Pa. 





Clubs and other institutions having 
a year round central steam supply can 
take full advantage of steam cooking 
benefits with a new line of steam cook- 
ers announced by the Cleveland Range 
Co. 

The new gas or electrically operated 
steamers are available separately or 














mood. Choose South Pacific, Gay Pa- 
ree, The Circus, Gay 90s, The Orient, 
Old Vienna, Roaring 20s and others, in 
stock, or created especially for you—and they 
can be rented or purchased. These easy-to-mount eo 
murals of heavy seamless paper vary in size and S 
shape. Write or phone for more information or visit our 
studios when you’re in St. Louis for the CMAA Conference. 
KENTHEON ARTS, INC., 3110 N. 11th St., St. Louis 7, Mo. GEneva 6-0212 
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At the beautiful Ann Arbor Town Club 
Libbey’s Aqua Tempo 


harmonizes with the intimate décor 







A charming corner of the Town Club 
main dining area. Glassware service here 
is exclusively Libbey . . . backed by 

the famous Libbey guarantee: “A new 
glass if the rim of a Libbey ‘Safedge’ 
glass ever chips.” 














The lovely interior design of Ann Arbor’s Town Club gives 
the appearance of spacious “rooms within a room” due to 
skillful utilization of lighting, paneling, and color. 





Blending with this setting are Libbey Aqua Tempo glasses 
for juice and beverage use. The attractive shape and color of 
these glasses have brought many favorable comments... and 
of course their durability and economy are important to Mr. 
Henry E. Charron, Club Manager. 


Libbey Safedge Glassware is perfect for every restaurant 
operation. Libbey offers matching stemware to tie in bar and 
food service . . . your crest or monogram on every glass for a 
distinctive touch . . . a wide selection of patterns and all sizes 
...and a complete line, filling all your glassware needs from 


one reliable source. 
The new Tempo shape is available in crystal in five 


For the most attractive and economical glassware service, sizes ... 16 oz. Iced Tea, 12 oz. Beverage, 9 oz. Old 

. : -_ * Fashioned, 6 oz. Juice and 412 oz. Cocktail. The 

see your Libbey Supply Dealer or w rite to Libbey Glass, Julen, Desenigs aud eel Wee aneen ont a eel 
Division of Owens-Illinois, Toledo 1, Ohio. able in Golden, Charcoal and Aqua colors. 


LIBBEY SAFEDGE GLASSWARE Owens-ILLINOoIS 


AN @) PRODUCT GENERAL OFFICES » TOLEDO 1, OHIO 
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6) MODERN THIS YEA 


with a hy workin 


e The world’s most advanced design all-steel 
sectional Walk-Ins featuring models with completely factory engi- 
neered hermetically sealed refrigeration systems. Lower first cost. 
Puts an end to costly, crippling breakdowns. Better refrigeration to 
cut down food spoilage. Lower operating cost. Easier to keep clean. 
Saves space. 





Bally Walk-Ins are available in the exact size needed for your requirements. 
Supplied as a cooler, freezer, or a combination of both. Made for fast 
erection and easy expansion in size. Write today for details. 


BALLY CASE & COOLER COMPANY e BALLY, PENNA. 











as a combination unit with steam ket- 
tles. They are available in two-, three- 
and four-bushel sizes and operate ei- 
ther 20-, 30- or 40-gallon direct con- 
nected stationary or tilting type ped- 
estal steam kettles. 

For further details write Dept. CM, 
Cleveland Range Co., 3333 Lakeside 
Ave., Cleveland 15, Ohio. 





A vinyl] plastic version of the floor 
matting made by American Mat Corp. 
is now available. 

Known as Traffic King, the matting 
formerly was an extruded rubber 
product. The vinyl plastic version af- 
fords longer life and even more non- 
slip footing when wet or dry, accord- 
ing to the maker. It is designed to go 
under all doors with %4” or more 
clearance and is available in 15 fade- 
resistant colors. 

For more information write Dept. 
CM, American Mat Corp., 1733 Adams 
St., Toledo 2, Ohio. 





A small Hopkins swimming pool 
filter, designed originally for small 
private pools, is adaptable to club 
wading pools where a diatomaceous- 
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SRT Poe DOOR 


You eat 


Up and down 

...the napkin 

touches the lips re- 

peatedly, throughout 

the meal. Personal as the 

very glass you put to your 

mouth. The first thing picked up, 

the last put down, the napkin is a 

most personal part of your service. And 

most important for “‘bring-’em-back”’ cus- 

tomer impression! That’s why it pays to serve 

the famous Hoffmaster Cellutex ‘400’ one-use 

cellulose napkin. It’s the best, including average cloth 

napkins, rented or owned (excepting the big damask, true 

Irish linen, of course). Here’s freshness (never used before), 

more softness, faster absorbency, more generous size... plus 
meal-long service strength. Let the Hoffmaster distributor in your 
city demonstrate this high-quality, best 1958 napkin. Let him help 
you prove to yourself that the majority of your customers will welcome 


and prefer it by far! Write for his name. fi fp 
ol7master 


® 
HOFFMASTER COMPANY, INC., OSHKOSH,WIS. + HOFFMASTER PACIFIC COMPANY, LOS ANGELES 21 
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Angelica Sales Representatives offer 
Hotels over 1,000 years of combined 
experience solving uniform problems 


Your Angelica representative offers you the combined experience of the 
largest sales force in the uniform industry. Hotel problems encountered 
and solved all over the country are reported and exchanged constantly. 
He understands laundry problems, the use of color, the proper selection 
of materials and designs. He knows the hotel field. 


Behind the man is the product...the most complete line of top quality 
uniforms “in stock” for prompt delivery. Are you saving money by using 
your Angelica representative's free counseling service? Call him today... 
he’s a good man to do business with. 


az 


® The world’s most imitated uniforms 


1427 Olive Street, Saint Louis 3, Missouri * 177 N. Michigan Ave., Chicago 1, Illinois 
107 W. 48th St., New York 36, New York * 110 W. 11th St., Los Angeles 15, California 
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earth type filter is desired. It is suit- 
able for all pools up to 20,000 gallons 
capacity. 

Advantages claimed for it include 
offering peak efficiency with the min- 
imum of operating and maintenance 
attention and it occupies less than 
nine square feet of floor space. Like 
all Hopkins filters, it is a complete 
unit including pump, motor, hair trap 
and valves. 

For more information write Dept. 
CM, Hopkins Equipment Co., Hatfield, 
Pa. 


A decorative baffle for seven- and 
eight-inch speakers including an all- 
weather light, 
fashioned prima- 
rily for use by 
country clubs, mo- 
tels, resorts and 
drive-in restau- 
rants, is now on 
the market. 

The baffle, which 
is available in tur- 
quoise, gold or 
midnight black, is 
constructed of 
heavy-gauge spun aluminum and the 
upper dome section is lined with jute 
to make it waterproof. 

For more information, write Lowell 
Manufacturing Co., 3030 Laclede Sta- 
tion Rd., St. Louis 17, Mo. 





One of the more popular services in 
Syracuse China’s group of 23 open 
stock hospitality 
patterns, Webster, 
is shown here, 

A favorite for 
formal decors, the 
intricate fine-lined 
golden and rich 
brown motif bands 
on the rim blend 
well with a field of soft ivory. It 
comes in the welled Pilgrim shape. 

For more information write Dept. 
CM, Syracuse China, Syracuse, N. Y. 


A new, nonflammable, fast drying 
paint for new or previously painted 
concrete swimming pools has been an- 
nounced by Luminall Paints, Chicago. 

Featuring a binder, Acrypolyrene, 
which gives the latex-alkyd finish 
good adhesion to the surface, the paint 
comes ready to apply and needs no 
toxic, flammable primers or sealers. 
The paint is said to resist alkali in 
concrete and pool chemicals and to in- 
hibit algae growth. 

For more information and a color 
chart, write Dept. CM, Luminall 
Paints, Chicago 9, Ill. 
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This new and colorful book- 
let presents unique and 
exciting year ‘round 

party ideas— 


Proven suggestions for 
party decorations, activi- 
ties, menus and drinks 
—everything to make your 
party program the 

best, ever— 
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CMAA Convention 
Sheraton-Jefferson 
‘ St. Louis, Mo. 
t 
Feb. 12-15 
1 “OUR FAVORS FAVOR YOU” 
7 BENCO TRADING CO. INC. 
* ee 


242 WEST 41 STREET ° NEW YORK, NEW YORK 
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Welcome to the 3lst Conference of CMAA 


We hope your meeting will be a successful one. 


We know your leisure hours will be more enjoy- 
able when you order Budweisere, the King of Beers. 


ANHEUSER-BUSCH, INC. ¢ ST. LOUIS * NEWARK « LOS ANGELES 
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Thomas McGulfey 


HE St. Louis District Chapter mem- 

bers have completed plans for be- 
ing host to the 3lst Annual CMAA 
Conference, which will be held at the 
Sheraton-Jefferson Hotel in St. Louis 
from February 12 to 15. 

Conference chairman is Thomas C. 
McGuffey, manager of the Missouri 
Athletic Club, who appointed the fol- 
lowing as members of the executive 
committee: Paul Lampe, Norwood 
Hills Country Club; Christopher S. 
Murphy, Algonquin Golf Club; Rene 
de la Torre, Glen Echo Country Club; 
Elmer L. Cannon, University Club; 
Thomas Spillane, Missouri Athletic 
Club; Irvin L. Jochim;* Joseph L. 
Jones; and Wesley H. Clark, CLus 
MANAGEMENT. 

Because of the small size of the 
chapter, all other members were ap- 
pointed to a general committee: Wil- 
liam G. Becker, Noonday Club; Stef- 
fen S. Diamant, manager, and Dewey 
Kennon, Meadow Brook Country 
Club; Gerard T. Egan, Greenbriar 
Hills Country Club; Thomas B. Hack- 
ett, St. Louis Country Club; C. Paul 
Jerome, Bogey Country Club; M. C. 
Littlejohn; A. P. Litzsinger, Westwood 
Country Club; Robert C. Magill, Rac- 
quet Club; Nicholas F. Sinapole, Al- 
gonquin Golf Club; William A. Noon- 
an, Missouri Athletic Club; Vernon 
Poeggemoeler; Walter Schroeder, Old 
Warson Country ~Club; Edward P. 
Voegeli, Bellerive Country Club; By- 


CMAA Conference Opens February 12 


ron Whiteside; Robert Guynn, Sr., 
Decatur Club and Oscar Windheim, 
Mattoon Country Club, Illinois. 

The National Conference Commit- 
tee has not scheduled business ses- 
sions for Friday or Saturday morn- 
ings; rather, educational conferences 
will be concentrated during the after- 
noons from 2:00 to 4:30 and 2:15 to 
5:30, Thursday and Friday. The con- 
ference program will be: 

Wednesday: Directors’ meeting and 
luncheon. Tour of clubs. Meeting of 
chapter presidents, regional directors, 
and past presidents. Evening recep- 
tion. 

Thursday: Opening session. Lunch- 
eon. Educational session, speakers 
Walter Slowinski, Charles E. Smith, 
Harry J. Fawcett. Committee meet- 
ings. “Deutsches Volkfest” party. 






Friday: Committee meetings. Val- 
entine’s Day brunch. Introduction 
guest associations. Educational ses- 
sion, speakers, A. E. Martin, Ervin A. 
Pickel, Jr., Robert E. Beck. Round 
table discussions. Missouri Athletic 
Club Reception. Open evening. 

Saturday: Committee meetings. Past 
presidents’ luncheon, speaker, Carl J. 
Jehlen. Closing business session and 
election of officers. Formal cocktail 
party and Grand Ball. 

Sunday: Continental breakfast. Di- 
rectors’ brunch and meeting. 

Plan to attend the St. Louis CMAA 
Conference, and bring your club of- 
ficers with you so they can learn why 
today a highly-trained club manager 
is a necessity for an efficiently oper- 
ated club. 





Above, the women's entertainment committee. First row: Mesdames Christopher Murphy, 
Thomas McGulfey, Paul Lampe (chairman) and Rene de la Torre. Second row: Mesdames Wes 
Clark, Byron Whiteside, Steffen Diamant, Dewey Kennon, Nicholas Sinapole, Irvin Jochim, and 
Johnson Poor. Below, seated: Messrs. Lampe, Murphy, McGulfey and Ed Voegeli. Standing: 
Messrs. Clark, Diamant, de la Torre, Gerard Egan, Jochim and Kennon. 
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a this year CLus ManacE- 
MENT asked managers through- 
out the country about their swim- 
ming pools. Statistics show that 
pool construction is at an all-time 
high and private membership clubs 
are building their share. Here are 
several articles from managers who 
are operating successful pools— 
pools which are contributing to 
the over-all success of the club. 


Pool Substantially 
Increases Food Business 


Robert J. Roper 
Country Club of Virginia 
Richmond, Virginia 

HE original cost of our 81 x 41 foot 

pool, built in 1938, was $38,000 and 
maintenance cost last year was $710. 
It will handle about 200 people and 
its employes include a_ supervisor, 
four guards, and two women’s locker 
room maids. 

The pool is under the direction of 
the pool committee; the maintenance 
and the purchasing of supplies is un- 
der the direction of the manager. The 
supervisior-coach plans events, gives 
lessons and is responsible for daily op- 
erating procedure, safety and sanita- 
tion. 

The club has two operations and we 
plan to start clearing ground for an- 
other golf course at James River this 





Swimming Pools Help Answer 


spring, and certainly will plan addi- 
tional pool facilities within the next 
five years. 

The chief advantage of the pool is 
that it invites family participation 
both for enjoyment and competition, 
and it increases food income at the 
pool canteen approximately $2000 a 
season. I see no disadvantages if pool 
facilities are planned correctly. In 
my opinion, a swimming pool is a 
must for a family type country club. 

One example of a special swimming 
pool event was a Fourth of July fam- 
ily day swimming meet when, at a 
buffet dinner, we served 798 persons 
and our food income was $1900 with 
an additional $128 being purchased at 
the pool canteen. 


Swimming Pool Builds 
Family Interest 


Charles R. Talbott 
Lafayette Country Club 
Lafayette, Indiana 


Our club pool cultivates growth of 

family memberships which I think 
is desirable from several standpoints. 
First, a family membership reaps a 
greater dues income; second, it in- 
creases revenue of the restaurant; 
third, it activates a well-rounded club 
program; and fourth, it builds for 
future membership through members’ 
children. 


Swim meet in progress at Country Club of Virginia. 
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Club Problems 


Our pool, built in 1926, cost $35,000, 
and maintenance cost is $1500 a year. 
Its dimensions are 100 x 33 feet and 
it handles 250 people. Future expan- 
sion has been discussed but no defi- 
nite plans have been made. 

Discipline at a pool is important. 
The swimming professional must be a 
capable adult who is firm, yet fair. 
He must be provided with adequate 
personnel. His decisions must be sup- 
ported by the club manager. The 
guards and attendants should be un- 
der the direct supervision of the pro, 
and supervision in the swim lockers 
is important as well as in the pool 
enclosure. The staff at the Lafayette 
Country Club consists of a pro, two 
guards, men and women locker at- 
tendants and a part-time clean up 
man for outside the pool enclosure. 

The club operates a food service 
area outside the pool enclosure. Two 
women operate this under supervision 
of the manager. This operation re- 
lieves pressure from the restaurant, 
but is only a break-even proposition 
because of spasmodic volume. 

Each year the Purdue University 
aquatic team puts on a show at the 
club on one holiday, and swimming 
meets and events are held Memorial 
Day, Fourth of July and Labor Day. 
Group swimming lessons are held for 
the members at a nominal charge. 


Bar and Food Sales Up 
15% When Pool Is Open 


Thomas D. Kelley 
Hardscrabble Country Club 
Fort Smith, Arkansas 


Last year we eliminated the only 

disadvantage our pool had—no fil- 
ter system—by installing a filter room 
and filter system at a cost of $28,000. 
Our club pool was built in 1926 at a 
cost of $12,000 (45 x 90 feet) and main- 
tenance cost of $2115 last year (includ- 
ing supplies and salaries). It will ac- 
commodate 100 people. 

Hardscrabble is the only country 
club in Fort Smith and we have a 
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membership of 425. With an average 
attendance at the pool of 100-125 a 
day, the pool is a necessity for the 
club membership. The bar and dining 
room sales increased 15% while the 
pool was open. 


Pool Adds 50% to 
Food and Bar Revenue 


J. Dave Anderson 


Pensacola Country Club 
Pensacofa, Florida 


NY club without a pool is “missing 
“the boat” in my opinion. A pool is 
the reason we have a full membership 
ind a waiting list. For at least four 
‘o five months a year it makes the 
‘lub a family club. It adds at least 
50% to our bar and restaurant busi- 
1ess during this period. 

Our pool is kept open under the 
supervision of a lifeguard until 10 
p.m. During the evening it is patron- 
ized mostly by adults, even though 
children are not barred. It would not 
be wise on our part to keep children 
out of the pool in the evenings be- 
cause families come to the pool as a 
family unit and stay for dinner at the 
club. 

It is amazing how many parents 
use the club through the influence of 
their children. We never overlook 
gimmicks that appeal to children. We 
are located so close to fine beaches on 
the gulf that if we did not have a pool 
as well as an active program for teen- 
agers, we would have a “rough” time 
of it during the summer months. 

We have a swimming pro that is 
interested in teaching and in promot- 
ing events at the pool. Meets are held 
with other clubs on a home and home 
basis and usually at the beginning of 
the season we promote a water ballet 
show of professionals from New Or- 
leans. This has been a good drawing 
card and starts off our pool season 
with a “bang.” 

At the end of the season a meet is 
held to determine the champions ac- 
cording to age groups and classifica- 
tions. The winners at each interclub 
meet and at the end-of-the-season 
meet receive a medal or trophy. An 
emblem, to be sewed on bathing suits, 
is awarded to the winner and all that 
place second and third at the meets 
and this small “gimmick” encourages 
contestants to do their best. 

After each scheduled swimming 
event we sponsor an outdoor dinner, 
with bar setups, on the lawn between 
the clubhouse and pool, with dancing 
on the terrace. The average number 
attending these dinners is between 
350 and 400 and at least four or five 
are given each season. 

Our pool is 40 by 110 feet and origi- 
nally cost about $25,000 without a fil- 





tering system. At the present time a 
filtering system is being installed and 
after it is in operation it will save the 
cost of weekly scrubbings and clean- 
ings. Our difficulty in the past, without 
a filter, has been that the water is too 
cold because fresh water from an ar- 
tesian well continually flowed into the 
pool. 


New $80,000 Pool 
Has A.A.U. Specifications 


COMPLETION of the new swim- 

ming pool area costing almost $80,- 
000 at the Hacienda Golf Club, La 
Habra, California, is part of the club 
remodeling project which will exceed 
$300,000, when finished. 

Included in the pool improvement 
is a standard 35 ft. x 75 ft. A.A.U. 
swimming pool, shower and locker 
building, sun shelter and children’s 
wading unit surrounded by a steel 
wire fence, with ornamental brick cor- 
ner posts. 

Both pools are built of poured re- 
inforced concrete, with ceramic tile 
gutters, cast stone coping, and sur- 
rounded by broad stained concrete 
decks. 

Pool equipment includes regulation 
low and three-meter aluminum type 
Olympic Games diving boards with 
adjustable fulcrums. The high board 
is mounted on a unified cantilever 
concrete pad and brick pylon, with 
cantilever pre-cast concrete steps. 

Completely equipped, the pool has 
heater, filter, racing lanes and chrome 
steps. Hacienda Club was established 
following World War I. 


Pool Rounds Out Our 
Family Program 


L. J. Griffis, Jr. 
Vestavia Country Club 
Birmingham, Alabama 


THE original cost of our 25-meter 

pool was $30,000 and the annual 
maintenance is about $600. The seven- 
year-old pool, which is under my di- 
rect supervision, employs three life- 
guards for three summer months. The 
club’s maintenance crew also services 
the pool. 

Our present pool will handle about 
100 and within the next three years 
we are considering an additional pool 
which will cost about $40,000. 

Chief advantage of our pool is a 
better rounded activity program for 
our family club. It boosts our restau- 
rant business, but affects bar business 
only slightly. We have a Kiddie Ka- 
bana near the pool which is open 
during the summer months where we 
serve hot dogs, hamburgers, candy, 
potato chips, ice cream, beverages, etc. 

Special events such as a swimming 
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Hacienda Golf Club pool. 
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Above, buffet on pool terrace at Lafayette 
Country Club. Below, Lafayette Country Club 
pool. 


meet and shows increase bar and res- 
taurant business slightly. 


Small Pool Handles 
7500 a Season 


Raymond A. Wagman 
Racine Country Club 
Racine, Wisconsin 


OUR pool was built in the fall of 

1953 and opened the summer of 
1954. Cost of the Paddock pool was 
$52,000 and it is 50 x 25 feet. Attend- 
ance is about 7500 members and guests 
each summer. We open the pool just 
after school is out in June and close 
it the day after Labor Day. 


(Continued on page 81) 













Norwood's pool has over 400 swimmers daily. 


e TPP ihe 


Oil B Loses 


Manager 
(a Hell Country Chib 
Si. alesis 


How We Solved Our Swim Pool Problem 


Problem: Members used swimming 
pool principally on one day (Tuesday) 
of each week, then patronage dropped 
off on succeeding days throwing peak 
load on pool and clubhouse facilities 
to one day, creating a pool and club- 
house labor problem on succeeding 
days. 

Solution: Although our pool is old, 
it has been well maintained and is in 
excellent shape. It is large, 60 by 150 
feet, holds 327,000 gallons of water, 
so is adequate to take care of our 
membership of 824 families. It has a 
tremendous hold on our members and 
we find that often while the husband 
plays a round of golf, his wife and 
children enjoy the pool, then the 
family has dinner at the club. 

Thus, we feel the swim pool is a 
necessity to a family type club such 
as ours, because it has a great im- 
pact on business. It was with great 
alarm that we viewed the results of 
a study which showed that our mem- 
bers were using the pool principally 
only one day a week, and that club- 
house business coincided with patron- 
age at the pool. 

The payroll for our pool isn’t small. 
We employ a head lifeguard, three 
assistants, two concessionaires, two 
cashiers, a porter and a maid at total 
salaries of about $6800 during our 
three months of operation. The ground 
immediately surrounding the pool is 
maintained by our ground crew, and 
although we have a stand of Bermuda 
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grass which requires a minimum of 
upkeep and gives maximum wear dur- 
ing our hot St. Louis summers, it re- 
quires maintenance whether or not 
the pool is used. 

The pool at our club is just as much 
a business as the restaurant operation. 
We have a committee which works 
diligently throughout the year to in- 
sure a well rounded program, and to 
stimulate use of the pool. We feel that 
the more we can get members to use 
our pool the more guests they will 
bring and the more they will buy at 
our snack bar, and the more they will 
use our clubhouse facilities. This 
makes for good sound business. 

Thus, a further analysis of our 
study showed that our members used 
the pool immediately after the water 
had been replaced, a weekly pro- 
cedure since we did not have filters, 


Norwood'slarge 
sun deck provides 
ample space for 
bathers. 
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and the answer to our problem ap- 
parently lay in the installation of new 
filters. 

Following a study of the different 
types of filters it was decided to in- 
stall one of sand and gravel, mainly 
because of its lower price. The cost 
was approximately $20,000, but it did 
the job. Since its installation we have 
kept accurate records of pool use and 
these are the results: 

Members now use the pool every 
day of the week, except Monday when 
the pool is closed for cleaning. Aver- 
age number of members using the 
pool is 400 to 550 daily, which former- 
ly was the number using the pool 
only on Tuesdays. With income from 
guest fees and the snack bar we are 
able to just about break even in pool 
operation, except for depreciation. 


(Continued on page 81) 
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WIMMING pool areas should be 
so conducted that children, teen- 
agers and adults of all ages can have 
fun, relax and enjoy leisure or active 
hours at the pool. Members should 
be able to entertain guests at pool- 
side without embarrassment of mis- 
conduct at their club pool. Maintain- 
ing discipline is an integral part of 
the pool manager’s regular job; he 
can’t pass it off to some other person. 
The purpose of education and of dis- 
cipline are the same—the one is ap- 
proached through the other in that 
without good discipline educational 
ideals cannot be achieved, and vice 
versa. Intelligent handling and under- 
standing of youth will alleviate most 
of the disciplinary problems. 

It is not uncommon that country 
clubs have an occasional sad experi- 
ence from problems arising during 
pool activities. Even though a Mid 
West country club had proper regu- 
lations in the hands of its member- 
ship for years, it experienced such a 
condition of repeated misconduct at 
its pool, that the club president finally 
sent out a special notice to the mem- 
bership. An excerpt of which read: 


“. .. 1 expect the parents to assist in 
the discipline of their children. The 
first week the pool has been open has 
witnessed certain children taking ad- 
vantage of the new pool professional 
and the guard. This will not be toler- 
ated anymore. Second offenders of 
pool rules will be denied the right to 
use the pool for a period of two 
weeks to one month. I have instruct- 
ed Mr. to start enforcing 
this rule immediately. . . .” 


As a result, the members lost al- 
most one month of satisfactory enjoy- 
ment at the pool until conditions set- 
tled down. This caused both manage- 
ment and members embarrassment 
and the stigma lingered the remain- 
der of the season. 

It is not uncommon for youngsters 
to “test” new pool managers just to 


* Mr. Pohndorf, is a°member of the faculty 
of the College of Physical Education, Uni- 
versity of Illinois, Urbana, Illinois. 


Managing Pool Discipline 


* R. H. Pohndorf 


Pool Manager 
Milwaukee Country Club 


see how far they can go in “cutting 
up.” Parents are partly at fault when 
youngsters become unmanageable. 
However, many problems of new pool 
managers and those opening up newly 
constructed pools would be lessened 
if they themselves knew the rules and 
enforced them. If there were none es- 
tablished, they should see to it long 
before the season starts that they are 
drawn up, approved, and sent to the 
membership prior to the opening of 
the pool. If they are already estab- 
lished, learn them and enforce them! 
Milwaukee Country Club long be- 
fore the dedication of the new pool 
had realistic rules and regulations 
drawn up. These were approved and 
mailed to the membership. They were 
asked to read and learn these. As a 
result, many members were so well- 
versed in the rules that they became 
very helpful in maintaining member- 
ship adherence to the regulations. 
Included in the regular pool rules 
should be a clincher, not to be used as 
a threat, but to teach youngsters that 
severe restrictions will be made for 
offenders as a last resort and that it 
is considered a privilege to be able 
to use the pool. Indiscriminate use of 
such a clincher for minor violations 
will only tend to diminish its useful- 


ness as a form of discipline. Such a 
rule might read: 


“Parents are requested to caution 
their children and minor guests to 
observe all rules and obey instruc- 
tions of the pool manager and other 
employes. Any failure to comply with 
these pool rules shall be considered 
sufficient cause for immediate suspen- 
sion of pool privileges for the offend- 
ing individual for a* period of from 
one to seven days.” 

Most of the disciplinary problems 
with which the pool manager is con- 
fronted are not serious, at least not 
in the beginning. With improper han- 
dling they can soon become an ava- 
lanche of trouble. The professional 
leader should be responsible for his 
own discipline and thereby maintain 
personal dignity. Having others han- 
dle his discipline problems is evidence 
of his inability to handle the young- 
sters. The pool with the “best disci- 
pline”. generally has the fewest spe- 
cific “disciplinary actions.” 

Therefore, as a guide to club man- 
agers and pool managers who handle 
hourly many children at their pools, 
here are some suggestions which, when 
understood and applied, may prevent 
some problems. These hints will help 
to win and sustain the confidence and 

(Continued on page 64) 


Strict attention to diving rules is mandatory. 
Photo, American Playground Co. 
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John J. Devers 


John J. Devers, formerly manager 
of the University Club of Denver, has 
been named general manager of the 
Tam O’Shanter Country Club, Or- 
chard Lake, Mich. Mr. Devers, who is 
a national director of the CMAA, took 
over his new duties on January 15. At 
one time Mr. Devers was assistant 
manager of the Denver Country Club. 
Mr. Devers made the trip East to 
Tam O’Shanter with his wife, Ro- 
berta, and 12-year-old son, Johnny, 
both of whom are well known to Con- 
ference-goers. 

Mr. Devers started his club career 
with the Apawamis Country Club, 
Rye, N. Y., upon completion of school. 
After five years he became associated 
with Fawcett Publications, Green- 
wich, Conn., and three years later he 
returned to the club field as assistant 
manager of Wykagyl Country Club, 
New Rochelle, N. Y. 

During World War II he served in 
the Army Transportation Corps and 
was discharged a captain. He then be- 
came assistant manager of the Denver 
Country Club and in January, 1951, 
became manager of the University 
Club of Denver. 
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The Emporia (Kan.) Country Club 
recently has completed an extensive 
remodelling project. Mr. and Mrs. 
Harold Henning are new managers of 
the club. 

The remodelling included increasing 
the space and modernizing and beauti- 
fying the dining room, the recreational 
area and the grille. The project also 
included a new heating and air condi- 
tioning unit, a new glass-enclosed ver- 
anda and new glass frontage looking 
out over the swimming pool and golf 
course. 
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John Bennett, manager of the Com- 
mercial Club, San Francisco, is shown 
here with D. Holmdahl of Fresno 





State College, at the recent Grand 
National Livestock Exposition, Horse 
Show and Rodeo held at the Cow 
Palace, San Francisco. The Commer- 
cial Club bought two prize steers and 
six lambs. The show was one of the 
finest in the city’s history and attract- 
ed many thousands of visitors from 
all parts of the West. 
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Mr. and Mrs. Gerald Horgen 


Gerald Horgen has been appointed 
manager of the Lafayette Club, Minne- 
tonka Beach, Minn., succeeding C, E. 
Arnold who is retiring. Mr. Horgen 
also reports that Tom Craft, Jr., of the 
Town Club, Sioux Falls, S. D., has tak- 
en over Mr. Horgen’s previous posi- 
tion as manager of the Minnehaha 
Country Club, Sioux Falls, and that 
Henry Westin has succeded Mr. Craft 
at the Town Club. 

Before Mr. Horgen went to the Min- 
nehaha Country Club he was acting 
manager of the Minneapolis Golf Club, 
St. Louis Park, Minn., and at one time 
was manager of the St. Cloud (Minn.) 
Country Club. He began his hotel and 
club career in 1942 with the Hotel Ni- 
collet, Minneapolis. 
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Tam O'Shanter Scraps Minimum Spending, 
Adopts New Discount Plan 


TAM O’SHANTER Country Club, 

Chicago, probably the originator of 
the minimum house account, after ten 
years has decided to abolish the 
minimum spending plan after June 
14. In its place a new plan of dis- 
counting will be inaugurated, along 
with an increase in dues. 

Briefly, here is how the new plan 
works: 

Formerly Tam O’Shanter members 
were required to spend $1 a day ora 
total of $364 a year, billed every four 
weeks, in addition to regular dues of 
$450 plus tax, a total of $540. Under 
the new plan dues have been raised 
to $500 plus tax. Then, when a mem- 
ber spends $364 for food and drinks, 


CLUB MANAGEMENT: FEBRUARY, 1958 


Tam O’Shanter wiil give him a credit 
of $50 on his house account. There- 
fore, for members who spend $364 the 
cost is only $10 per year more. For 
members who do not, there is no $50 
credit on their house account, but for 
the additional $60 in dues they are re- 
lieved of the obligation on the min- 
imum spending. 

This plan applies to all Tam O’Shan- 
ter memberships. In addition, 5% dis- 
count will be credited to members on 
all amounts spent over $1000 in $1000 
steps. In other words, if a member 
spends $1000 he receives a credit of 
$50; $2000 he receives a credit of $100, 
etc. 
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FOIL TEA TAGS 
Match book size 


An unusual and effective new form of 
advertising for your establishment . . . Sexton 
Personalized Foil Tea Tags! 

These new foil tea tags are now available in 
small enough quantities for use in individual 
hotels, restaurants and clubs as well as chain 
organizations. 

Our new match book size foil tea tags provide 
as much advertising space as match book covers. 
This gives you twice as much space for your 
message as an ordinary tea tag. 

The services of our Art Department are avail- 


Sexton2“4 


able to you to provide your message and design 
in the colors of your choice. The distinctive 
colored foil backgrounds make your person- 
alized tag more ellective than ever before. 

Our superb flowery Darjeeling blend tea sur- 
passes ordinary commercial teas in flavor and 
will bring you repeat business and compliments. 
It is a tea with which you can be proud to 
associate your name. 

See your Sexton representative for complete 
information or write: 


John Sexton & Co., P.O. Box JS, Chicago 99, Ill. 
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Richard T. “Dick” Huntington, ex- 
ecutive editor and publisher of World- 
Review of Hotels and Travel, has re- 
signed that post to join the staff of the 
American Hotel Association in New 
York as director of information. 

Mr. Huntington had been with the 
World-Review for over 33 years, start- 
ed as an assistant editor on the old 
National Hotel Review. He is a life 
member of the Hotel Sales Manage- 
ment Association and a member of 
the Hotel Greeters of America, the 
Hotel Executives Club, Les Amis de 
Escoffier Society and the Columbia 
University Club. 
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Louis Changeux, member of the 
CMAA and one-time club manager, 
died on December 30, 1957. At the 
time of his death he was operating 
Wendover Farms, Wappingers Falls, 
N. Y.; from 1947 to 1951 he was man- 
ager of the Piedmont Club, Spartan- 
burg, S. C., and from 1945 to 1947 
managed the Country Club of York, 
Pa. 
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August B. Loevenich, former club 
manager, died December 8 according 
to a report received from the CMAA, 
of which he was a member. 





Standing behind the buffet table at The Country Club, Brookline, Mass., is Harold T. Hueber, 
manager, and Chef-Steward Joseph Di Sciullio. Mr. Hueber is admiring the chef's ice carving. 


George Ehrhardt, who recently re- 
signed as manager of the Hutchinson 
(Kan.) Town Club, writes from his 
home in St. Petersburg, Fla., that he 
is now a club consultant for clubs who 
need a manager to take over for a 
month or two. 
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C. R. McPhail has joined the Idle 
Hour Golf and Country Club, Macon, 
Ga., as the assistant manager. His ap- 
pointment was announced by the 
club’s manager, W. A. Lander. 
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THE ONLY AMERICAN CHAMPAGNE 


SERVED AT THE RECEPTION FOR 
HER ROYAL BRITTANIC MAJESTY 
QUEEN ELIZABETH II 
AND 
PRINCE PHILLIP 


1D) OF <@ Sam ©) Sam bs DJ ONE S108 Gens | 


WALDORE-ASTORIA * NEW YORK 
21 October 1Q5 








Shown here is the centerpiece of the buffet 
table at a party at The Country Club, Brook- 
line, Mass. 





Erich Kruger, general manager of 
the Burlingame (Calif.) Country 
Club, recently had the honor of pin- 
ning wings on his newly-commis- 
sioned son, Ensign Karl Kruger, of 
the U. S. Navy. The occasion was at 
a meeting of the Navy League in 
Corpus Christi, Tex. Mr. Kruger was 
a delegate to the meeting, represent- 
ing San Francisco. 
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Eddie Grenard, manager of the Uni- 
versity Club of Detroit, has sent us 
a wealth of publicity which his club 
received when it was the site of the 
Fifth U. S. Open squash racquets sin- 
gles championship on January 4 and 
5. Only about 90 could see the event, 
but the papers carried full stories on 
it. 
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Now... everything 
for pools by 


FILTERS 


Your choice of either sand-type 
or diatomaceous filter system. 
Jacuzzi’s rugged-built, sand- 
type filter is the most “fool- 
proof”? made. Exclusive dial 
5-way selector eliminates com- 
plicated system of valves on oth- 
er filters... makes for sure, easy 
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hg operation. Jacuzzi’s new “crys- 
tal-flo” vacuum filter is a com- 
bination diatomaceous filter and 
skimmer all in one with leaf 
basket and vacuum lid and is 
available for manual or vacuum 
cleaning of filter elements. Both 
types come equipped with Jacuz- 
zi’s famous self-priming pump. 
¢ —_ f 7 ~ 
Veh. 
\N Y FITTINGS & 
we ACCESSORIES 
j iy 
A Now... everything for swimming Chrome plated brass pool lad- 
1 : d d d ders, diving boards and stand- 
we pools engineered, made an —_ ge reg mis genni” ond 
Re ights; dec xes and conduit; 
( a backed by Jacuzzi — one of the enlontelie uhieuanen anit sea 
' : oldest and largest manufacturers tings. 
i . ee. of water pumping equipment in 
| tials MAINTENANCE 
} ma. , EQUIPMENT 
. __. "= Now...everything you need for 
the pool ready for immediate de- Vacuum cleaners; wall and al- 
i gae brushes; leaf skimmers. 
livery from any of Jacuzzi’s 
eighteen strategically-located 
factory branches to any point in Se 
= States bus usually over EQUIPMENT 
For c lete informa- ‘i - Complete kits for testing both 
tion on the Jacuzsi line So, for the best in equipment, the ph factor and chlorine content 
of swimming pool equip- : : +4) 5 of pool water. Pool thermome- 
Sauk aaa tae ie best in service, be sure it’s Jacuzzi peak 
& cas new 8-page bro- for all your pool equipment needs. 
chure. 
a eee, J 
4 { / SWIMMING POOL 
; maaielaabeauce aris ciate i ip ch angle Ww) EQUIPMENT 
; JACUZZI BROS. INC. . , 
. Swimming Pool Equipment Division 
a Jacuzzi Avenue, Richmond, California 4 BE CHOOSEY... 
: Please send complete information on your fil- 4! SELECT JACUZZI! 
s ters and swimming pool equipment plus name of 4 
4 your local supplier. : Factory branches in Atlanta, Bingham- 
© dito 1 ton, Dallas, Denver, Los Angeles, Min- 
a ‘ q neapolis, Orlando, St. Louis, Toronto 
© Street. : and other principal cities. 
1 
; : City State : 
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Delegates to the CMAA Conference will have an opportunity to 
tour Old Warson Country Club and learn why it is one of the most 
progressive in the St. Louis district. Recently the club's Harlequin 
Room, shown above, was completely remodeled after only two years 
of use. Originally designed for frivolity and good times, the motif has 
been retained. However, new lights and brackets have been installed 
in corners, and the ceiling painted a burgundy shade matching the 
new carpeting. The walls were painted, but the harlequins retained. 





New tables and chairs were installed, and the bar now has a white- 
leather upholstered arm rest, which completes the $10,000 job done 
by Design, Inc. Future plans call for remodeling the living room, and 
the newest room, the Eagle's Nest. The upstairs will be completed in 
1958 with the building of a service kitchen, private dining rooms, 
women's lounge, office and manager's apartment, which will open the 
way for the present first-floor office to be converted into a women's 
card room. 





Pat Brennan 


M. C. Pat Brennan has been ap- 
pointed general manager of the Pres- 
ton Hollow Country Club, Dallas. He 
formerly was manager of Tam O’Shan- 
ter Country Club, Chicago, and Sun- 
set Hills Country Club, St. Louis. 

Mr. Brennan writes that the Pres- 
ton Hollow clubhouse was destroyed 
by fire, and that a new one was 
opened last October. Membership con- 
sists of 685 and there are 54 employes. 
The clubhouse is colonial with con- 
temporary furnishings and in addition 
to the locker rooms has a formal din- 
ing room, informal dining room, mixed 
grille, informal and formal cocktail 
lounges featuring entertainment night- 
ly and both men and ladies card 
rooms. An 18-hole golf course, Olym- 
pic swimming pool and four tennis 
courts complete the layout. 
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Richard R. Means has been named 
manager of the River Road Country 
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Club, Louisville. Mr. Means, who is 
a past president of the Ohio Valley 
Chapter of the CMAA, last managed 
the Kosair Shrine Club, Louisville, 
from 1950 to 1957. From 1947 to 1950 
he was manager of the Mentor (O.) 
Yacht Club, and before that was as- 
sistant manager of the Richmond Val- 
ley Inn, Painesville, O. He was in the 
Navy from 1939 to 1945. 
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Paul E. Hall 


Paul E. Hall reports that he is now 
manager of the Riverside Country 
Club, Carlsbad, N. M. He previously 
was manager of the Elks Club, Inde- 
pendence, Kan., and before that man- 
aged the Sequoyah Marina, Inc., Fort 
Gibson, Okla., and the Manhattan Din- 
ner House, Springfield, Mo. 
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Charles W. Gaskell, for ten years 
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manager of the Palos Verdes Country 
Club, Palos Verdes Estates, Fla., has 
bought into the Newhouse Hotel Co., 
Salt Lake City. Mr. Gaskell, a long- 
time member of the CMAA and the 
Southern California Chapter, also 
managed the Wilton and Villa Riviera 
Hotels in California. 
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Charles E. Davis, formerly at the 
University Club, Peoria, Ill., has no- 
tified us that he is now at the Bloom- 
ington (Ill.) Country Club. 


Studies Glass's Features 
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Charles Wallace, manager of the 
Harvard Club, Boston, looks at the 
merchandising features of a Footed 
Rocks glass newly developed by Lib- 
bey Glass, division of Owens-Illinois 
Glass Co. 

The low-stemmed, seven-ounce 
Rocks glass has been designed as an 
unusual service for Scotch, bourbon 
and martinis on-the-rocks, Bloody 
Marys, Scotch mists and other over- 
ice drinks. 
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Already Sliced to Save You Time 





KRAFT’S Dotted Line PACKAGE 
INCREASES PROFITS 3 WAYS 


() You save time. Following simple 
cutting directions, you get perfect 
slices of top-quality pasteurized 
process American cheese—in 
seconds. 





@ You eliminate waste. No need to 
trim Ribbon Slices.—No broken 
pieces, slivers or dried-out edges. 


@ You get perfect portions. Each 
Ribbon Slice is uniform in size, 
shape and weight. Unlike bulk 
cheese, you can measure costs to the 
penny. 


Kraft Ribbon Slices are America’s biggest seller—and with good 
reason. These famous golden slices are the very essence of 
profitable portion control. Every slice is just right—same size, 
same weight, same cost. Try Ribbon Slices now. It pays. 





























Control your costs with perfect portions 


BLUE LINES. (l-oz. slices). Cut on RED LINES (34-oz. slices). Cut along 
blue dotted lines to get 48 sandwich red lines to get 64 uniform cheese- 
slices—each weighing exactly 1 burgerslices—each weighing 4% ounce. 
ounce. = 





KRAFT FOODS COMPANY 500 Peshtigo Court © Chicago 90, Illinois 
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can be built into 
every swimming pool 


by specifying 


Mere 


High efficiency with low operating 
costs—plus crystal clear 
swimming water—are the results 
of installing Hopkins 
FILTERMASTER Filters. 


Diatomaceous earth, pressure-type 
models in sizes for all pools 
private and commercial. For full 

information and specifications 
write for Bulletin A-356. 
Engineering assistance 
also available. 


HOPKINS EQUIPMENT COMPANY 
Hatfield, Penna. 
Filtration Specialists Over 30 Years 


es 





@ Hopkins Model 32-22 Filtermaster with 
capacity up to 18,000 gals. per hr. 





How to Install a Diving Board 


By Norman R. Miller, Vice President 


American Playground Device Co. 
Anderson, Indiana 
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ROPER installation and mainte- 

nance of diving boards will sub- 
stantially reduce replacement ex- 
pense, which is an item of consider- 
able importance in the operation of 
swimming pools. 

It’s also important when buying div- 
ing boards to deal with reputable 
manufacturers, who make products 
that meet the official requirements of 
the N.C.A.A. and A.A.U. in case the 
equipment is to be used in champion- 
ship diving events. 

One type that gives years of good 
service is the regulation Douglas fir 
board of solid laminated construction. 
Where boards receive severe use and 
abuse, the Lifetime aluminum diving 
board is recommended. 

Here are some tips for properly in- 
stalling the Douglas fir boards: 

First, make sure that all parts of 
your diving stand are properly aligned 
and that the fulcrum is aligned 
and perfectly level with the floor. 

Second, locate your fulcrum cor- 
rectly as follows: For a 12-foot board, 
a distance of 6 feet from the anchored 
end of the board is recommended; for 
a 14-foot board, 6 to 7 feet; and, for a 
16-foot board, 8 feet. Finally, make 
sure that the base of your board and 
fulerum are aligned and perfectly 
level; then bolt the base of your board 
securely to the stand. 

Either a standard bar-type or a 
rocker-type fulcrum will assure good 
diving board performance, provided 
the fulcrums are properly designed 
and covered with a heavy thickness 
of resilient rubber to absorb the shock 
of the board when in use. 

Do not secure the board at the ful- 
crum. Diving boards are designed to 
rest free at the fulcrum point. They 
must not be bolted or strapped down 
at the fulcrum. Fastening boards at 
the fulerum will destroy much of the 
“spring” and will cause excessive 
breakage. 


: 
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Alternate your Douglas fir boards 
regularly. After one board has been 
in service four or five weeks, take it 
down, remove the matting and place 
the board right side up in a normal 
70 degree temperature room, resting 
level on 4 x 4’s placed under each 
batten. Scrub the board clean with 
soap and water, then permit it to 
rest and air-dry for 10 days or so. 
Then, paint your Douglas fir board 
with boiled linseed oil and rub dry be- 
fore placing the cocoa matting back 
on the board. Or, if your board is fin- 
ished in spar varnish or with white 
enamel, simply apply one coat of the 
original finish and let dry before re- 
placing and matting. 

The Lifetime aluminum diving 
board, designed by the one-time na- 
tional diving champion, Jim Patterson 
of Ohio State, meets all requirements 
for A.A.U. and N.C.A.A. champion- 
ships. With its aircraft girder con- 
struction, this board will last for 
years, if the following installation 
rules are followed: 

Mount the board on a level sturdy 
frame. 

Make sure that the fulcrum is cov- 
ered solidly with at least a half-inch 
of rubber, the full width of the board. 

Recommended fulcrum distances for 
ordinary usage are: 16-foot board, 
place fulcrum from 72” to 84” from 
rear anchorage; 14-foot board, 60” to 
70” from rear anchorage. If the board 
is to be used for championship div- 
ing, the fulerum can be moved back 
to 60” on the 16-foot board and 54” on 
the 14-foot board, for short periods of 
time. 

Mount the aluminum board with 
very little pitch. Most standards are 
built with about % inch to the foot 
pitch, but this is to compensate for 
expected droop of wooden boards. It 
may be necessary to shim with wood- 
en strips and get slightly longer gal- 
vanized bolts. 
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REMY MARTIN 










When you serve or sell the finest, your customers experience 
the satisfaction of enjoying quality drinks. You profit by their 
repeat business and their recommendations. Make sure you give 
your customers a good reason to remember you favorably. 












Whether you run a tavern, a restaurant or a package store, 
the best guide to quality is the famous Blue Chips symbol 
and the world-renowned brands it represents. 


GORDON'’S Distilled London Dry Gin, 100% Neutral Spirits distilled from grain—94.4 Proof—Gordon’s Dry Gin Co. Ltd., Linden, N. J. 
HAIG & HAIG, Blended Scots Whisky—86.8 Proof; KING WILLIAM IV, Blended Scotch Whisky—86.8 Proof; 
COINTREAU LIQUEUR —80 Proof —produced and bottled by Cointreau Ltd., Pennington, N. J.; 
, REMY MARTIN Cognac-80 Proof; ST. REMY Brandy—80 Proof; 
RENFIELD IMPORTERS, LTD., NEW YORK 
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™ What is JACK DANIELS 
doing in TRUE? 


oe ee Why are we advertising when demand 
ee . for Jack Daniel’s is running ahead of 
et -4 supply? It’s to keep our good friends 





< oe — interested in Jack Daniel’s, keep them 
oO ee —e@ asking for it, keep them loyal. It’s the 
a continued loyalty of Jack Daniel’s friends 








a ~“*"@ that makes them such steady customers 

ne : for you, not just now but in the future. 
That’s why advertisements like this one es 
will be in TRUE—and in TIME and | 
NEWSWEEK as well. 





BRINGING IN THE GRAIN for Jack Daniel’s by 


team and wagon is but a sometimes thing today... 


“CHARCOAL 
MELLOWED” 


a nostalgic way of yesterday that has all but vanished. Not 


that we have changed one whit those old-time whiskey- 0 " 
making ideas we hold vital. We still accept no grain aed 

but the finest nature can grow. We hold firm that every BY 

drop of Jack Daniel’s be “Charcoal Mellowed” before 3 it: 

aging. We do because we believe you keenly appreciate the Dente 7 / - 

rare, rare smoothness with which this ancient Tennessee | yy AGING 


process blesses our whiskey’s flavor. May we say 
90 PROOF BY CHOICE « TENNESSEE WHISKEY 


thank you, too, for trying again later when you can’t Distilled and bottled by JACK DANIEL DISTILLERY 
ae LYNCHBURG (Pop. 399), TENN, i 
always get Jack Daniel S the first time you ask. © 1957, Jack Daniel Distillery, Lem Motlow, Prop., Inc. f 
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_one Star Chapter 


Grows With Texas 


By Page Curran 


River Crest Country Club 


Fort Worth 


HE eyes of Texas were focused on 

River Crest Country Club in Fort 
Worth on June 12, 1948, when a group 
of 15 club managers from all sections 
of our great state gathered to organ- 
ize the Lone Star Chapter of the Club 
Managers Association of America. 

Organizational members present for 


this great occasion were: Page Cur- 
ran, elected president; Elmer Olson, 
elected first vice president; Sam 
Peters, elected second vice president; 
Luther E. Harris, elected secretary- 
treasurer; M. Russell Yetter, Royce 
Chaney and John Sergeef, elected di- 
rectors; and Russell B. Canfield, 





C. Scott Crawford, W. Bradley Alley, 
William D. Overton, Rollie Pray, Jack 
Mulvehill, H. P. Pohl, and J. H. Fred- 
ericks, Jr. Three have passed away 
since that time. 

July 19, 1948, was the big day for 
our chapter, however, because that 
was when 18 of our 27 charter mem- 


Texas Lone Star Chapter Officers 






W. J. Griffin 


Vice President 


W. R. Steger 
President 


Henryetta Otis 
Secretary 


Lottie S. Hartley 
Treasurer 
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bers met in Houston for our charter 
presentation. Charter members were: 
M. P. Walker, Miss Anne Frels, Emily 
Murry, Mr. Curran, Miss Sarah Stef- 
fler, Mr. Mulvehill, Miss Beatrice 
Groseclose, Mr. Olson, Mr. Sergeef, 
Ralph Holmes, Mr. Yetter, Mr. Pohl, 
Mr. Canfield, Mr. Chaney, Ed. Sparks, 
Charles Boucher, Mr. Harris, E. F. 
Dickie, Mr. Crawford, Mr. Alley, Mr. 
Frederick, Harry V. O’Hagan, Frances 
Powe, Rollie Pray, J. C. Rader, Mr. 
Overton, and J. Walton Green. 

The aims of our chapter were to 
have the largest chapter in the CMAA, 
and to hold the 1951 national con- 
ference. 

The charter members of our little 
chapter worked hard and long trying 
to interest other Texas club man- 
agers in becoming part of our great 
organization, but times were tough. 
Few of the folks had heard about our 
chapter and the national association, 
and with a state that’s over 700 miles 
wide it was mighty hard to get around 
and see all eligible managers. How- 
ever, by the end of 1948 we had in- 
creased our membership to 47. 

Growth after that was slow, for the 
Texas Chapter. We couldn’t get many 
new members and we had a member- 
ship of only 54 when we made our 
bid for the 1951 national conference, 


Snapped at a cocktail party given at Brae-Burn Country Club, 
Houston, in December, in honor of Donald H. Clark, publisher of 
Club Management. Left: Harvey H. Mann, manager of Westwood 
Country Club, Houston, with Mr. and Mrs. Harry C. Seide (assistant 
manager), tasting "blinies with cavair and sour cream. Center: 
Group includes, standing, Mrs. Milton Thomas, Henry Barbour, Hous- 


and only 60 by the end of 1950. It 
wasn’t until after the 1951 conference 
in Dallas that our chapter really be- 
gan to grow until today we have 109 
managers representing the finest clubs 
in Texas. 

We’re mighty proud of our great 
chapter and the firsts our chapter has 
contributed: one of the first chapters 
to hold a regional convention, in 1951; 
one of the first to sponsor a student 
in club management at the University 
of Florida; the first chapter to hold a 
short course in club management, at 
the University of Houston in 1955 and 
again in 1957. 

Because of the great distances our 
folks have to travel we hold four 
meetings a year, each one in a dif- 
ferent city. Some members have to 
travel as far as 700 miles to attend 
meetings, and we think nothing of 
driving 200 or 300 miles to meet with 
our good friends. Our members are so 
interested in our meetings that we 
always have a large turnout and at 
our annual regional meetings we often 
have as many as 125 to 150 persons. 

Our members have contributed a lot 
to the national association. We take an 
active interest and are proud to say 
that not only have we been honored 
by having one of our members elected 
national president, but we have had 


ton Club, Milton Thomas, Brae-Burn, Robert Lewis, Lakeside Club, and 


ite 


Page Curran 





one of our members serve as a mem- 
ber of the CMAA board of directors 
or CMAA officer ever since our chap- 
ter was organized. 

We are now getting ready to play 
host to our second national confer- 
ence, to be held in Houston in 1959. 
Already plans have been made to 
make this one of the greatest in con- 
ference history. You can read more 
about the Houston Conference on an- 
other page of this Texas Section, but 
make your plans now to be with us 
next year. 

So today the original aims of the 
Texas Lone Star Chapter have been 
achieved. We are one of the largest 
chapters in the CMAA. We not only 
have held one national conference, 
but we’re making plans right now for 
our second one. 

But Texas is a proud chapter. We’re 
not going to stand still. We'll raise 
our sights and adopt other aims. We’ve 
got a lot of young fellows coming up 
who will do their part in contributing 
to the growth and success of the 
CMAA and the Lone Star Chapter. 


Dean Wiedower, Key Club; seated, Mr. Seide, Mrs. Howard Brown, 
Charles Griffin, Tejas Club, Lottie Hartley, Insurance Club, W. R. 
Steger, Corpus Christi Country Club, Beatrice Groseclose, Ramada 
Club, Mrs. Lewis, Mr. Mann, Mr. Brown, and Robert Andrews, Lake- 
wood Yacht Club. Right: Brae-Burn Chef Pierre Marion, with Lottie S. 
Hartley and Beatrice Grosec!ose. 
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Brewed light for you! Aged right for 
you! Lift a sparkling glass of better- 
than-ever Grand Prize today. 


Brewed the modern way a Z 
for today’s modern tastes. 2 
yr 2¢ 
v1 ° 
\¢ an 
GRAND PRIZE BEER 


GULF BREWING COMPANY, HOUSTON, TEXAS 
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Milton Thomas 
Houston Conference 


Co-Chairman 







San Jacinto Monument 


ne ong and others of Houston, courtesy, The Quill, a magazine for journalists published by Sigma Delta Chi, Professional Journalistic 
raternity. 





Henry Barbour 
Houston Conference 
Co-Chairman 
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1959 CMAA Conference in Houston 


Plans Are Already Underway 


ITH the high level of accomplish- 
ment and superabundant hospi- 
tality of the 1951 CMAA Dallas Con- 
ference to spur them on, the Texas 
Lone Star Chapter started planning 


30 


early for the 1959 Conference to be 
held in Houston. 

Perhaps the most important order of 
business at the recent meetings of the 
Texas Chapter was the survey of the 
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conference facilities available at the 
official convention hotel, the Sham- 
rock-Hilton, and a review of the tenta- 
tive schedule of functions. 

The chapter as a group met with 














FAMOUS BRANDS 


‘stanu 
i 


LUTER LEBNON (Weaver) 
JONES UNOX 

VIENNA NORTHWESTERS 
OCOMA SUNCE 

VOLPI FAIR (Farms) 


FLORA DANICA = RANGER (Ebner) 
ANTONIN CHMEL DUBUQUE 
HARDING 





from ALL OVER THE WORLD 
WE BRING YOU THE FINEST PRIME MEATS 


IMPORTED—by THE ACERS COMPANY is this U.S. Prime beef 
loin par-excellence, from the northern and eastern corn belt 
markets. Choice cuts of aged sirloin, top sirloin and filet mignon 


steaks are supplied by ACERS to famous clubs and restaurants 


in the great Southwest. Full line of 800 products offered in THE SAcers co. 


beef, veal, pork, lamb and poultry. 1737 LEVEE ST. ‘ DALLAS 


ONE CALL BRINGS ALL THESE MARKETS TO YOU-RI 1-9416 
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One reason for the unusual number of 
private membership clubs in Houston is the 
oil industry which contributes many executives 
as members of Houston clubs. Notable is the 
Petroleum Club of Houston, in the Rice Hotel. 
Other cities in Texas also have Petroleum 


Clubs including Abilene and Midland. 





serve the rapidly-growing city. 
32 


Bill Jones, manager of the convention 
department of the Houston Chamber 
of Commerce, questioning him closely 
and receiving a number of good ideas 
that other groups have used for suc- 
cessful conferences. 

Tentative plans for the 1959 Con- 
ference, which is scheduled from 
Wednesday evening, February 18 to 
the Sunday morning of George Wash- 
ington’s Birthday, include a cocktail 
party around the world’s largest hotel 
pool featuring a culinary display by 
club chefs. A bang-up rodeo and bar- 
becue will be staged by the same pro- 
moter that handles the Houston Fat 
Stock Show and Rodeo (the third 
largest in the U. S.), complete with 
western dancing, in the air-condi- 
tioned Houston Coliseum. A progres- 
sive cocktail party to enable the man- 
agers and their wives to see a number 
of the Houston area clubs is scheduled 
for one evening. A formal dinner 
dance in the columnless Emerald 
Room of the Shamrock-Hilton will 
wind up the formal part of the Con- 
ference. 

For the ladies, tentative planning 
includes a theater party to be followed 
by tea with the actors, a tour of the 
famed Azalea Trail in the River Oaks 
area, a style show by Neiman-Marcus, 
and many surprises. 

The business part of the Confer- 
ence—that is, education—is in good 
hands, for the Texas Lone Star Chap- 
ter was the originator of, and held the 
first short course for club managers, 
and the planning, in conjunction with 
the Club Management Institute, will 
introduce one or two features that 
have not been tried before. 

Following the Conference, a _per- 
sonally conducted tour by several 
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You're Invited 


TEXAS 
OPEN HOUSE 





Sheraton-Jefferson 
Hotel, St. Louis 
Rooms 6 & 7 


Friday Night 
February 14, 1958 











Texas club managers of Mexico City, 
Acapulco, etc., will be available to 
those desiring to visit these cities. 

The Texas Chapter is currently en- 
gaged in a contest to select the motto 
for the 1959 Conference, for announce- 
ment in St. Louis. 

General Co-Chairmen for the Con- 
ference are Milton Thomas, past presi- 
dent of the Texas Lone Star Chapter 
and Henry O. Barbour, a member of 
the Club Management Institute Com- 
mittee. 

Page Curran, past president of 
CMAA and manager of River Crest 
Country Club of Fort Worth, is head 
of the advisory committee. Arrange- 
ments for the meetings and educa- 
tional features will be handled by 
Walter Clist of the Coronado Club, 
Houston, while Herschel Nead of the 





A busy freeway leads toward the heart of downtown Houston, “metropolis of the Southwest.” Six railways, eight bus lines, and ten airlines 
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Fine beef, prepared and served in 
your own distinctive style, produces 
a main course that tastes as good as 
it looks. 


The top meat in each grade is dry 
aged and pre-trimmed to provide cuts 
uniform in size and appearance. 


INALLY FAMOUS 
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Conference headquarters will be the famous Shamrock Hilton Hotel, luxurious fifteen-story 
structure located four miles from downtown Houston. 


Country Club of Austin will super- 
vise the treasury as chairman of the 
finance committee. 

Ruel Dorrough of the Pine Forest 
Country Club and Beatrice Grose- 
close of the Ramada Club head the 
entertainment committee while Red 
Steger, president of the Texas Lone 
Star Chapter and manager of the 
Corpus Christi Country Club, together 
with Lottie Hartley, manager of the 
Insurance Club of Houston, will spear- 
head the hospitality committee. Al- 
ready they have appointed, as ex- 
officio members of their committee, 
each one of the 106 members of the 
Texas Lone Star Chapter. Inciden- 
tally, in St. Louis, the hospitality com- 
mittee will endeavor to surpass last 
year’s successful Texas Open House, 
in meeting rooms 6 and 7 of the Shera- 
ton-Jefferson Hotel on Friday night, 
February 14. 

All hotel reservations will be 
cleared through Harry Seide of the 
Westwood Country Club who has had 
extensive experience at the Sham- 
rock-Hilton. Actual registration will 
be supervised by John Outland, one 
of the chairmen of the 1950 Conven- 


tion and manager of the new Dallas 
Country Club. Bill Griffin, manager of 
the Brook Hollow Country Club, 
Dallas, will be handling arrangements 







for golf, horseback riding, swimming, 
and gin rummy, during the spare mo- 
ments of the Conference. 

In conjunction with the opening 
party around the world’s largest hotel 
pool, the chefs of Texas and Louisiana 
clubs will be invited to compete in a 
culinary exhibit under the chairman- 
ship of L. A. Upshaw of the Petroleum 
Club of Houston. 

Transportation will play an impor- 
tant part in the success of the Texas 
Conference as everyone will have an 
opportunity to visit the 25 city, sub- 
urban, country clubs and yacht clubs 
of the Houston area, as well as work- 
ing oil rigs, the number 3 port in the 
nation, etc. It will be under the super- 
vision of Harvey Mann, manager of 
Westwood Country Club, Houston. 
I. Howard Brown, manager of the 
Houston Yacht Club, is making ar- 
rangements for the Mexican expe- 
dition. 

Robert K. Lewis of Lakeside Coun- 
try Club is in charge of the publicity 
and promotion of the Conference. He 
will make sure that you will find out 
all about the Texas way of doing 
things. 

In charge of the very important 
women’s committee is Billie Dor- 
rough, wife of the manager of the 
Pine Forest Country Club of Houston, 
and Pat Steger, wife of the chapter 
president. 

Texas is well along in its planning 
for the 1959 Conference. How about 
you? LET’S ALL GO TEXAN IN 
1959! 





Coeds Jerrie Faye Rabon, left, and Barbara Hoff, at the University of Houston, where first 
short course for club managers was held, prepare to dish out a real Texas barbecue. 
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65 at Texas Chapter Meeting 


By Walter Clist, Manager 


Coronado Club 
Houston 


IXTY-FIVE club managers and 
their wives congregated in Hous- 
ton for the Texas Lone Star Chapter 
meeting January 4, 5 and 6. The gen- 
eral theme for this conference was 
arrangements and preparations for the 
National CMAA 1959 Conference to 
be held in Houston. 
The conferees, from all over Texas 
and also from Tulsa, Oklahoma, and 


Shreveport, Louisiana, began arriv- 
ing Saturday afternoon. On Saturday 
night, a “get together” in the form of 
an open house was held in the El 
Charro Room of the International 
Club in the famous Shamrock-Hilton 
Hotel. At 9 o’clock a group of about 
45 adjourned to the Continental Room 
of the International Club to hear 
Frankie Laine and Shep Fields and 





Scientifically Dry Aged Beef From the 
Finest Feed Lots of the Nation 


Omaha Beef first in U.S. favor 





TABLE SUP: iy MEAT 
Biles 














U.S. Govt. Inspected 


1209-15 Howard Street 


Omaha 2, Nebraska 


Phone Jackson 2020 


Oklahoma City, Okla. 


Dallas, Texas 


Phone Melrose 2-0374 
Phone Davis 7-0275 


his orchestra. Club manager, Frank 
Boudreaux, was the host for both 
events. 

Sunday morning the meetings were 
preceded by a tasty brunch buffet at 
the Lakewood Yacht Club, hosted by 
the manager, Bob Andrews. An early- 
bird prize drawing of a jeroboam of 
Mumm’s Cordon Rouge was won by 
Ruby Gallagher of the Privateers 
Country Club, Corpus Christi. After 
brunch scenic films were shown of 
St. Louis, the CMAA conference site 
for 1958, and of Houston, the national 
CMAA Conference site for 1959. 

A yachting trip across Clear Lake 
to a lakefront home was unfortunate- 
ly cancelled due to inclement weather. 
At the chapter meeting held that 
afternoon many important topics were 
discussed. Milton Thomas of Brae 
Burn Country Club and Henry O. 
Barbour of the Houston Club were 
elected general co-chairmen for the 
1959 National CMAA Conference. On 
Sunday evening approximately 60 
people enjoyed an exquisite dinner at 
the Insurance Club hosted by the 
manager, Miss Lottie Hartley. Danc- 
ing to the music of George Knodell 
and his orchestra continued until mid- 
night. 

Monday morning the conference 
continued, this time at the Pine Forest 
Country Club with Manager Ruel 
Dorrough acting as host to a 9 o’clock 
buffet-breakfast. After breakfast, for 
the ladies there was a demonstration 
of “decorative wrapping” by Mrs. Witt 
of the Witt’s Gift House in Houston. 
The ladies were shown how to make 
all sorts of interesting items from rib- 
bon and colorful wrapping paper. 

At the same time the club managers 
met to listen to W. J. “Bill” Jones, 
manager of the convention depart- 
ment of the Houston Chamber of 
Commerce, on “For an Outstanding 
Conference.” He explained the many 
facilities available in Houston for con- 
ventioneers and methods of arranging 
for them. This was followed by a gen- 
eral discussion by the membership of 
arrangements and plans for the 1959 
CMAA Conference. 

After a delightful luncheon at Pine 
Forest Country Club, Royce Chaney, 
vice president of the Club Managers 
Association, gave an interesting talk 
on “The Past Year in CMAA” out- 
lining some of the major projects that 
CMAA had done for the members 
and outlining some of the plans for 
the future. 

Following Mr. Chaney’s talk, Mr. 
Barbour, speaking for himself and 
Mr. Thomas, announced the apoint- 
ment of the committee chairman for 
the 1959 CMAA Conference. 
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© OYSTERS 
© SHRIMP 


Fresh Daily 


Featuring 
WICKERS Sauces 
And Condiments 
| 
| Frozen Fruit and Vegetables 
SPECIALISTS FOR CLUBS— 
| CAFES—HOTELS—HOSPITALS—GROCERS 


Wholesale and Retail 


WICKER, INC. 


DALLAS FORT WORTH 














HUGH:-FOWLER AGENCY 
The agency with P.S.* 
*personal service 
1005 Elm St. RI 77895 


JOAN FRANK PRODUCTIONS 
Statler Hilton Hotel 
Complete Theatrical Service 


GENERAL ARTISTS CORP. 
Fidelity Union Life Bldg. 
RI 1-3665 


BILL ROBBINS ORCHESTRA 
Excellent Music—Smart Entertaining 
6932 Wake Forest Dr. EM 88374 





Hairston Produce Company 


2018 Cadiz Street 


Dallas, Texas RI 2-7101 


Pat N Mike Brands 
Sized Idaho Potatoes, 


Foil Wrapped, or Plain 


Complete Line 
Institutional Frozen Foods, 


Vegetables, Fish and etc. 








GOLMAN OAK CLIFF BAKERY 
COMPANIES 

BAKERS OF HOLSUM SUNBEAM 

BREAD AND BAKERY PRODUCTS 


NATIONAL DISINFECTANT 
COMPANY 
Manufacturing chemists since 1918 
2417-19 Commerce Street 


GLADIOLA FLOUR 
For the finest bakery products 


RAY SHELTON, INSURANCE 
Serving Greater Dallas Area Clubs 
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Texas Clubs Among Finest in Country 


Boast Many Outstanding Facilities 


| pepe like to do things in a 

big way and the clubs in the 
Lone Star State are no exceptions. 
Texas boasts many of the finest 
clubs in the United States, with 
outstanding facilities for their 
memberships. In response to a 
questionnaire sent out by Henry 
Barbour, manager of the Houston 
Club, 42 clubs submitted complete 
statistics on their operations. Mr. 
Barbour compiled these statistics 
into an interesting collection of 
facts on Texas clubs and this in- 
formation is presented on this, and 


the following pages, in the form of 
tables and paragraphs about the 
clubs. These clubs are grouped as 
follows: city, suburban (no golf 
course) and country. 


City Clubs: 


Austin Club, located in the Com- 
modore Perry Hotel in the state cap- 
ital, has as its members many of the 
leading political figures in Texas. Dee 
Griffin is manager of the 385-member 
club, which has an initiation fee of 
$500 and $10 a month dues. Because 


of its location in the capital city, the 
Austin Club has 452 non-resident 
members who pay a $200 initiation fee 
and $7.50 monthly dues. It was built 
in 1952 and is completely air-condi- 
tioned as are almost all the clubs in 
Texas. 


Beaumont Club, managed by C. L. 
McDonald who has been with the club 
for 13 years, has 375 resident mem- 
bers with an initiation fee of $500 
and monthly dues of $12.50. 


Coronado Club, with 104 members, 
is managed by Walter M. Clist, Jr., 











Swimming pool of the Shamrock Hilton Hotel, Houston, Texas, used by guests and members of the International Club. 


THE SHAMROCK HILTON 


Headquarters Hotel 
32nd Annual CMAA Conference 
February 18 to 21, 1959 





38 


Write advertisers you saw it in CLUB MANAGEMENT: FEBRUARY, 1958 


and is located in the new Bank of the 
Southwest Building in downtown 
Houston. Members pay a $1500 in- 
itiation fee and $30 monthly dues. 
In addition the club has 30 junior 
members with initiation fee of $500 
and monthly dues of $15. The club 
rooms were built in 1956 at a cost of 
$200,000 and the facilities include two 
private dining rooms and a library. 


Fort Worth Club, housed in its own 
building, is managed by Bryant N. 
Thompson. Its 975 resident members 
pay a $1000 initiation fee and $10 
monthly dues and in addition it has 
memberships for juniors (45), as- 
sociate, clergy and Army and Navy. 
Built in 1926, the club’s facilities in- 
clude six private dining rooms, locker 
rooms, library, health club, gym, bar- 
ber shop and billiards. 


Houston Club, located in the Hous- 
ton Club building, is one of the bigger 
club operations in the country. Man- 
aged by Henry O. Barbour, the club 
has 2240 resident members, 521 non- 
resident members, serves 416,100 
meals a year, and has 145,000 square 
feet of floor space in its quarters. The 
present club facilities were completed 





Unusual buffet table arrangement at Golfcrest 


is manager. 


in 1955 at a cost of $2,400,000 and the 
club has 255 employes. Included in 
the facilities are 18 private dining 
rooms, locker rooms, library, health 
club and a barber shop. Initiation fee 
is $1500 and dues are $13. 


Insurance Club of Houston, located 
on the mezzanine floor of the Ben 
Milam Hotel, is managed by Lottie 
S. Hartley. A membership of 465 pays 
$120 initiation fees and $10 monthly 
dues. One of the features of the club, 


Country Club, Houston, where Frank Croucher 


which was built in 1954, is a 56 x 28 
foot swimming pool which is heated 
for year-round swimming. It is the 
only outdoor downtown city club 
swimming pool in Houston and has an 
enclosed sun deck and a small ad- 
joining wading pool. 


Petroleum Club of Abilene was built 
in 1951 at a cost of $75,000 and is 
managed by C. C. Street. It has 450 
resident members, an initiation fee of 
$250 and monthly dues of $10. In ad- 














@ 


EXPERIENCED CLUB MANAGEMENT ALWAYS CHOOSES 
GENERAL ELECTRIC YEAR ‘ROUND AIR CONDITIONING 


They know that General Electric produces quality heating and cooling units for every 
type of installation — designed and engineered by comfort-conscious craftsmen in 
ultra-modern plants. When you choose air conditioning — choose General Electric! 
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SOUTHWESTERN 
SPECIALTY 
CO., INC. 





Supplying All 
Of South Texas 
With 


Fountains 

Fountain Supplies 
Bakery, Hotel, Cafeteria 
Equipment and Supplies 
Laundry Supplies 


dition it has 250 non-resident mem- 
bers. Facilities include a private din- 
ing room and table tennis. 


Petroleum Club of Houston, located 
atop the Rice Hotel, was built in 
1950 at a cost of $906,000. The club 
has 810 resident members and 400 
company memberships. Initiation fee 
is $1500 and dues are $20 monthly. 
Manager of the club is Lynton Up- 
shaw, and it has 70 employes. 


Petroleum Club of Midland, man- 
aged by Harry R. Quinn, has its 
own building which was constructed 
in 1949 at a cost of $600,000. Facilities 
include a private dining room, library 
and health club. The club’s 250 res- 
ident members pay $30 a month dues 
and a $1500 initiation fee. In addition, 
the club has 350 non-resident mem- 
bers. 


Pioneer Club, Lake Charles, Louisi- 
ana, which is affiliated with the Texas 
Lone Star Chapter, is housed in an 
office building and is managed by 
Jorgen Andersen. It has 217 resident 
members with an initiation fee of 
$500 and monthly dues of $15. The 
quarters were built in 1948 and cost 
$115,800. In addition to its resident 


members the club has 10 junior mem- 
bers, 50 non-resident, 85 associate, 
three military and 13 honorary. 


Roof Club of Port Arthur was built 
in 1929 and has 165 resident mem- 
bers who pay $12 a month dues and 
initiation fees of $120. Manager is 
William G. Huff, who has been with 
the club ten years. 


Ramada Club, Houston, is managed 
by Miss Bea Groseclose who has been 
with the club 15 years. It has 150 
members, a $1500 initiation fee and 
$20 a month dues. The club was built 
in 1939. 


Tejas Club, Houston, was built in 
1929, and is managed by Thema 
Hook. It has 95 members, an initia- 
tion fee of $1000 and dues of $30. It, 
like the Ramada Club and the Coro- 
nado Club, is principally a small, ex- 
clusive luncheon and dinner club for 
wealthy Houstonians. 


Suburban Clubs: 


Briar Club, Houston, is managed by 
Al Chivers, Jr., and has 400 resident 
members, 5 junior and 150 non- 
equity members. Initiation fee is $500 








es. 


PRIVILEGED CLUB 


Members of the fabulous Insurance Club of Houston’s Pool Club 
have pool privileges like all guests of the downtown Ben Milam 
Hotel. The Ben Milam’s spacious new rooftop pool-terrace is 
heated for year-round swimming. The Ben Milam pool is Hous- 
ton’s only downtown hotel swimming pool. It is open to the 
families of Pool Club members as well as guests. 


The Ben Milam also offers: THE BEN MILAM HOTEL 
e Year-round air-conditioning 
e Houston’s finest coffee shop Texas at ne 

thas. E. Perry 


e Attached parking service garage 
e Complete personal services Manager 


The above Radarange 
installed at the 


Corpus Christi Country Club 


Phone TUlip 4-9354 
2100 Comanche 
Corpus Christi, Texas 


The Insurance Club and the Ben Milam Hotel were happy to participate in 
the January three-day meeting of the Lone Star Chapter of the National 
Club Managers’ Assn. 
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Texas Country Club Operations 








Meals Dining Kitch- Club Number of Employees 














Served Room en _ House 

Past Size Size Area Office 

Fiscal (Sq. (Sq. (Sq. Kitch- Dining and Mainte- House- Pro 

Year Ft.) Ft.) Ft.) en Rooms Grill Bar Desk nance’ keeping Shop Grounds Pool Total 
(re 65,000 5,300 2,500 N.A. 10 7 2 4 1 3 4 9 3 43 
Beaumont ...... 25,000 1,080 1,500 20,000 9 5 2 1 3 1 3 3 8 S 40 
Beeville ........ 13,500 7,000 1,750 35,000 7 5 3 2 2 1 3 3 2 28 
Brae-Burn ..... 75,000 1,650 1,820 73,026 14 6 4 3 4 1 3 3 10 3 51 
Brook Hollow .. N.A. 2,500 N.A. 31,000 18 12 2 LE 1 4 3 14 6 65 
Columbian Club 40,000 3,500 2,000 30,000 8 6 2 2 2 1 2 2 6 4 35 
COOMA 556005 75,000 2,240 2,400 45,000 14 18 4 2 7 2 1 5 9 6 68 
Corpus Christi . 118,666 15,000 2,279 25,000 12 9 4 2 § 2 2 2 12 3 53 
Dallas: .ccs.c0ss N.C.H. 6,000 3,400 50,000 20 15 6 6 9 2 10 4 13 6 91 
East Ridge ..... 12,000 1,200 20,000 12 10 3 2 4 1 3 2 1 4 42 
Golfcrest ...... N.A. N.A. N.A. NA. 10 4 4 2 7 2 2 4 10 5 50 
Houston: ....<:. N.C.H. N.A. 4,800 52,000 22 7 8 6 8 4 6 4 14 6 85 
Lakewood ...... 67,915 3,311 2,268 26,000 10 6 1 1 6 1 4 7 12 3 51 
Northwood ..... N.A. 4,500 1,250 21,500 11 7 3 2 a 1 2 4 10 5 50 
Oak CH s....53 N.A. 1,152 N.A. 15,000 9 4 4 1 5 2 3 8 5 41 
OHESSA i oicicink ccs N.C.H. 27,118 4 3 2 2 2 1 1 3 6 2 26 
Pinecrest ....... 37,362 2,400 3,540 30,000 7 5 2 2 4 1 2 1 4 3 31 
Pine Forest .... N.C.H. N.A. 7,200 36,000 20 8 a 3 6 4 2 3 16 4 69 
Ridgewood ..... 61,722 1,800 2,000 12,500 9 4 2 1 3 3 3 6 a 34 
River Crest .... NA. NA. NA. NA. 18 19 10 6 8 6 9 N.A. 76 
San Antonio ... 50,000 2,000 1,100 150,000 18 10 3 3 3 2 3 4 10 8 64 
Westwood ...... N.A. 2,800 1,400 17,000 8 8 1 1 2 1 3 12 4 40 
Willowbrook ... 33,687 7,200 1,700 14,000 8 4 2 4 3 1 3 7 4 36 
Houston Yacht . 30,560 3,300 987 21,600 8 9 1 4 4 5 4 3 3 44 
Lakewood Yacht 19,682 2,392 621 N.A. 6 5 3 3 1 3 1 2 24 
Humble: ....62-0. N.A. NA. 500 N.A. 2 4 3 1 3 2 9 6 30 

N.A.—Not Available. N.C.H.—New Club House. 
WHEN ONLY 
re 
Friel 
WILL DO 
6c 29 ° 
Steak” Your Reputation 
FOR SERVING THE FINEST MEAT IN AMERICA 
with CROWN MEATS 
FEderal 3-0331-0332-0333 MINNEAPOLIS 3, MINN. 
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and monthly dues are $20. The club 
was built in 1949 at a cost of $200,000, 
and serves 33,000 meals a year. Like 
all suburban clubs, it has a pool. 


Key Club, Houston, present quar- 
ters were built in 1955, and it has 382 
members. Initiation fee is $500 and 
monthly dues are $14. M. Dean Wie- 
dower is manager of the club. 


Memorial Drive Country Club, 
Houston, is managed by G. C. Siver- 
son, Jr., and has 251 resident mem- 
bers who pay $800 initiation fee and 
$20 monthly dues. In addition, there 
are 17 junior members with an in- 
itiation fee of $200 and $20 monthly 
dues. The club was built in 1948 at a 
cost of $55,000 and includes among 
its facilities private dining rooms, a 
teen-age room and a room for table 
tennis. 


Privateers Country Club, Corpus 
Christi, was built in 1954 at a cost of 
$78,000. It has 400 resident, 20 com- 
pany and four complimentary mem- 
berships. Ruby Gallaher is the man- 
ager. Facilities include locker rooms 
and table tennis. 





Charles H. Tabbut, manager, is shown by the swimming pool of the Oak Hills Country Club, 
San Antonio. The teen-age club room, and boys' and girls’ locker rooms, are in the building in 
the background. Oak Hills had more than 100 children enrolled in their summer program which 
was in progress five days a week from 9 to I, during June, July and August. Four high school 
instructors and coaches conducted the program. Oak Hills is just completing $400,000 in im- 
provements which include new kitchen equipment, new furnishings and a very attractive new 
lounge for men and women with picture windows overlooking the golf course. 


Country Clubs: include private dining rooms, locker 
rooms, table tennis and a teen-age 
Country Club of Austin, managed room. 
by H. V. Nead, has 500 members, an 
initiation fee of $1000 and dues of $20 
a month. The clubhouse was built at a 


cost of $240,000 in 1950 and facilities 


Beaumont Country Club, built in 
1950 for $250,000, has 500 resident 
members who pay initiation fees of 
$1000 and monthly dues of $25, and 
20 junior members whose initiation 








SPECIALISTS IN SERVICE 
TO COUNTRY CLUBS 


Equipment and Supplies 


For Kitchen and Dining Room 


GARDNER HOTEL SUPPLY CO. 


309 North Market — 
Dallas, Texas 


fee is $500 and who pay $12.50 monthly 
dues. Manager of the club is Ray G. 
Froehlich. 


Beeville Country Club is managed 
by Joseph E. Cummings and has 357 
resident members with initiation fee 
of $150 and monthly dues of $8. The 
clubhouse was built in 1922 at a cost 
of $125,000 and facilities include two 
private dining rooms, locker rooms, 
table tennis, a teen-age room and a 
laundry. 


Brae-Burn Country Club, Houston, 
is managed by Milton Thomas who 
has been with the club 14 years. The 
club has 550 resident members with 
an initiation fee of $2500 and monthly 
dues of $30. At Brae-Burn the em- 
phasis is on golf, but the club serves 
75,000 meals a year and facilities in- 
clude private dining rooms, locker 
rooms, table tennis and a teen-age 
room, The original clubhouse was 
rebuilt in 1950 at a cost of $400,000 and 
in 1956 $600,000 worth of improve- 
ments were added. 

RI 7-0376 Brook Hollow Golf Club, Dallas, 
has a membership of 400, an initiation 
fee of $4000 and monthly dues of $29. 
It also has 60 junior members, 82 sen- 








ior, 60 widows, two honorary and 
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50,000 tol 


DON HAS YOUR 





MEAT & PROVISION CO. 


Not Too Big 
Not Too Small 


PERSONALIZED 
ATTENTION 








CALL COLLECT—DElaware 7-3778 
210 West Chestnut Street 


Chicago 10, Illinois 


IKE HARDEMAN 
Tex. Representative—HOUSTON, Ph. HO 5-6687 









































ities EQUIPMENT - FURNISHINGS - SUPPLIES 


You Can be SURE of getting WHAT you want — WHEN 
you want it when you buy from DON. Here you will find 


5 selections from America’s leading manufacturers of nation- 
ally advertised service equipment. 


® Chinaware ® Party Favors 
© Plasticware ® Paper Goods 
Launderers *® Glassware © Rubber Mattin 
g 
© Silverware ® Hospital Ware 
® Linens ® Dispensers and Coffee Urns 
‘i "= * Cutlery © Counter Equipment 
Family Finish ® Kitchen Utensils ® Display Cases 
° ® Carts and Trucks © Lamps 
Bachelor Service © Fountain Needs © Ranges 
Flat Work ® Cooking Equipment ® Tableware 
e * Dining Room Furniture ® Food Preparation Equipment 
Table Linen ® Booths, Tables and Chairs ® Recreational Supplies 
* a f ” 
Linen Su 1 Guest Room Furnishings Uniforms 
i PP y ® Janitorial Supplies *® Serving Equipment 
Diaper Service ® Cleaning Equipment ® Fire Protection Equipment 


Uniform Rental 50,000 items in all — whether you operate a hotel, motel, 
Dry Cleaning restaurant, club, industrial cafeteria, diner, fountain, re- 


_— sort or other institution DON is headquarters for your 
yeimg requirements. Yes, everything for efficient, profitable 
Fur & Vault Storage operation, attractive service, to save time and aid labor 
Fur Cleaning On each of the 50,000 items, Satisfaction 


is Guaranteed or Your Money Back! 


one or write for a alesman to Call! 
Shepherd Laundries Co. - stints naclr 
B Epbwarop DON « company 


Beaumont _ Houston San Antonio GENERAL HEADQUARTERS—2201 S. LaSalle St.—Chicago 16, III. 
Branches in MIAMI ° MINNEAPOLIS-ST. PAUL ° PHILADELPHIA 
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100 non-resident members. Bill Grif- 
fin is manager. 


Columbia Club, Dallas, is managed 
by Harold S. Osborne and has a mem- 
bership of about 300. Dues are $27 a 
month and initiation fee is $1667. The 
$900,000 clubhouse was built in 1955 
and includes four private dining 
rooms, a health club, table tennis, a 
teen-age room and an exercise room. 


Colonial Country Club, Ft. Worth, 
was built in 1955 at a cost of $800,000 
and serves 75,000 meals a year. It has 
four private dining rooms, locker 
rooms, a barber shop, table tennis, 
and a teen-age room. Claus W. Ander- 
sen is manager of the club which has 
965 members, an initiation fee of 
$800 and $26 a month dues. 


Corpus Christi Country Club is 
managed by Texas Chapter President 
W. R. “Red” Steger. It has 600 mem- 
bers, initiation fees of $350 and month- 
ly dues of $24. The club serves 118,000 
meals a year. It was built in 1927, and 
among its facilities are private dining 
rooms, locker rooms and a teen-age 
room. It, like most of the country 
clubs listed, has an 18-hole golf course 
and a swimming pool. 


Dallas Country Club boasts a new 
(built in 1957) clubhouse which cost 
$1,250,000 and which has 50,000 square 
feet of space. Manager John Outland 
is in charge of 91 employes and the 
club has two private dining rooms, 
locker rooms, a health club, barber 
shop, table tennis and a_ teen-age 


Texas Golf Course Operations 








Under- 


ground Guest Pro Owns 


Golf Buggies 
Number Member 
ProHas ProOwned Owned Paved 
Equipment or Leased or Leased Drive- 
Concessions Gas. Elec. Gas. Elec. way 








Watered Fee ProShop 


Ps Yes $2.00 No 
Beaumont ...... Yes 2.00 No 
Beeville ........ Yes 1.50 Yes 
Brae-Burn ..... No 3.00 No 
Brook Hollow .. Yes 5.00 No 
Columbian ..... No 3.00 Yes 
Colonial ....... Yes 5.00 Part 


Corpus Christi . Yes 2.00 No 
Dallas 
East Ridge ..... No 2.50 Yes 


Golfcrest ...... Yes 2.50 No 
Houston ....... Yes 5.00 No 
Lakewood ..... Yes 3.00 No 
Northwood .... Yes 3.00 No 
Gak Cif ....... No 3.00 Yes 
OGGESA® occ dcses Yes 2.00 No 
Pinecrest ...... No 1.00 

Pine Forest .... Yes 4.00 No 
Ridgewood ..... Yes 3.00 Yes 
River Crest .... Yes 4.00 No 
San Antonio ... Yes 3.00 Yes 
Westwood ...... Yes 2.00 Yes 
Willowbrook ... Yes 2.50 Yes 
Humble. ......%. Yes N.A. Yes 


N.A.—Not Available. 


Yes 5 2 No 
N.A. 8 No 
i a2 Part 
Yes 30 14 No 
Yes N.A. 16 Part 
10 Yes 
30 8 Part 
Commission 25 No 
35 10 25 N.A 
None None 
Yes 10 16 20 N.A. 
Yes 55 Total No 
Commission 14 St 
Yes 32 4 No 
16 15 No 
Yes >» id 5 No 
Yes 8 4 No 
Yes 12 6 No 
18 6 
Commission 20 19 No 
1 46 6 No 
5 5 4 No 
| Ee 18 
7 Yes 








room. Initiation fee for the 650 resi- 
dent members is $3750 and monthly 
dues are $30. It has 53 junior mem- 
berships open only to sons and sons- 
in-law of members. 


East Ridge Country Club, Shreve- 
port, Louisiana, is a member of the 
Lone Star Chapter and is managed by 
J. E. Cates. It has 750 resident mem- 
bers with an initiation fee of $750 and 
monthly dues of $15. The club built a 
new clubhouse in 1957 at a cost of 


$450,000. 





WE ARE SPECIALISTS 
IN COUNTRY CLUB 
EQUIPMENT AND SUPPLIES 


WHEN YOU COME TO TEXAS 
WE'LL SHOW YOU 

















managed by Frank Croucher and has 
600 resident members. Monthly dues 
are $24 and initiation fee is $950. In 
addition the club has 100 company 
memberships with the same dues and 
initiation fee and 15 junior members. 


Houston Country Club moved into 
new quarters in 1957 which were 
built at a cost of $1,500,000. The club- 
house area is 52,000 square feet and 
the club has 85 employes. Facilities 
include private dining rooms, locker 
rooms, health club and_ teen-age 
room. The club has 572 resident mem- 
bers with a $4000 initiation fee, and 
$43 a month dues and assessments. In 
addition it has 106 junior members 
with initiation fees of $1000 and $2000 
and dues of $29 and $43 depending 
upon the age. Ralph Holmes is man- 
ager of the club. 


Lakewood Country Club, Dallas, is 
managed by Mr. and Mrs. Frank G. 
Otis, and has 450 resident members. 
Initiation fee is $300 and dues are $31. 
In addition there are 50 company 
memberships at the same fees. The 
club was built in 1915 and facilities 
include two private dining rooms, 
locker rooms, barber shops, table ten- 
nis, teen-age room and an exercise 
room. 


Northwood Club, Dallas, recently 
partially destroyed by fire, is managed 
by CMAA Vice President Royce 
Chaney who has been at the club ten 
years. It has 550 resident members 
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Jim Jamail and Sons 


Complete Line of 
Fresh Fruits 
and 


Vegetables 


4512 Montrose Houston, Texas 





GLISPIN DIST. CO. 


WHOLESALERS 


Budweiser 
Lager Beer 


and 


Michelob 


124 Collins Place Houston 2, Texas 


Don't Say Beer 
Say Budweiser 














Congratulations 
oF 


Best Wishes 


SHEP FIELDS 


AND 


His Rippling Rhythm Orchestra 


SHAMROCK HILTON HOTEL 
HOUSTON, TEXAS 








HUEY & PHILP COMPANY 


Manufacturers and Distributors 
Of Food-Serving Equipment 


And Supplies 


Dallas — Houston — Fort Worth 


THE HOUSE OF DEPENDABLE 
MERCHANDISE 


Since 1872 
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with an initiation fee of $2500 and 
dues of $31 a month. The club was 
originally built in 1937 and added to 
in 1948 and 1950. Its 5125-square-foot 
swimming pool holds 285,000 gallons 
of water, 


Oak Cliff Country Club, Dallas, has 
435 members and is managed by 
M. Russell Yetter. Its initiation fee is 
$1200 and dues are $25 a month. The 
club has, in addition, 128 company 
memberships which pay the same fees. 
It was built in 1954 at a cost of 
$650,000. 


Odessa Country Club has a new 
27,000-square-foot clubhouse being fin- 
ished this year and facilities include 
private dining rooms, locker rooms, 
gym, table tennis, and a teen-age 
room. It has 500 resident members 
with initiation fees of $800 and month- 
ly dues of $25 and in addition has 50 
company memberships at the same 
fees. W. L. Gillespie is manager. 


Pinecrest Country Club, Longview, 
managed by Billie Lee Grow, has 
470 members and initiation fee of 
$500. Dues are $20 monthly. The 
$325,000 clubhouse was built in 1953. 


Pine Forest Country Club, Houston, 
managed by R. Ruel Dorrough, has 
513 resident members and 50 junior 
members. Initiation fee is $1944 and 
monthly dues are $36. The 36,000- 
square-foot clubhouse was completely 
remodeled in 1957 and includes pri- 
vate dining rooms, locker rooms, table 
tennis and a teen-age room. 


Ridgewood Country Club, Waco, is 
managed by Fred W. Cress who has 
been with the club nine and a half 
years. Ridgewood has 379 resident 
members, 121 house members 75 
military, 67 special and 10 junior 
memberships. Initiation fee is $720 
and monthly dues are $17. The $275,- 
000 clubhouse was built in 1947. 


River Crest Country Club, Fort 
Worth, is managed by former CMAA 
President Page Curran, who has been 
with the club 12 years. Initiation fee 
for the 700 resident members is $2100 
and monthly dues are $24. There are 
126 junior members who pay an in- 
itiation fee of $480 and $10 a month 
dues. The club was built in 1912, re- 
modeled in 1955, and has 76 employes. 
The club is presently adding to the 
clubhouse. 


San Antonio Country Club has 728 
resident members and initiation fee 
of $1000. Dues are $20 monthly. In 
addition, there are 114 junior mem- 
bers who pay $5 monthly dues, 33 
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Texas City Club Operations 








Din- 


Meals ing Kitch- Club 
Served Room en House 
Past Size Size Area 
Fiscal (Sq. (Sq. (Sq. 


Year Ft.) Ft.) Ft.) 


Kitch- Dining and __te- 
en Rooms Grill Bar 


Number of Employees 


Office Main- House- 
keep- 
Desk nance ing 





Coronado 


Club .... 20,000 2,856 1,938 9,661 10 6 1 1 2 1 2 
Ft. Worth 
Club .... 120,000 3,600 4,800 100,000 36 50 — 3 $2 17 8 
Houston 
Club .... 416,100 28,000 25,000 145,000 69 72 22 «14 16 8 26 
Insurance 
Club .... NA. 6000 858 6500 7 6 2 4 
Petroleum 
Club of 
Abilene . 80,000 2,500 1,000 14,000 10 13 9 4 
Petroleum 
Club of 
Houston. 86,000 6,800 2,400 N.A. 28 14 10 3 11 4 
Petroleum 
Club of 
Midland . 100,000 7,500 800 15,000 10 9 7 3 1 t 
Pioneer 
Club .... 7,300 N.A. N.A. NA. 6 8 1 3 1 
Roof 
Club .... 12,100 625 Hotel N.A. Hotel 3 3 1 
Ramada 
Club .... N.A. — — 6000 9 8 1 2 2 
Tejas 
Club .... 10950 3,110 602 3,712 $3 2 1 | 2 
Suburban Clubs 
Briar 
Club .... 33,000 4,068 3,036 NA. 9 4 a 2 4 i y| 
Key 
Club .... N.A. 1,000 650 12,000 N.A. 
Memorial 
Dr. C. C. 36,000 960 420 3,200 4 3 1 1 | 1 1 
Privateers 
6 sales, NR 1,728 2,407 24,000 8 5 1 2 1 1 








associate, 18 military and 114 non-resi- 
dent. Manager of the club, which was 
built in 1913, is R. P. Miller. 


Westwood Country Club, Houston, 
was built in 1952 at a cost of $175,000. 
Harvey Mann is manager. Westwood 
has 400 resident members, an initia- 
tion fee of $1500 and monthly dues of 
$33. It is planning a new million dol- 
lar clubhouse. 


Willow Brook Country Club, Tyler, 
is managed by R. B. Canfield and has 
641 members. Dues are $21 a month 
and the initiation fee is $300. The 
clubhouse, which was built in 1926, in- 
cludes private dining rooms, locker 
rooms and a teen-age room. 


Yacht Clubs: 


Houston Yacht Club in Shoreacres 
is managed by I. Howard Brown. It 
has 250 members who pay $20 a 
month dues and $750 in initiation fees. 
The clubhouse was built in 1926 and 
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facilities include private dining rooms, 
locker rooms, bedrooms, table tennis 
and a teen-age room. The club has 
54 sailboat slips and 38 powerboat 
sheds. 


Lakewood Yacht Club, Seabrook, 
has 305 resident members with an in- 
itiation fee of $2000 and monthly dues 
of $30. In addition there are 40 com- 
pariy memberships with dues of $30 
and an initiation fee of $1000. The club 
was built in 1955 at a cost of $350,000. 
Manager is Robert H. Andrews. 


Company Club: 


Humble Recreation Club, Houston, 
is sponsored for Humble Oil em- 
ployes who pay a $60 initiation fee and 
$6 a month dues. It was built in 1956 
at a cost of $192,000 and is managed 
by R. E. Williams. Total membership 
is 2110. Facilities include a softball 
diamond and a 20-acre wooded picnic 
area with 30 barbecue pits plus an 
18-hole golf course. 
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YARBOROUGHS 
COFFEE 
“A Yrboroughs Bros. Product’ 


Supplying 
Clubs and Fine Restaurants 
Throughout 
Corpus Christi 
and 


South Texas 


NUECES COFFEE CU. 


4.721 Baldwin Street 
Corpus Christi, Texas 











Quick-Way 
Institutional 
Wholesale Grocery 


Serving Clubs in 
Corpus Christi 
And South Texas 


TUlip 2-9207 GArfield 3-6675 
960 East Port Box 1859 821 West Jackson 
CORPUS CHRISTI, TEXAS HARLINGEN, TEXAS 











PURVEYORS SERVING CLUBS IN 
CORPUS CHRISTI AND SOUTH TEXAS 





NUECES PROVISION CORPORATION 


1201 N. Toncahua 


Corpus Christi, Texas 


Phone TUlip 29213 


Daily shipments Fresh Shrimp, Red Snapper, Red Fish, Gulf Trout 





GENERAL HOTEL SUPPLY 


1810 Agnes 
Phone TUlip 38497 
Corpus Christi, Texas 


SAM KANE WHOLESALE MEAT CO. 


9501 Highway 9 
Phone TUlip 36561 
Corpus Christi, Texas 





PRIDGEN-KLINE COMPANY INC. 


Institutional Frozen Foods, Fresh Fruit and Vegetables 


2002 Zorro 


Phone TUlip 34387 


Corpus Christi, Texas 





CORPUS CHRISTI CLUB MANAGERS 
Morris, Gallagher, McCally, Graham, Steger 





DETTMANN WHOLESALE MEAT CO. 


2223 North Port 
Phone TUlip 25071 or 31753 
Corpus Christi, Texas 


McNABBS 
Liquor and Bar Stores 
Office at 1605 South Staples 
Corpus Christi, Texas 
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This oil derrick has become a symbol of 
Texas wealth. While oil is responsible for a 
great many Texans belonging to private clubs, 
other fields are liberally represented in Texas 
clubs. 





EMMETT SEAFOOD CO. 
Fish — Shrimp — Oysters 
Houston, Texas 














Newest Ideas in Texas Clubs 





Radar Cooking at Corpus Christi 
Country Club 


By W. R. “Red” Steger, Manager 


O that we will always have the best 
in everything at our club a new 
Radarange has been installed to help 
give us better food and faster service. 
The Radarange was purchased from 
Southwest Specialty Company of Cor- 
pus Christi, Texas. It is a product of 
Raytheon. 

Microwave energy is a particular 
type of high frequency radio energy. 
Basically it is no different from the 
energy which carries radio and tele- 
vision programs from a broadcasting 
station to your receiver. It varies only 
in the fact that its frequency of vibra- 
tion is considerably higher. The energy 
coming from a standard broadcasting 
station may, for example, vibrate 
550,000 times a second, while the mi- 
crowave energy in the Radarange 
vibrates 2,450,000,000 times a second. 

Microwaves penetrate food to a 
depth of about three inches. As the 
energy is absorbed by the food, it is 
converted to ordinary heat, resulting 
in instantaneous heating within the 
food as well as at the surface. This 
means foods will cook five to ten min- 
utes faster than was formerly possible. 

In tests made by the Massachusetts 
Institute of Technology they show the 
following improvements in nutrition 
retention, when cooked by micro- 
waves: 

Broccoli—14% more Vitamin C 

Tomatoes—7% more Vitamin C 

Cabbage—17% more Vitamin C 








Beef Loin—4% more Thiamin 

Beef Loin—12% more Riboflavin 

Microwave energy produces no ef- 
fect on the body except those nor- 
mally produced by heat. This same 
energy is used in the medical field 
for the deep heating of both tissues 
and muscles. 

We now have at our service a 
Radarange that will bake a potato in 
two minutes, cook a one pound steak 
in one and one-half minutes, broil a 
chicken in two minutes or do many 
other things in one tenth the usual 
time and in a more appetizing way. 


Automatic Answering Service at Houston Club 
By Henry Barbour, Manager 


LL are no doubt familiar with 

automatic telephone answering 
devices but, as we were, perhaps un- 
familiar with the assistance they can 
provide in a busy reservations office, 
in a club where the telephone oper- 
ators are too busy to take messages, 
or at periods where there is no one 
readily available to answer the tele- 
phone. 
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In practice, if the reservations sec- 
retaries are busy, either on one of the 
four telephone lines or talking to a 
member in person, and another call 
comes in, they buzz the operator who 
plugs the incoming call in on the 
answering service line where an auto- 
matic announcement informs the call- 
er that everyone is busy and invites 
him to leave his reservation, if it is 











PURINA 


FLAVOR -FED 


L. EAST PRODUCE 
COMPANY 


708 East 8th Street 


Houston, Texas 








‘A flavor for 


every taste”’ 


4750 Gulf Freeway 


Houston, Texas 

















WHITE ROSE DISTRIBUTING CO. 
1601 Ballinger St. 
Fort Worth, Texas 


MAJESTIC LIQUOR STORES, INC. 
3320 Camp Bowie Blvd. 
Fort Worth, Texas 


PENLAND DISTRIBUTORS 
Dist. of Old Charter 
P. O. Box 9248 
Fort Worth, Texas 


WEISEL & COMPANY 


Milwaukee's Finest Sausage 


Milwaukee, Wisconsin 











Martay 


PACKING COMPANY 


9999909 


Serving Choice and Prime Beef to 
Hotels, Clubs, Restaurants 
REFRIGERATED MEAT DELIVERY 


LOOOOOO 
207 NAGLE PHONE CA 2-9981 
HOUSTON, TEXAS 


0000000 


LEO MARTAY LEONARD BORAK 


General Mgr. Sales Mgr. 
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for a table in one of the regular din- 
ing rooms, or his phone number if he 
wishes his call returned. He has 30 
seconds in which to give his message, 
and a lot can be said in 30 seconds. 

When a lull comes, one of the secre- 
taries plays back those messages over 
the phone sitting on top of the box, 
which is also used to dictate the an- 
nouncement, which can be changed at 
will. 

In the evening, or on Sunday, a dif- 
ferent announcement informs the call- 





er, after the operator has rung the 
office once and received no answer, 
that no one is in the office and invites 
him to leave his information, which 
the assistant manager on duty moni- 
tors every few hours. 

As we have a dial system within 
the club, an employe can leave a 
message at busy times or at night, 
which will not be lost, and will re- 
ceive attention. 


Aa & &, 
» 
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Portable Paging 


Bs 


This is a Master Video Paging Sys- 
tem receiver and speaker which al- 
lows complete mobility for the wearer 
within the Houston Club and provides 
continuous and instantaneous message 
delivery from two locations within 
the club, the telephone operator and 
manager’s office. Henry Barbour is 
manager. 

Some 24 units are worn by all the 
headwaiters who page members from 
information received by MVS; by de- 
partment heads who spend consider- 
able time away from their offices, 
such as the executive housekeeper, 
the maintenance staff and several of 
the housekeeping staff also wear units 
so they can be directed to “trouble 
spots” without having to answer the 


By the use of this instrument at the Dallas Country Club, Manager John Outland not only 
has a copy of the floor plan in view, but by operating the panel he can determine the tempera- 
ture in the various rooms in which the controls are located on the control panel. Thus, he can 
set the thermostat for that room, control the amount of outside air that is introduced into the 
room and can turn the fan for that area on or off. The compressors or pumps are controlled in 
the engine room, with pilot lights on the panel indicating whether they are on or off. 
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telephone, and without the telephone 
operator having to chase them all 
over the club by phone. 

The units work from an induction 
coil system installed in the attic, are 
powered by a single mercury battery 
that lasts about three months, and 
are available on a three-year lease- 
purchase deal. The monthly cost for 
the rather large system at the Hous- 
ton Club is less than $140, and Man- 
ager Barbour feels it is worth much 
more. 


Texas Section 


This special Texas Lone Star State 
Chapter section of CLUB MANAGEMENT 
is made possible by the cooperation 
of some of the leading firms catering 
to the clubs of the Southwest, who are 
advertising in this issue. All members 
of the chapter have been helpful in 
securing both advertising and editorial 
material for the Texas Section. A spe- 
cial editorial committee was headed 
by Henry O. Barbour, the Houston 
Club. 

The special advertising committee 
of the Texas Chapter was headed by 
Milton Thomas, Brae-Burn Country 
Club, Bellaire. It included as honorary 
chairmen Royce Chaney, vice presi- 
dent of the CMAA, Northwood Club, 
Dallas, and Page Curran, past presi- 
dent CMAA, River Crest Country 
Club, Fort Worth. Officers of the chap- 
ter working with the committee, were 
Willard R. Steger, president, manager 
of the Corpus Christi Country Club; 
W. J. Griffin, vice president, manager, 
Brook Hollow Golf Club, Dallas; the 
chapter secretary, Mrs. Henryetta 
Otis, Lakewood Country Club, Dallas; 
and the chapter treasurer, Miss Lot- 
tie S. Hartley, Insurance Club of 
Houston. Others who were active on 
the advertising committee included: 
Miss Doris Hancock, Austin Club; 
Billy Lee Grow, Pinecrest Country 
Club, Longview; Raymond G., Froeh- 
lich, Beaumont Country Club; 
James R. Morris, Corpus Christi Town 
Club; Russell B. Canfield, Willow- 
brook Country Club, Tyler; Harry C. 
Seide, Westwood Country Club, Hous- 
ton; Charles H. Tabbut, Oak Hills 
Country Club, San Antonio; Claus W. 
Anderson, Colonial Country Club, 
Fort Worth; John B. Carrigan, Mid- 
land Country Club; Harry Quinn, Pe- 
troleum Club, Midland, and Jules 
Cates, East Ridge Country Club, 
Shreveport, Louisiana. 

To feature Texas this month is es- 
pecially appropriate as the 32nd An- 
nual Conference of the CMAA will be 
held one year from now at the Sham- 
rock Hilton Hotel in Houston, Febru- 
ary 18-21, 1959. 




















Since 1928 the Southwest’s larg- 
est supply house for golf course 
equipment—lawn supplies—agron- 


omy service—specialty items. 
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GAG é 
y, TEXAS TORO CO. 


FT. WORTH - DALLAS - HOUSTON 
SAN ANTONIO 








Magnolia Chemical (o., Inc. 


3205-11 Oak Grove St. 
Dallas 4, Texas 


MANUFACTURERS AND 
DISTRIBUTORS 


Kitchen Equipment, Sanitary Sup- 
plies, Insecticides, Sprayers, Golf 
Course Insecticides, Fungicides and 


Liquid Fertilizers 


Every Product Guaranteed to 


Satisfy! 














Compliments 
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VAN DERVGORTS 


Milk & Ice Cream 


Fort Worth, Texas 














—when it’s IMPORTANT to be DIFFERENT 


. give STOCK YARDS’ 


Pleasure (hest 
of Steaks 


—in ALL THE WORLD there’s nothing to match the FLAVOR 
THRILLS it holds 

Six hefty 114 pound Boneless U. S. Prime Sirloin Strip Steaks, 
scientifically flavor-aged, available in limited quantities to be 
savored only by a few. Personalized with the name of the 
recipient, the chest also contains special seasoning, and broiling 
secrets of famed chefs. Guaranteed to arrive in perfect con- 
ERENCE, ee le Ua cs Kc cc cdeuccecccsenccwecs $35.00 ppd. 

(except where air freight is necessary) 


Use This Handy Coupon: 


Stock Yards Packing Co., Inc. 
340 N. Oakley Blvd., Chicago 12, III. 


Please ship the following: 
.. Pleasure Chest of Steaks @ 35.00 to name and address below, 


to arrive on or about shia Geadaintsltia’ cate a eed koa 
(Date) 


ene Please send Brochures describing Pleasure Chests. 

Shipping Address: 

Name 

Street & Number waa das noeees asthe wers 

GHP 2k... P Mo cade es DR cis ddan 2 


Check enclosed for $.... . Gift Card (if desired) to read: 
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Royce Chaney 


By John Outland, Manager 


Dallas Country Club 


T is highly probable that most 

Texans are proud of being Texans. 
We of the Texas Lone Star Chapter 
of CMAA are also quite proud that 
one of our national officers is a Texan 
and a darn good one, too. 

Royce Chaney, our vice president, is 
a Texan by birth and bringing-up, 
both of which took place in Sulphur 
Springs, Hopkins County, starting in 
1905. Chaney, the boy, was maybe not 
much better but certainly no worse 
than most other boys of a like age. 
At least you could say that he was a 
pretty regular sort of fellow, making 
his grades and playing a little foot- 
ball in high school. 

After high school, Royce went to 
Texas Tech in Lubbock and studied 


animal husbandry among other things. 


But in spite of being a “good old coun- 
try boy,” he just wasn’t cut out to be 
a horse doctor. In 1927 Royce went 
to work for the Dallas Athletic Club, 
getting experience in both the store- 
room and kitchen. His brother, Jack 
Chaney, was the manager of the club 
and he saw to it that Royce got plenty 
of the best kind of experience. 

When the new Austin Club opened 
in 1929, Royce was their choice as 
manager. He did well with the club 
until November of that year, but then 
he fell victim to the general recession 
of that time, even as you and I. He 
didn’t mind work and spent the next 
few years as manager of the coffee 
shops for the Baker Hotels both in 
Dallas and Fort Worth. 

He managed both the Cliff Towers 


Swimming Pool at Northwood Club, Dallas 











Royce Chaney 


Hotel in Dallas and the Blazilmar 
Hotel in Taylor, with a short inter- 
lude as traveling salesman for Indus- 
trial Laboratories Cosmetics Co. In 
September of 1941 he was appointed 
manager of the Houston Club where 
he remained for the next four years 
before going to the Franciscan Hotel 
of Albuquerque as manager. The 
Northwood Club was in trouble in 
1948 and selected Mr. Chaney to help 
solve their problems. He has been 
there ever since. 

In addition to being a charter mem- 
ber of our Texas Lone Star Chapter, 
he is a past president of the chapter 
and was the general chairman of the 
Dallas Conference in 1951. At the At- 
lanta Conference he was elected to 
the national board of CMAA, was 
elected secretary-treasurer at Los An- 
geles and Vice President at New York. 

As stated before, he is not afraid of 
work and his progress has been de- 
served because he has always given 
freely of his time and ability to any 
task he undertakes. We Texans have 
a right to be proud of him. 











Serving the South 
“SELECTED HOTEL CUTS” 


STANDARD MEAT COMPANY 


U. S. Government Inspected 
Fort Worth, Texas 








Congratulations 


to a Fine Organization 


Tarrant Wholesale Drug Co. 


Distributors of 
Fine Liquors & Wines 


Houston—Corpus Christi—Beaumont 


Texas 
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LAMB 


Printing and Stationery Co., Inc. 


Fine Offset and Letterpress Printing 
Complete Service on Office Supplies 
Office Planning and Decorator Service 


Serving the Texas Sabine Area 


For Over 60 Years 


985 Orleans Beaumont, Texas 











PRIME AND CHOICE BEEF 
PRIME LAMB 


JONES DAIRY FARM PRODUCTS 
IMPORTED CANNED MEATS 


T 


GOURMET 
Co 


Specialists to Hotels, Clubs, Restaurants 


906 South Harwood 


DALLAS, TEXAS 


Phones: Riverside 7-1290 and Riverside 7-1017 











OUR SALUTE 
TO THE CLUB MANAGERS 
OF TEXAS 


and 


Their President 


W. Red Steger 


Warehouse Liquor Stores 


Main Office—1737 S. Staples 
“Serving Clubs in Corpus Christi’ 


Phone TUlip 2-1422 Corpus Christi, Texas 








CORPUS CHRISTI 
PRODUCE COMPANY 


FRESH FRUITS AND VEGETABLES 
Your Account Invited 


Courteous Drivers — Quick Delivery 


WHOLESALE ONLY 


Phones: TU 4-4025 and TU 4-9421 


TONY JATAINE 


CORPUS CHRISTI, TEXAS 
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Houston 


Insurance Club Pool 


Insurance Club Pool 


























THE roof-top, pool-terrace area of 

the Ben Milam Hotel, recently 
completed at a cost of $200,000, gives 
members and their families of the In- 
surance Club of Houston, located in 
the Ben Milam, access to the only 
hotel swimming pool in downtown 
Houston. Lottie Hartley is manager 
of the club. 

The facilities include a 56 by 28 foot 
swimming pool with a maximum 
depth of ten feet, a small elevated 
wading pool for children on the apron 
of the large pool, decked and pool 
level terraces furnished with modern 
lounging equipment and umbrella ta- 
bles, and men’s and women’s dressing 
rooms. 

The entire pool-terrace area is land- 
scaped with subtropical plants and 
trees and is secluded from street view 
by windscreen panels. A louvered 
redwood canopy shelters one of the 





decked terraces, and the pool is heated 
for year-round swimming. 

The pool is the latest in many inno- 
vations at the Insurance Club of 
Houston which is located on the mez- 
zanine floor of the hotel. The club’s 
facilities were completed in 1954 and 
include a lounge, dining room and sev- 
eral other rooms. Leaders of the Hous- 
ton insurance industry are members 
of the club. 


Paging System 


An electronic paging system is now 
in use between the various kitchen 
and bar stations and the dining room 
at the Houston Yacht Club where 
I. Howard Brown is manager. 

This allows orders to be placed at 
any time from any area without the 
waiter having to check to see if it is 
ready. The system includes a panel 
board of lights in the dining room to 
notify each waiter that there is an 
order prepared and awaiting pick-up 
at a particular station. 

Duplicate lights for each station are 
at that particular station. The system 
is a privately designed one and was 
manufactured by Pfeiffer Electric 
Contractors in 1956. 








Featuring the Finest 


Kansas City Prime Meats 


The East Texas Area 


CLUBS—RESTAURANTS 
SCHOOLS—HOSPITALS 





LOGGINS MEAT CO. 


1908 East Erwin Street 





IN 


COVERING 





COORS BEER 


Brewed with Pure Rocky Mountain 


SERVING WEST TEXAS 
Greets the C.M.A.A. 


D.K.T. Co., Inc., Distributor 
1715 E. 8th St., Odessa, Texas 


Spring Water 











HOTELS 


TYLER, TEXAS 












R. W. (BOB) HOGAN 
PRESIDENT 


| RAINBO 


ae 225 BREAD 











RAINBO BAKING COMPANY 


4104 LEELAND 
HOUSTON, TEXAS 
CA 7-2241 
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Clark-Ehre Produce Co. 


PURVEYORS TO 
RESTAURANTS—CLUBS 


HOTELS—INSTITUTIONS 


Only the Best of Quality 


Dependable Daily Deliveries 


Serving Houston Since 1918 


3119 Produce Row Walnut 3-2655 





For over 100 years 


Folks have been saying 


“If It’s Borden’s It’s Got to Be Good” 
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B. G. BYARS 
ROYAL OAKS FARM 


319 Citizens First National Bank Bldg. 
Tyler, Texas 





QUAIL 
AT ITS VERY BEST 
Shipped in Dry Ice 
PACKED 6 OR 12 TO THE CARTON 
$21.00 per dozen 


F.O.B. TYLER, TEXAS 








ZERO FOODS CO. 


PREMIUM QUALITY FROZEN FOODS 


PORTION-CONTROLLED POULTRY 
* PORTION-CONTROLLED SEAFOODS 
* FANCY VEGETABLES 

¢ FANCY FRUITS 

*« FANCY JUICES 


HOUSTON OFFICE BEAUMONT OFFICE 
Phone JAckson 8-5588 Phone ROckwell 9-3841 
Mr. L. Perry Abernathy Mr. Pete Kokenes 


SAN ANTONIO OFFICE 
Phone CApitol 6-9153 
Mr. John D. Sprinkle 
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View of the Houston Ship Channel, which serves the Port of Houston, now third in the nation in total tonnage. 
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Be Modern and 





ECONOMICAL 


CENTRAL POWER AND LIGHT COMPANY 


Corpus Christi, Texas 








» set 
THE Wortoys Lanctst 


ALL- JERSEY 


remember these words! 


Recently, a group of outstanding dairymen or- 
ganized to promote a greater public awareness of 
this superior milk. (In flavor and actual food 
value, All-Jersey is unequaled!) 


Naturally Knolle, with the World’s Largest Jersey 
Herd, will take a leading part in the nationwide 
All-Jersey program. 


KNOLLE JERSEY MILK 
PRODUCTS 


1531 S. Staples—Corpus Christi, Texas 














Odessa Big Spring 


Texas 











BOSWELLS 


ICECREAM. 
(ea ~algaag 
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This aerial view of Houston shows many landmarks in the central 
business district. 1. The Gulf Building, the city's tallest structure. 
2. The Esperson Building. 3. Bank of the Southwest Building, where 
the Coronado Club is located. 4. Rice Hotel, built on the site of 
the first Texas capitol, it houses the Press Club of Houston and the 


Petroleum Club. 5. First City National Bank Building. 6. Foley's depart- 
ment store. 7. Harris County Civil Courts Building. 8. Harris County 
Courthouse. 9. Texas State Hotel. 10. Lamar Hotel. I1. Houston 
Chronicle. 12. Houston Club Building, home of the Houston Club. 
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SA OCMC NEA RET REO 


HILLYARD FLOOR CARE 
saves half the 







Labor! 








yard SUPER SHINE-ALL 


LOOSENS THE DIRT FOR QUICK REMOVAL 


This easy-working cleaner actually surrounds the 
soil, pries it loose from the floor, breaks it into 
small particles that float suspended in the solu- 
tion. The hardest and most time-consuming part 
of the job becomes the easiest. 

Because the dirt is removed so completely when 
you pick up the cleaning water—and because 
Super Shine-All deposits no soap scum—rinsing 
is not necessary—saving half the labor. 

In normal cleaning, the entire rinse operation can 
be omitted! 


The Hillyard “Maintaineer ®” shows you how to take advantage 


of modern labor-saving treatment techniques and short 
| 


cuts. He’s your own trained floor care specialist, 
Zt Branches and Warehouse Stocks in Principal Cities 





“On Your Staff, 
Not Your Payroll”. 







ST. JOSEPH, MO. 
Passaic, N. J. 
San Jose, Calif. 


Write advertisers you saw it in CLUB 


The big opportunity to save money in floor care 
is NOT in the pennies spent for materials. Rather, 
it’s in the dollars that go for labor. Super Shine- 
All can help you save real money, by cutting clean- 
ing time as much as half. Here is another proof 
of the axiom, Economy in floor maintenance never 
comes from cheap materials. 


NOTE: Use Super Shine-All-effectively and safely on ALL 
floors, including resilient, terrazzo, etc. It’s CHEMICALLY 
NEUTRAL—no free acids, no free alkali, no crystal-form- 
ing ingredients, no solvents, no harsh abrasives. U/L 
approved slip-resistant. 


HILLYARD — St. Joseph, Mo. B-I 
(CJ Please send me full information how to save money in 
floor cleaning. 


(CD Please have the nearby Hillyard Maintaineer make a FREE 
survey and recommend treatments for my floors. 
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Officers 


President 
RICHARD E. DALEY, Army Navy Country 
Club, Arlington, Va. 
Vice President 
ROYCE CHANEY, Northwood Club, Dallas. 


Secretary-Treasurer 
DANIEL M. LAYMAN, Union League of 
Philadelphia. 


Executive Secretary 
EDWARD LYON, 1028 Connecticut Ave., 
Washington, D. C. 


Directors 
JOHN T. BRENNAN, Birmingham Country 


Club, Birmingham, Mich. 


THOMAS B. BURNESS, California Club, Los 
Angeles. 


RICHARD H. CAMPBELL, Indianapolis Ath- 
letic Club. 


A. M. DEICHLER, JR., City Midday Club, 
New York. 


JOHN J. DEVERS, Tam O’Shanter Country 
Club, Orchard Lake, Mich. 


KENNETH MEISNEST, Washington Athletic 
Club, Seattle. 


CLYDE S. MINGLEDORFF, Atlanta Athletic 
Club. 


S. T. SHEETS, Lake Shore Country Club, 
Glencoe, Ill. 


E. A. VETTER. Portage Country Club, Akron, 
Ohio. 
Regional Directors 


J. Dave Anderson, Pensacola, C.C., Fla. 
Joseph Brem, Niagara Falls C.C. 

William A. Brewer, Montreal A.A.A., Canada. 
Lyle Brown, St. Paul A.C. 

Francis Burr, Chase C.C., Walcott, Conn. 
Bernard M. Casey, Omaha C.C. 

Armand C. Chapeau, Druid Hills G.C., Atlanta. 


Harry J. Collins, Summit Hills C.C., South 
Ft. Mitchell, Ky. 


Anthony J. Donadeo, Churchill Valley C.C., 
Pittsburgh. 


Jacob Dowey, Downtown Club, Philadelphia. 


Myles A. Ellissen, Gapilano G. and C.C., West 
Vancouver, B.C., Canada. 


Carl J. Engelhardt, Yale Club, New York. 


Jerome G. Fleming, Lookout Mountain-Fairy- 
land Club, Lookout Mt., Tenn. 


Everett M. Fraser, Greenville C.C., S. C. 


Gene F. Gilmartin, Cleveland Yachting Club. 


Nathan B. Hale, The C.C., Salt Lake City. 


William J. Hodges, Paradise Valley C.C., 
Scottsdale, Ariz. 


Joseph L. Jones, St. Louis, Mo. 
Erich J. Kruger, Burlingame C.C., Calif. 
Arthur L. Norton, University Club, Boston. 


Frank N. Ovens, Royal Canadian Y.C., To- 
ronto. 


Verne Perry, Multnomah A.C., Portland, Ore. 
William L. Peterson, Wheeling C.C., W. Va. 
ee F. Rice, University Club, Washington, 


Lee M. Seeger, Brentwood C.C., Los Angeles. 
Frederick E. Shaner, Youngstown Club, Ohio. 
— A. Sherertz, Creve Coeur Club, Peoria, 


Francis A. Sifferlin, U.C., Columbus, O 
Lowell S. Smith, Detroit Club. 

George W. Sperlak, Pueblo G. & C.C., Colo. 
Arthur Thomas, Montclair G.C., N. J. 
Raymond A. Wagman, Racine C.C., Wis. 
Frank A. Wallace, Harvard Club, Tulsa. 
Tony Wayne, Riverside C.C., IIl. 

M. Russell Yetter, Oak Cliff C.C., Dallas 
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Bulletin of the 


CLUB MANAGERS ASSOCIATION 


OF AMERICA 


VOL XIII 


Dear FELLOW MEMBER: 


FEBRUARY, 1958 


No. 11 


Nostalgia can be a most expensive luxury, but all of us enjoy thinking of 
pleasant experiences and outstanding people we have encountered in past con- 
ferences of the Club Managers’ Association of America. 

Our lives, business and social, have been richer because men like Fred 
Crawford, John Pomeroy, Dick Hirmke and Bill Tinkhoff were willing to 
share their gifts and abilities with us. No one can work toward a conference 
of CMAA and not have thoughts of these men and their accomplishments go 
through his mind. Their ability to share, and their willingness to work for 
goals that have contributed so much to all of us, emphasize the need for each 
of us to take an active part in all our association affairs. None of us can take 
the place of these and other leaders in CMAA affairs in the hearts of their 
families and friends. If every one of us will contribute to the programs and 
welfare of the association to the best of our ability, we will honor them in the 


highest. 


When you arrive in St. Louis, enjoy every opportunity to talk to the club 
manager next to you, and get to know him better. Don’t hesitate to introduce 
yourself to every person in attendance. They want to know you, and you will 
remember them long after you have forgotten the parties and social gather- 
ings, enjoyable as they are. If you do these things, St. Louis will live in your 
memory a long time—and you will begin to appreciate CMAA, its officers and 
committees, for all it has done for you, and will do in the future. See you in 


St. Louis. 


Tuomas C. McGurrey, Conference Chairman 





AK-SAR-BEN CHAPTER 
President—Chet Butterfield, Happy Hollow 
Club, Omaha. 
—— Huffer, Field Club of 


maha. 
ALBANY CHAPTER 
President—William P. Eckert, Fort Orange 
Club, Albany. 
Secretary—Fred O. Ashworth, Jr., Mohawk 
Club, Schenectady. 
ARIZONA CHAPTER 
President—Roy B. Sincere, Phoenix C. C. 
Secretary—William J. Hodges, Paradise 
bing ets Club, Scottsdale. 
BADGER STATE 
pom A A. Wagman, Racine 
Cc. C., Wis. 
Secretary—G. L. Backus, Meadowbrook 
Town & C. C., Racine. 
BAMA CHAPTER 
President—Jerry R. Caldwell, Country 
Club of Birmingham. 
Se ee Ham, Jr., The 
Club, Inc., a 
CHICAGO DISTR 
President—E. W. , rr Hinsdale G. C. 
Secretary-Treasurer—Tony Wayne, River- 
side Golf Club. 
CLEVELAND CHAPTER 
President—Fred E. Shaner, Youngstown 
Country Club. 
Secretary—Fred Kopf, Jr., U. C. of Cleve- 


land. 
CLUB MANAGERS OF THE CITY OF NEW 
YORK 


President—C. W. Osborne, Columbia U. C. 
Secretary—Carl J. Engelhardt, » as Club. 
CONNECTICUT me MANAGER 
President—W. Satterthwait, _ 
Club, New Fy 
Secretary—L. J. Sherman, Woodbridge 


DELTA CHAPTER 
President—Sam Keath, Country Club of 

Little Rock. 
<n Rehn, C. C. of Little 


Rock. 
DETROIT CLUB MANAGERS 
—— T. Brennan, Birmingham 


Secretary-—Charles R. Bangs, Bloomfield 
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EVERGREEN CHAPTER 

President—John McCarthy, Washington 
A. C., Seattle. 

Secretary-Treasurer—Carlton Sander, Se- 
attle Tennis Clu 

GEORGIA CRACKER CHAPTER 
President—Mrs. Louise H. Veale, Legion 

C. C. Avondale Estates 
Secretary—Glenn Bearden, Standard Town 
& C. C., Brookhaven. 

ILLINI CHAPTER 

President—E. A. Ringer, Lakeside C. C., 
Bloomington. 
a W. Cook, Illini C. C., 

INLAND EMPIRE CHAPTER 
President—J. A. Scioly, American Legion 

Club, Spokane. 
Secretary-Treasurer—Gilbert J. Diemert, 
Spokane Club. 

IOWA TALL CORN CHAPTER 
President—Frank Dowie, Des Moines Club. 
Secretary—E. J. Ehmann, Wakonda C. C., 

Des Moines. 

MAPLE LEAF CHAPTER 
President—Harrison Johns, Toronto. 
Secretary—Hugh Bell, Islington G. C., 

Toronto. 

METROPOLITAN CLUB MANAGERS 
President—Fred Hollister, Scarsdale G. C. 
ee Piper, Bonnie Brier 


MID-AMERICA CHAPTER 
President—Robert Walters, Blue Hills 
Club, Kansas City, Mo. 
Secretary—Elizabeth Marvin, Blue Hills 
C., Kansas City. 
MILE HIGH CHAPTER 
President—Mark Toray, Town Club, Den- 


ver. 
Secretary-Treasurer—Horace Duncan, 
Cherry Hills C. C., Englewood. 
eet ey AND DISTRICT 
Inactiv 
NATIONAL CAP. 
— os Shields, Annapolis C. C., 
Secretary—Guenter Skole, Winchester 
NEW ENGLAND 


CHAPTE 
President—Peter Benin, Tatnuck C. C., 
Worchester. 
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Secretary—Beatrice Phillips, Engineers 
Club, Boston. 
NEW JERSEY CLUB MANAGERS 
President—Herbert Moran, Canoe Brook 


Cc. &. 
Secretary-Treasurer—Richard Worthing- 
ton, Plainfield C. C. 
NEW YORK STATE 
— C. Brem, Niagara Falls 


es Johannisson, 
Cc. C. of Rochester. 
OHIO VALLEY CHAPTER 
President—Frank Rolfes, Cincinnati Club. 
Secretary—Charles E. Menges, Indianapolis 
Athletic Club, Indianapolis. 
O-K CHAPTER 
President—Anton Swensson, Crestview 
Cc. C., Wichita. 
Secretary—Paul C. Johnson, Oklahoma 
City G. & C. C. 
OREGON STATE 
President—C. W. Nelson, Aero Club, Port- 


“a d. 
Secretary—C. W. Galloway, Waverley C. C., 
Portland. 
PARADISE OF PACIFIC 
President—Ed McKellar, Oahu C.C., T. H. 
Secretary—Lyman Crockenburg, Honolulu. 
PENINSULAR CHAPTER 
President—W. Bruce Matthews, Green- 
ridge C. C., Grand Rapids. 
ee A. Macioge, Kalamazoo 
os. 


PENN-YORK 
President—J. F. Tewey, Elmira City Club. 
Secretary-Treasurer—James Nemeti, Drum- 
lins Club, Syracuse. 
PHILADELPHIA AND VICINITY 
—" B. McGowan, Jr., Racquet 
ub. 
Secretary—Eugene Gspann, Melrose C. C., 
Aldan. 
PIEDMONT CHAPTER 
a Scott, Carolina C. C., 
Raleigh, N. 
Secretary- eA Reginald Lamb, 
Columbia (S. C.) C. C. 
PITTSBURGH CHAPTER 
President—Michael Derkacz, Sunnehanna 


Secretary—Leora McCune, College Club. 
ST. LOUIS CHAPTER 
President—Christopher Murphy, Algon- 
quin : 
Secretary-Treasurer—Gerard Egan, Green- 
briar Hills C. C. 
SAN DIEGO CHAPTER 
President—Frank X. Cahill, San Diego. 
C. C., Chula Vista, Calif. 
Secretary-Treasurer—Gordon High, La 
Jolla C. C. 
SAN FRANCISCO CHAPTER 
ee G. Frey, California 
G. 


Pe Irvin, Penning: 
ton G. & C. C., San Mateo. 
SOUTHFRN CALIFORNIA CHAPTER 
President—Charles E. Errington, Bel-Air 
Bay Club. Pacific Palisades. 
Secretary—George Cloutier, Beach Club. 
Santa Monica. 
SUNSHINE STATE CHAPTER 
— Dave Anderson, Pensacola 


Secretary—Paul Naddeo, River Club, Jack- 
sonville. 
TEXAS LONE STAR CHAPTER 
President—W. R. Steger, Corpus Christi 


c.. €: 
Secretary-Treasurer—Henryetta Otis, 
Lakewood C. C., Dallas. 
TIDEWATER CHAPTER 
President—Meyer Jacobson, Suburban 
C. C., Portsmouth, Va. 
Secretaru—C. G. Coffey, C.P.O. Mess, Nor- 
folk, Va. 
TOLEDO CHAPTER 
President—Lowell Hecht, Sylvania C. C. 
Secretary-Treasurer—Thomas Webb, Glen- 
garry C. C. 
UPPER MIDWEST CHAPTER 
President—Les Mair, Rochester (Minn.) 


eS. &. 
Secretary—T. W. Borden, White Bear 
(Minn.) Y. C. 
UTAH STATE CHAPTER 
President—George T. Snell, Ambassador 
Athletic Club, Salt Lake City. 
Secretary—Jack A. Olson, University Club, 
Salt Lake City. 
VIRGINIA CHAPTER 
President—Robert Roper, C. C. of Virginia, 
Richmond. 
Secretary—G. E. Leftwich, Jr., Down- 
town Club, Richmond. 
WEST VIRGINIA CHAPTER 
Pre: + Parker, Black Knight 
c. seg 
sunt t . White, White Oak C. C., 
Oakhill. 


News of the Chapters — 


Upper Midwest 


Les Mair, Rochester (Minn.) Coun- 
try Club, was elected president of the 
Upper Midwest Chapter at a meeting 
held December 6 at the Minneapolis 
Golf Club. 

Other officers elected were Dale 
Shephard, Campus Club, University 
of Minnesota, Minneapolis, vice presi- 
dent, and Tom Borden, White Bear 
(Minn.) Yacht Club, secretary-treas- 
urer. 

Named to the board of directors 





were Hans Skalle, Interlachen Coun- 
try Club, Minneapolis; Gerald Hor- 
gen, Lafayette Club, Minnetonka 
Beach; and William Manduke, Town 
and Country Club, St. Paul. 


Mini 


Mr. and Mrs. Joe Dodge were hosts 
to the Illini Chapter meeting held De- 
cember 16 at the Elks Club, Cham- 
paign. 

After hors d’oeuvres and refresh- 
ments, the group enjoyed a delicious 
dinner, and a visit from Santa Claus, 
when the members opened their gifts. 
—Bill Cook, secretary. 

















for more than 
30 years, 
the first choice 
among 
discriminating 
gourmets 








FAMOUS CORNED BEEF 








Not to be confused with ordinary Porned beef 








INQUIRIES INVITED 


JOHN P. HARDING MARKET CO. 


728 W. MADISON ST. 
Phone: STate 2-8050 








CHICAGO 6, ILL. 
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St. Louis 


Christopher Murphy was elected 
president of the St. Louis District 
Chapter at a meeting held December 
19 at Algonquin Golf Club, with Mr. 
Murphy as host manager to the chap- 
ter’s annual Christmas party. 

Other new officers are E. R. Can- 
non, University Club, vice president; 
Gerard Egan, Greenbriar Hills Coun- 
try Club, secretary; and Irvin Jochim, 
treasurer. 

The meeting was strictly social ex- 
cept for the election of officers, and 
the group enjoyed refreshments and a 
delicious dinner.—Gerry Egan, secre- 
tary. 


Connecticut 


Richard A, Kirwan was host-man- 
ager at the December 3 meeting of 
the Connecticut Club Managers As- 
sociation at the New Haven Lawn 
Club. 

Theodore Vignaux, manager of the 
Hartford Golf Club, and Claude Van 
Horn, manager of the Submarine 
Mess, New London, were guests, and 
the group observed a moment of si- 
lence in memory of the late Patrick 
McAloin, a chapter member. 

Joseph P. Tonetti, New Haven Coun- 
try Club, spoke on the advantages to 
be gained by attending the CMAA 





SOUTHERN CALIFORNIA—Over 100 club managers and club directors met in November 
at the Jonathan Club, Los Angeles, to hear a speech by CMAA President Richard E. Daley. 
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Members of the O-K Chapter at a meeting in January at the Petroleum Club, Wichita, Kan. 





your one resource for 
everything for the pool 
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SUPPLY COMPANY INC. 








your pool. 


24 DIFFERENT 
VACUUM CLEANERS 


keep pool sparkling clean 


t “2—Cut to edge of page” 7 


A wide, wide choice .. . electric, 
gasoline or off your own filter system. 
No matter the size of your pool, you'll 
find exactly the vacuum you need. 


EVERYTHING FOR YOUR POOL 


20 DIFFERENT 
DIVING BOARDS 
to fit your needs 
From $45 to $225, whatever your requirements, whatever your 
budget .. . there's an Ocean Pool Diving Board for you! 
Also 14 models of diving board stands. A complete range of 
prices and types ... one of them is sure to be just right for 











from the world’s largest supply house! 


Chemicals * Pool Paint * Pool Fittings and Accessories * Race 
Lanes ¢ Identification Tags ¢ Locker Room Equipment « Pool 
Supplies * Matting « Caps ¢ Ear and Nose Protectors * Footwear 
Suits ¢ Water Safety & Sports Equipment ¢ Frogman Equipment 
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THIS IS A 
SELF MAILING AD 


NO POSTAGE OR ENVELOPE NEEDED 
Mail Now for Free Catalog 


1. FILL OUT COUPON. This is the return address section of 
Business Reply Form. 

. CUT OUT AD on the solid line at top of ad, and to left 
of ad. 


. FOLD IN HALF on dashed line. 
. FOLD IN HALF a second time on dotted line. 
. STAPLE OR SCOTCH TAPE CLOSED 

© Whitbey-Rehbock Adv., N.Y.C. 

















buyer's name “a FIRST CLASS 
PERMIT NO. 29848 

club name SEC. 34.9 P. L. & R. 
NEW YORK, N. Y. 

address | 

city zone ‘state 





BUSINESS REPLY ENVELOPE 
No Postage Stamp Necessary If Mailed in the United States 











4c POSTAGE WILL BE PAID BY— 
OCEAN POOL SUPPLY CO., INC. 


155 West 23 Street 
New York 11, N. Y. 
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Conference in St. Louis February 12- 
15.—Leon Sherman, secretary. 


Tidewater 


New President of the Tidewater 
chapter is Meyer Jacobson, Suburban 
Country Club, Portsmouth, Va. He 
was elected at a meeting held Decem- 
ber 18 at the Princess Anne Country 
Club, Virginia Beach, Va., with Roy 
and Dorie Niel as hosts. 

Other new officers are W. Russell 
Locke, Commissioned Officers Mess, 
Naval Air Station, Norfolk, vice presi- 
Jent; C. G. Coffey, Chief Petty Offi- 
cer’s Mess, Norfolk, secretary; and 
Roscoe Spencer, Sewell Point Golf 
Club. 

One of the features of the evening 
was broil-your-own shish kebab hors 
d’oeuvres, done over an open fireplace 
with each guest adding shrimp, mar- 
inated tenderloin, mushrooms, etc., to 
long-handled skewers. Dinner includ- 
ed scalloped oysters, Smithfield ham, 
oysters casino and fried oysters. In- 
formal dancing followed. 


Pittsburgh 


Michael Derkacz, Sunnehanna 
Country Club, was elected president 
of the Pittsburgh Chapter at a meet- 
ing at the College Club of Pittsburgh, 
December 16, with Leora McCune, 
manager, as hostess. 





TIDEWATER—New olticers, standing from the left: C. C. Coffey, secretary; Roscoe Spencer, 
treasurer; W. R. Locke, vice president; and Meyer Jacobson, president. In the front, from 
the left are the retiring officers: Don Lewis, secretary; Carroll Sutherland, president. Absent 
were Jack Keeney, treasurer, and George Moser, vice president. 


Other officers named were John Po- 
lonsky, Longue Vue Country Club, 
vice president; Mrs. McCune, secre- 
tary; and Nicholas Melle, Fox Chapel 
Golf Club, treasurer. 

Some 50 members and guests at- 
tended including Mrs. Ballard, presi- 
dent of the College Club, and her 
husband, and Gilbert McCune who 
showed slides of the McCune’s recent 
trip to Mexico. Also present was San- 








ta Claus, in the person of Charles Vi- 
viano, adding to the seasonal gaiety.— 
Floyd Spate. 


Detroit 


The Detroit Chapter toured the 
Hiram Walker Distillery on January 
13 with a meeting, refreshments and 
dinner following. 











LIQUEURS AND CORDIALS 
Benedictine D.O.M. 86° 

B&B Liqueur D.O.M. 86° 

Garnier French Liqueurs 36° -100° 
Garnier American Cordials 60°-96° 


IMPORTED SPIRITS 

Peter Dawson Scotch Whiskies 86.8° 
Robin Cognac 80° 

Wile French Brandy 84° 

Wile Cognac 84° 


FINE AMERICAN SPIRITS & SPECIALTIES 


Julius Wile Importer’s Choice (Bourbon) 86.8° 
Pernod, S.A. Anise 90°-100° 

St. Raphael Aperitif Wine 
Pimm’s Cup (No. 1) 67° 

Vodka Romanoff 80°-100° 
IMPORTED RUMS 

Lemon Hart Jamaica 86° 

Lemon Hart Demerara 86°-151° 
IMPORTED VERMOUTHS 


Cazalis and Prats French—Extra Dry 
Cazalis and Prats Sweet Vermouth 


IMPORTERS 


Daw: 


eWED SCOTCH WuisKy DAWSON 




















To}, ht. oto mm i, [en 
2 PARK AVE. N.Y. 





J THIS SEAL IS YOUR GUIDE TO QUALIT 


SINCE 1877 


aK 


IMPORTED SPARKLING WINES 


Bollinger French Champagne 
Chanson Sparkling Burgundy 
Chanson Sparkling Vin Rosé 
Deinhard Sparkling Liebfraumilch 
Deinhard Sparkling Moselle 
Antinori Lacrima Christi 


IMPORTED PORTS AND SHERRIES 
Williams & Humbert Sherries 

Robertson’s Oporto Ports 

IMPORTED TABLE WINES 


Deinhard Rhine & Moselle 
Chanson Burgundy Wines 
Eschenauer Bordeaux Wines 
Willm Alsatian Wines 
Antinori Italian Wines 
Chateau Ste. Roseline Vin Rose 


IMPORTED APERITIFS 


Leacock—a cocktail Madeira 
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Cherry Elsinore Danish Aperitif 
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than Peterseic, chairman of the board 
} of directors of Oak Hill, and Mr. and 

Plans were made for the trip to the Mrs, R, Stuart Cottrell, Jr., co-founder 
St. Louis CMAA Conference at the of the Downtown Club of Richmond. 
quarterly meeting of the Virginia Gf. Leftwich, Jr., secretary. 
Chapter held January 6 at Oak Hill 


Virginia 


Country Club, Richmond, with Man- ° 
ager and Mrs. Harry Forsythe as Metrop olitan 
hosts. The Metropolitan Club Managers 


Committees were appointed for the 
new year by Chapter President Rob- 
ert Roper, and the members and guests 


enjoyed refreshments and a delicious 


dinner. Rudolph Leone of Horwath & 
Horwath spoke on club tax problems. 


Guests included Mr. and Mrs. Na- 


Association was host to 50 children at 
the annual Christmas Party for Or- 
phans held December 16 at the Sea- 
wane Harbor Club, Hewlett, Long Is- 
land, N. Y., with William R. Reich as 
host-manager. 

About 200 guests were in attend- 








The NEW —_—s ROAST BEEF CARTS 


A Southern Roast Beef Cart adds the personalized touch 
preferred in the serving of fine foods. Whether used tableside 
or otherwise for personal or group serving, it gives all of 
your patrons the feeling they have been catered to individu- 
ally. To diners of discrimination, this is important and 
impressive—marking your establishment as ‘‘the place to 
remember’’! 


Whether an attractive roast beef cart for serving with show- 
manship—or a completely functional kitchen installation— 
it all adds up to outstanding quality when the equipment is 
“Custom-Bilt by Southern’. For expert analysis and solution 
of any food serving problem—call your ‘‘Custom-Bilt by 
Southern” Dealer or write direct to Southern Equipment 
Company. 





) YOUTHERN 


EQUIPMENT COMPANY 





METROPOLITAN—Metropolitan Vice Presi- 
dent William F. Birner, Sunningdale Country 
Club, congratulates President Frederick H. 
Hollister, Scarsdale Golf Club, on the success 
of the annual dinner dance held December 16 
at the Seawane Harbor Club, where William 
Reich is manager. Treasurer Charles F. John- 
son, Cherry Valley Club, to the left, and Sec- 
retary Henry C. Piper, Bonnie Brier Country 
Club, to the right, look on. 


ance to help the children celebrate. 
After Santa Claus had distributed 
many beautiful gifts to the children, 
the children enjoyed a sumptuous 
Christmas dinner. 

The chapter held its regular meeting 
that same evening. The annual din- 
ner dance followed the meeting with 
many purveyors in attendance. 


Ohio Valley 


The Ohio Valley Chapter met in 
Indianapolis January 12 and 13. The 
group met first at the Indianapolis 
Athletic Club, with Richard Camp- 
bell as host-manager on Sunday eve- 
ning for a buffet. 

At the business meeting there was 
a silent tribute to the late Fred Craw- 
ford, four were elected to member- 
ship and there was a round table dis- 
cussion on club problems and new 
ideas in food and entertainment. 

Also on the agenda was a tour of 
the Stokely-Van Camp canning plant. 
Monday evening Bob Wilson was host 
at the Columbia Club for refresh- 
ments and dinner.—Charles E. Men- 
ges, secretary. 


Managing Pool Discipline 


(Continued from page 17) 


respect of the youngsters and will 
tend to minimize misconduct. 


Regulating Relationships 


1. Learn to know the youngsters by 
their name, not nicknames as some- 
times branded nicknames may cause 
bad influences upon a youngster. 

2. Take the initiative, be friendly, 
endeavor to show interest in what 
youngsters are doing, progress in 
school, hobbies, or other activities in 
which they are taking part. 


3. Do not allow youngsters to be- 
come too familiar. Teach them your 
name and to address you properly 
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We invite you to visit our new show- 
room, office and factory during your 


4550 GUSTINE AVE. + ST.LOUIS 16, MO. 31st Annual Conference in St. Louis. 
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and courteously by your surname. 

4. Greet participants personally and 
make them feel at home. A friendly 
attitude of the pool manager will 
create in youngsters a desire to play, 
work, learn new skills and take part 
in pool programs. 

5. Teach youngsters to take person- 
il pride in their pool and its activities. 
Appreciations can be taught and must 
not be left to accident. 

6. Take into consideration the sug- 
sestions of participants for the im- 
»rovement of activities and program. 
Study ways and means of varying 
your program and make it of interest 
o the youngsters. 

7. Stimulate active participation of 
veryone in one form or another. Mis- 
‘onduct is usually misdirected energy 
chat could be well spent other ways. 

8. Youngsters who indicate they 
night give trouble may be selected to 
iccomplish some task or tasks with 
responsibility. This gives them needed 
recognition and many times it keeps 
them out of mischief. Look for the 
s00d qualities—all children have them. 

9. Encourage the youngsters to get 
something more than fun out of ac- 
tivities. Guide instead of dictating. 

10. Give all youngsters an equal op- 
portunity to take part in activities. 
Give special attention to “backward” 
and “fringe” youngsters, but not ob- 
viously so. 

11. Do not permit vulgar language, 
shady talk, abusive actions and un- 
manly conduct. 

12. Avoid snapping at youngsters, 
nagging and overdoing practical jokes. 

13. Control of temper is necessary 
for with a loss of temper there is a 
loss of self-respect as well as the re- 
spect of others. 

14. Do not take personal feelings 
and prejudices out on the children 
nor judge conduct solely on how 
much it annoys you. 


Discipline Designs 


15. Bear in mind that misbehavior 
is seldom wilful. There usually is a 
cause, it may be the professional him- 
self, the activity, or some other influ- 
ence outside the child. 

16. For any discipline there should 
be apparent reasoning with the of- 
fender in order not to have any mis- 
understanding. The youngster should 
be brought to admit the need for cor- 
rection and whenever possible cheer- 
fully accept the penalty. 

17. Most effective discipline impres- 
sions are made when correction fol- 
lows close on the heels of the act that 
merits it. Such correction should be 
certain, befitting to the offense and 
adjusted to the offender. 


18. Be sure the one being corrected 
merits it for disciplining the wrong 
youngster develops future trouble and 
permits another to “get by.” 

19. Kindness and sympathy is the 
best kind of treatment in most cases. 
A quiet serious conference with the 
youngster, in which the wise pool 
manager asks well-directed questions 
that lead the youngster to discover 
for himself the faults of his behavior, 
is the most effective way of correcting 
a problem. 

20. Deprive a youngster of privi- 
leges only when failure in attitude or 
conduct has been somewhat pro- 
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nounced. A sense of disgrace as well 
as the sacrifice of cherished oppor- 
tunity results such as a loss of com- 
mon privileges. 

21. A compulsory expression of re- 
gret violates the spirit of disciplinary 
procedure. Such apology lip-service 
that is forced is to misuse authority. 
There is no valor in dictated apol- 
ogies. 

22. Warn the first time and explain 
the reason for the rule. Many times 
rebelling individuals will later help 
enforce the very rules and regulations 
they themselves have had called to 
their attention. 
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Tum ultra-attractive display adds a dramatic note to any 
dining area. Inspires tidbit to full-course dining—with greater 
profit from more customers, bigger checks. For showmanship 
selling—to change from the commonplace to the unique—the 
Seco Suzanne is your answer. Exclusively for the finer food 
serving establishments—where luxury atmosphere and good 


food is traditional. 


The constantly revolving serving area of this beautiful illumi- 
nated display presents all patrons with its complete array. 
Delectable hors d’oeuvres, crisp salads, chilled cold foods, prime 
meat entrees or just-right beverages are shown at their eye- 
appealing and appetite-stimulating best. Write now for illus- 
trated brochure or call your Seco Dealer today to show you how 
the Seco Suzanne can mean added profits in your food serving 


operation. 


SECO" 


4580 GUSTINE AVE. + ST. LOUIS 16, MO. 
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Operation Desire 
Organizing and Building Your 
Club Pool 


By Ken Williamson 


\\gT’S Spring again” (or soon will 

be) and hundreds of country 
clubs throughout the country are 
pondering the issue of constructing a 
club pool. As always, those “for” and 
those “against” will rally behind their 
opinions, and the discussions will go 
on and on until it’s resolved to have 
the pool now or “wait until next 
year.” 

Before going into details about or- 
ganizing, committees, contracts, etc., 
to strengthen further your convictions 
for your pool, here are documented 
comments by club officials who re- 
cently installed pools: 


Proved in installations 
like this from Texas to 
Canada. L-shaped municipal pool 


including self-housed Chester DIAVAC filter. 


cost less per yeorthon ony thor bol | 


Midwest Pool & Court Company 


“We gained 7% in membership on the 
strength of our pool!—even before it 
was built.” 

“Our restaurant and bar receipts this 
year (the first year of the pool) have 
increased 80%.” 

“The club seemed to come alive—we 
now truly have a family facility.” 

“Build your pool big enough! It’s 
hard to realize its drawing power.” 


The actual job of creating enthu- 
siasm for the pool should be delegated 
to the fervent nucleus of the pool com- 
mittee, and to such individuals named 
to form an information and steering 
committee. The purpose is obvious 


and the methods will depend greatly 
on relative situations, personalities, 
cliques, finances, “died-in-the-wool”’ 
golf members, etc. 

The information and steering com- 
mittee is, in effect, a public (or mem- 
ber) relations committee. Their work 
should follow a well-designed scheme 
which we like to call “Operation De- 
sire’”—with the end result being the 
unanimous vote by the general mem- 
bership in favor of building a swim- 
ming pool. 

With the guidance of a promotional- 
minded chairman, this committee will: 

(1) Avail itself of all data, pic- 


ALL-ALUMINUM POOLS 


END RUST, CRACKS, AND LEAKS 


idle 
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The pool with Easy 
Roll-out Ledge and 
combined recircula- 
ting line and over- 
flow drain at deck 
level . . . eliminates 
costly field piping 
and need for an 
underground service 
tunnel. 
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Welded on the site in a few days with factory-fabricated 
thick-plate aluminum sections. Free for life from cracks, 
leaks and rust . . . often costs less to install than other 
types . . . always costs less in the long run. Also Diavac 
Filters, Deck Equipment, and Liners for Existing Pools. 


CHESTER PRODUCTS CO. 
DIVISION RANSOHOFF, INC. 
NORTH FIFTH ST. and FORD BLVD. * HAMILTON, OHIO 
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Phone or write for Free Pool Planning Service. 

















tures, prices, types, etc., of swimming 
pools for the country club. 

(2) Prepare a simple program and 
budget to present to the Board of Di- 
rectors and, in turn, to the general 
membership. 

This program (2) should be com- 
prehensive and thoughtfully prepared 
with the help of other sub-committee 
chairmen. The plan and the way it is 
presented to the members is the all- 
important issue in assuring the suc- 
sess of the work of the pool commit- 
ee. It should be an attractive and 
yractical proposal devised to answer, 
1s nearly as possible, all the questions 

nd simple inquiries of both the 
‘pro’s” and “con’s.” 

A good way to begin this program 

s with a meeting of a local architect 
preferably a club member) and, if 
ossible, with a representative of a 
company that specializes in swimming 
pool construction. 

This group will select a practical 
‘ocation for the proposed pool and dis- 
uss such things as size, shape, cost, 
ete., and at the same time determine 
if present clubhouse facilities will 
serve for sanitary and bather prepara- 
tion facilities. Quite often it is de- 
cided that the pool project should 
be a two-stage development, with the 
bathhouse as stage two. 

The meeting of architect and pool 
builder will settle a number of ques- 
tions and will lead to a tentative plan 
for further development and ultimate 
presentation to the Board. 

The greatest single “appetizer” for 
the membership is a full color per- 
spective of the pool site. This can be 
prepared either by the architect or 
the pool contractor. Such a rendering 
can be prominently displayed in the 
club, and immediately “Operation De- 
sire” is under way. From this point 
on it’s the responsibility of the in- 
formation committee to create increas- 
ing club acceptance of the idea. 

Assuming that “Operation Desire” 
will be a success, other sub-commit- 
tees are formed to contribute to the 
development of the project. 

Of course, a very important issue 
arises in the matter of initial cost 
and operating expense, and how these 
funds are to be raised and maintained. 
For this there should be the finance 
sub-committee to launch “Operation 
Means,” the second phase in your 
pool project. 

Assuming that your club isn’t for- 
tunate enough to have a pool fund 
in the total amount of the proposed 
indebtedness, the finance sub-commit- 
tee must outline a plan to defray the 
cost of the project. At-the same time, 
it may also set up the operating budg- 


et and devise a suitable balance of 
revenue and expenditures for the 
completed pool. 

The immediate cash necessary to 
build the pool is usually obtained by 
placing a first mortgage on the club’s 
property. If there is an existing mort- 
gage, it is normally refinanced to in- 
clude the cost of the new improve- 
ments. 

Some clubs are able to borrow the 
necessary capital with pledges from 
the members. Loans are retired from 
revenue received from “pool member- 
ships” and an annual assessment lev- 
ied on the shareholders. For clubs 


that have a pool fund or can afford 
to set aside the major cost of the pool 
from their general funds, it is possible 
to make up the balance of the cost in 
initiation fees of new members. 

Another practical method is by 
“donation,” whereby the contributor 
lends the club, say, $300 and, for this, 
he receives ten years’ “free” pool 
privileges. Other members are as- 
sessed $30 per year. All new members 
should be encouraged to be “con- 
tributors” to this plan. 

There are many practical financing 
plans to build your pool. A well-in- 
formed finance committee, under the 
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Keep in step with the current vogue 
for color — with Shane’s handsome 
new line of prestige-designed jackets. 
Meticulously tailored for the 

luxury touch . . . made of washable 
Combed Yarn Army Twill for durability 
and economy. 3 popular styles in 
Nickel Gray, Cardinal, Old Gold, 
Scarlet, Kelly Green. 


WRITE FOR SHANE’S NEW 
*57 CATALOG TODAY! 
Deluxe uniforms for every 
type of service wear. 





2033 W. Maryland St. 









Accentuate the smartness of 
your dining room and lounge 


COLOR-KEYED 
ETON JACKETS 














Branch offices: NEW YORK * CHICAGO * LOS ANGELES 
REPRESENTATIVES COAST TO COAST 


SHANE unirorm co., Inc. 


Factory and General Offices: 





2 Evansville 7, Ind. 


Write advertisers you saw it in CLUB MANAGEMENT: FEBRUARY, 1958 67 





FREE...NEW CATALOG! 


Offer your members the re- 
laxing, stimulating benefits 
of Battle Creek Equipment! 


Here's the easy way for members to enjoy 
needed body-conditioning exercise. Cata- 
log describes famous Battle Creek health, 
exercise and therapeutic equipment—used 
and approved by city and country athletic 
clubs, YMCA s, resort hotels, pro training 
camps. 

Read how these and many other products 
can benefit your club members: 


Widely used by pro 
ball club trainers to 
relax muscle spasms, 
relieve pain and sore- 
ness, stimulate circu- 
lation. Thermophore 
provides safe, natural 
therapy with quick, 
effective moist heat 
fomentations 


Thermophore 





Rowex 


Scientifically con- 
ditions muscles in 
arms, back, legs and 
abdomen — assists 
systemic circulation. 
Provides needed ex- 
ercise—helps main- 
tain all ’round fitness. 
Long-lasting, fully 
adjustable hydraulic 
resistance units 





Bisolar Lamp 


Relaxes muscle ten 
sions, produces deep 
penetrating heat that 
helps relieve pain 
Ultraviolet and infra- 
red rays provide an 
“athletic, sun-tanned 
look.” “Soltimer” 
Switch turns lamp 
off—prevents over- 
exposure. 
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Make yours a progressive Club — 


SEND NOW FOR YOUR FREE CATALOG 


Lattle hook 


BATTLE CREEK 







EQUIPMENT 
COMPANY 


MICHIGAN 








Architect's conception of proposed pool helps spur interest. 


guidance of a lawyer or C.P.A. (for 
tax purposes) can devise the best plan 
for your club. 

When it has been confirmed that 
“Operation Means” will be a success, 
you begin phase three immediately— 
“Operation Do”—at which time the 
building sub-committee goes to work. 

Since a swimming pool will prob- 
ably be the club’s greatest single ex- 
penditure, and certainly its most im- 
portant improvement, this committee 
must be fully responsible in investi- 
gating and selecting your swimming 
pool contractor. 

Bids should be solicited from repu- 
table swimming pool contractors who 
should be furnished a plan and “func- 
tional” specifications. Bidders should 
be instructed to submit structural and 
mechanical details with their pro- 
posals. This will allow the club to re- 
view the various type pools and ben- 
efit from specialists in this field. You 
will find most pool contractors will 
operate in a radius of 500 miles or 
more from their main office and will 
be very competitive in this specialized 
field. 

After reviewing and selecting the 
contractor, the building committee 
should make its recommendation to 
the board of directors for acceptance 
of the proposal. A contract is signed, 
and “Operation Do” has really begun. 

Now, as the contractor begins actual 
construction, it may be well to launch 
a membership drive and—“Operation 
Grow,” which is the fourth phase and 
a somewhat natural after-effect. 

Have members invite their friends 
to the club as “sidewalk superintend- 
ents,” and show them plans and fin- 
ished drawings of the pool. 

Procure and distribute among your 
members jumbo-size lapel buttons 
imprinted for each phase of the proj- 
ect: “Operation Desire,” “Operation 
Means,” “Operation Do” and “Opera- 
tion Grow.” 


Enlist the assistance of your local 
newspaper in running a story and 
pictures of the work under construc- 
tion, along with the proposed finished 
drawing. Appeal to the younger group 
to replace older member loss. 

This four-phase program, beginning 
with “Operation Desire,” is not the 
only way to get the job done—but it 
has proved successful in many coun- 
try clubs. 

Whether you follow “Operation De- 
sire” or not, we’re certain you'll find 
that a club swimming pool is a real 
stimulus that will create greater mem- 
bership participation, increased gen- 
eral revenue and fill your member- 
ship ranks with active “new blood.” 





Accountants Merge 


Harris, Kerr, Forster and Company 
has announced the admission into gen- 
eral partnership of George M. Horn 
and Clifford T. Fay, Jr., and the merg- 
ing of the firm, Condon and Horn of 
Chicago, with Harris, Kerr, Forster 
and Company. 

By the merger the firm will broaden 
its base as general practitioners in the 
comprehensive field of public ac- 
countants and consultants, while main- 
taining its organizational set-up for 
specialized services to clubs, hotels, 
hospitals, restaurants, institutions, 
real estate and construction. 


Wine Promotion 


February 16 through March 15 has 
been designated by the Wine Advisory 
Board for a special promotion cam- 
paign entitled “California Wine Cock- 
tail Parade.” 

The month-long event is planned 
for the purpose of making new friends 
for California Sherry and to adding 
extra profits to the club and hotel 
dining room operation. Special sales 
helps will be available. Write the 
Board, 717 Market St., San Francisco. 
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We Keep Our Pool Filled 
During Winter 


By E. R. Sturgeon, President 


Wausau Country Club 


Wausau, Wisconsin 


Cur pool, built by the Paddock 

Pool Co., is wedge-shaped, 60 by 
0 feet at the deep end and 40 feet 
vide at the shallow end. It ranges in 
epth from nine feet, six inches to 
hree feet, six inches. 

Underwater lights are installed and 
and filters are used in the recircu- 
iting filter system along with a Bryan 
ool water heater. We also have a 
ircular wading pool with a maximum 
lepth of between one and one and 
me-half feet. 

While the wading pool is drained 
or the winter season, the swimming 
00] itself is kept filled throughout 
he winter. When the pool is closed 
‘or the season, it is necessary to in- 
ert some winter adapters (furnished 
»y Paddock) to plug the drains. The 
pool is then filled to the top and the 
water-line and drain pipes are bled. 


It is then left for the entire winter 
season. 

The pool is so constructed that 
there are no sharp corners and the 
sides are curved slightly outward so 
that if there is any excess pressure on 
the ice it would tend to push it up- 
ward. It is our understanding that by 
keeping the pool filled it tends to 
offset pressure from the frozen ground 
around the outside of the pool and 
thus prevents cracking. 

While we do not have a cover for 
the pool, we are considering the pur- 
chase of one in the future. In the ab- 
sence of a cover, a certain amount of 
dirt; leaves and other debris gets into 
the pool and after the spring thaw 
the pool must be drained and the 
debris removed. We believe that with 
a cover it would be unnecessary to 
drain the pool; we could merely start 
up the filtering system. 








WRITE FOR 
LITERATURE 


ANY SI 
DIVING BOARD 


World's Finest Official Board 
Rugged Aircraft Girder Construction, 
Unequaled in Design, Durability and 
Performance by any board built today. 
Exclusive International Distributors 


AMERICAN 


PLAYGROUND DEVICE CO. 


ANDERSON, INDIANA, U.S.A. 
WORLD'S LARGEST MANUFACTURERS OF FINE 
PARK, PICNIC, PLAYGROUND, SWIMMING 
POOL AND DRESSING ROOM EQUIPMENT 












Lower left: 
Capri Park 


Upper left: 
Holiday Hill Park 


Upper right: 
Oakcrest Country Club 


Midwest services include: Design, Engineering, 


Construction, Maintenance, Supplies, Restoration 


Midwest...newest direction in pools 


Midwest-designed pools are setting a 
trend among quality-built pools every- 
where. The following list of clients is 
the very best proof of this acceptance: 


e Bel Aire Apartments 
University City, Mo. 

@ Capri Park 
Lemay, Missouri 

e Chautauqua C ity Pool 
Chautauqua, Illinois 





Forest Park Hotel 
St. Louis, Missouri 
Holiday Hill Park 
Berkeley, Missouri 


Jackson Country Club 
Carbondale, Illinois 
Oakcrest Country Club 
Springfield, Illinois 

e Y.M.C. A. 
Springfield, Missouri 


seeeneieitteeiabaseniieeiiaeaies 
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and many more in our area 


MIDWEST POOL & COURT COMPANY 


1206 North Rock Hill Road «+ St. Louis 17, Missouri 
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Would you runa 
business like this? 


If you operated a restaurant, you wouldn’t 
serve some of your customers roast beef a 
half inch thick and others only wafer thin 
slices all at the same price. To be fair to 
your customers and yourself, you’d use a 
system of portion control and cash control. 


In the bar business, the practical business 
control system is AutoBar. This unique 
system provides four important business 
controls in one fool-proof system: 1. Portion 
Control; 2. Cash Control; 3. Inventory 
Control and 4. Profit Control. You will 
be sure your customers are being treated 
fairly. Your customers will be sure of getting 
the brand they order. 


You’d be amazed how much you can save 
in a year when you control your business 
with the AutoBar System. Write for book- 
let, ‘How To Make More Money Serving 
Liquor’’. 


Spl BAR «v2 rus 


DIVISION OF AMERICAN MACHINE AND METALS, INC; 
118 Clymer Avenue, Sellersville, Pa. 
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Federal Tax Calendar for Clubs 


Prepared by Horwath & Horwath 





February, 1958 


15—Withholding tax and Federal Insurance Contributions 
Act taxes: The sum of tax withheld from wages dur- 
ing January, 1958, and employer tax and employe tax 
under the Federal Insurance Contributions Act for 
January, 1958, if more than $100, payable to an 
authorized depositary. Return on Form 450. 


Exempt corporations: Information return on Form 
990 or 990-A due from certain exempt corporations 
with accounting periods ended September 30, 1957. 


28—Information returns: Annual report, Form 1099, of 
payments of interest, rents, etc., due. 


Excise taxes: Tax on membership dues, initiation, 
transfer and assessment fees, admissions, and other 
excise taxes for January, 1958, if more than $100, pay- 
able to an authorized depositary. Return on Form 537. 


March, 1958 


15—Withholding tax and Federal Insurance Contributions 
Act taxes: The sum of tax withheld from wages dur- 
ing February, 1958, and employe tax and employer 
tax under the Federal Insurance Contributions Act 
for February, 1958, if more than $100, payable to an 
authorized depositary. Return on Form 450. 


Exempt corporations: Information return on Forms 
990 or 990-A due from certain exempt corporations 
with accounting periods ended October 31, 1957. 


31—Excise taxes: Tax on membership dues, initiation, 
transfer and assessment fees, admissions, and other 
excise taxes for February, 1958, if more than $100, 
payable to an authorized depositary. Return on Form 
" Bal. 





Let's Compare Menus 





RIDGEWOOD COUNTRY CLUB 
Danbury, Conn. 


DINNER MENU 


Dinner served Tuesday-Wednesday-Thursday 5:30-8:30 
Friday-Saturday 5:30-9:00, Sunday 12:00-4:00 


May we suggest a Pot of our famous Port Wine Cheddar 
Cheese with your Cocktail? Pot 1.00 


APPETIZERS 
Jumbo Shrimp Cocktail ........ 15 

Fresh Fruit Cup, Sherbet .50 Herring in Cream ...... 60 
Celery Stuffed With Bigg a la RUSS 22k cccesss 50 

ROGUCIONG «6.66 ee ccies 50 Smoked Oysters ........ 00 
Filet of Anchovies ...... .0 Antipasto a la Deni ..... 15 
Chinese Egg Roll, hot 

Ps ee 5 


Your choice with complete dinners 


French Onion Soup, SOUND Cw GOUL oseiscecsas 25 


IAS BPA: ossisiv ancesser 35 Jellied Consommé ...... 35 
MANAGEMENT: FEBRUARY, 1958 
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Jellied Madrilene ....... 35 Half Grapefruit ......... 


Chilled Vichyssoise ..... 40 Chilled Melon (in 
Tomato or Grapefruit eee 40 
GRRGRN P aluiale carsicie ae pameRs 20 
ENTREES 


*AlaCarte Complete 
Broiled Live Maine Lobster, Drawn 


PRMOR.. oacc ios unias ple eeeinenseaewean According to Market 
Rock Lobster Tail, Sauté au Vin blanc 1.75 3.00 
Broiled Imported Brook Trout, 

PCIEMGIINE 0556 oo ba ce hu uoweoe cere sis 2.00 3.25 
Hroiled Deep Sea Scallops, au beurre 

WANs lola atsein et olsrais aealatopias e 5a oie ars-6 010.06 2.00 3.25 
Frogs Legs Sauté, Meuniere or 

POV ONCAD,  hicicacscnurskccesesgess ue 3.00 4.25 
Filet of Sole, Sauté, Lemon Butter .. 1.75 3.00 
Proiled Half of Spring Chicken, Spiced 

CRANE a6 ces is sccisis Cosas davis Kies 2.00 3.25 
Weal eee iIGONG.. cio.5 507 cvs sierra ciel ele sls 2.00 3.25 
Veal @utle&: Saute occ. ccccecccacsscicc 1.75 3.00 
Calf’s Liver, Sauté, Crisp Bacon ...... 2.25 4.00 
"enderloin Tidbits Bourguigonne .... 2.25 4.00 
Leroiled Sirloin Steak, F.F. Onion Rings 4.00 5.50 
Broiled Filet Mignon, Mushroom Cap 4.00 5.50 
liroiled Double Lamb Chops, Mint Jelly 3.00 4.25 


*Includes Green Salad, Choice of Potato, Beverage 


TAMPA YACHT AND GOLF CLUB 
Tampa, Florida 


DINNER 
Fresh Shrimp Cocktail Herring in Sour Cream 
Florida Fruit Cup Chopped Chicken Livers 
Chilled Half Grapefruit Chilled Apple Juice 


* * * * 


SOUPS 
Fresh Vegetable Consomme with Rice 
Jellied Consomme Vichyssoise 


* * * * 


ENTREES 

Jumbo Shrimp a la Newburg in Patty Shell ............ $2.75 
Broiled Spanish Mackerel with Lemon Butter .......... 2.50 
Key Largo Pompano Saute Amandine ................. 3.50 
Fried Half Spring Chicken Country Club ............... 2.75 
Call Teaver: Sate WH PIMC Oe ogo nce snc cs cscinsse skescex's 2.85 
Grilled Sugar Cured Ham Steak Hawaiian ............. 2.85 
Broiled Double Lamb Chop with Mint Jelly ............ 3.85 
Roast Prime Ribs of Beef au Jus ......cccccccccccccescs 3.75 
Whipped Potatoes Hashed Brown Potatoes 
String Beans Buttered Beets 


* * * * 


SALADS 


Hearts of Lettuce Mixed Green Congealed Fruit 
(Roquefort Cheese Dressing 25c extra) 


* * * & 


DESSERTS 

Apple Pie Chocolate Sundae 
Blueberry Pie Strawberry Sundae 
Banana Cake Chocolate Ice Cream 
Lime Sherbet Vanilla Ice Cream 
Raspberry Sherbet Peppermint Stick Ice Cream 
Brownie a la Mode Ice Cream Roll 

Roquefort, Camembert and Liederkranz Cheese 
Coffee Tea Milk 





Write advertisers you saw it in CLUB MANAGEMENT: FEBRUARY, 1958 























































PUBLIC 
SEATING” 


Be sure to compare comfort, 
style and quality! After 
you’ve seen for yourself 
that Hampden all-steel 
folding chairs are 
best, then compare 
the unbelievably low 
price. For detailed 
information on the 
most complete line of 
adult and juvenile 
public seating for 
church, school, 
hospital — what- 
ever your needs — 
write today direct. 
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.» + get all 
the facts! 


a ' 
Hampden 


Easthampton, Massachusetts 
Department HS-7 





Distributors throughout the United States 








TTLOTVUO? FOLDING BANQUET TABLES 





WITH COMPLETELY ye. 
FINISHED TOPS 3) =a 
Can Be Used Without ae 
Tablecloths : i i 





Write today for new catalog 
q \ showing 58 models and sizes 
j of Monroe Folding Tables. 


Monroe Folding Tables, rigidly built yet very attractive, are 
designed for institutional use. May be used with or without 
table cloths, as desired. Also available in Formica and Ornacel 
special color and pattern types. Write for catalog with direct 
factory prices and discounts to industry, religious and educational 
institutions, clubs, lodges, etc. 


MONROE TRUCKS for Folding Tables and Chairs 


Transport and store your folding tables and chairs the aay. 

modern way on : 
MONROE 
Trucks. Construc- 
tion of Transport- 
Storage Trucks 
permits maneuv- 
erability in lim- 
ited space. See 
Catalog. 





MONROE “ 
Fore No. TS8 Complete Line of 
Folding Chairs 


billed te) ssl zo cHuRCH ST. Bic) o 7.) Gale) 7. 








C09PC9NGONOIVOCNO ACN ON NN0090 


> FEATURE 3 










Hs WS 


goo 60000000000008 


guaranteed to 
attract more customers 


LIVE 


Ocean-Clear Lossters 


Live Lobsters, Ocean- Clear Live Lobsters have 
the fresh, sweet taste and eye appeal that 
attracts profitable customers. Shipped any- 
where, alive and kicking, via Air Freight or 
Railway Express in minimum 25 pound orders. 
Call or wire orders collect. FREE SALES AIDS. 
Free directions for preparing live lobsters. 


World's largest LIVE LOBSTER distributors 


CONSOLIDATED LOBSTER CO. 
Gloucester, Mass. 


Enclosed is our order. Please send the 
FREE SALES AIDS checked: [[] ‘‘Daily 
Double” cards [] “Special Today” 
cards [_] “Lobster Special” table tents. 
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YALE CLUB 
New York City 
A LA CARTE 


Vine Ripened Honeydew, Cantaloupe or Strawberries .... 75 
FOR BREAKFAST 


Our Own Homemade Corned Beef Hash ................. 95 
VAG SPOR CHE ENED ici da 45s oniewinie selena naw eh eee e ROHS $1.10 
Fruits 
Orange. JUG ......04.000508 30° Migs ond Cream. 6.006660 45 
lced OFTANwe ... 066.05 BS) Ve (COCRIAN e60 ise se esioecic 30 
MNO 5 orks ialaswre esos ve eiarncca 25 TOMA GUICE 6.0 sasicccvae 25 
Orange Juice Double ..... 60 Sauerkraut Juice ........ 30 
Half Grapefruit .......... 30 Prunes With Cream ...... 40 
Berries in Season 
Preserves 
Strawberry or Raspberry Jam, Honey, Marmalade ....... 30 
Cereals With Cream 
Oatmeal, Wheatena, Cream of Wheat .........cceccceeees 45 
Bran, Corn Flakes, Shredded Wheat, Grapenuts .......... 45 
Fish 
Pilet of Sole, Pied Gr Braue? occ cscs scesscsovcccve 15 
Teaported  Ranpered FACrr I ores. o 5 ois. o:0 0:0:0:0:0:6:6.010 5 0000 e sie 60 
Eggs 
2 oc ee ere 55 Poached on Toast ........ 60 
oo: eee 55 Plain Omelette ........00 70 
2: ee ee 60 Spanish Omelette ......... 90 
Scrambled Eggs .......... GO Baked alin Yale. «0.6060 90 
RECON OP Ama CE MI os ceso 00 0's 5:15 0:4 100 056 oskie oiereieiain’s ores 1.15 


Scrambled or Omelette With Ham, Bacon or Tomatoes .. 1.25 
Chops, etc. 


Dieta Aone Wat SOCOR. 566d sieve asa cs weciseensciees 
BSP IO INOL MADOOR iss 5 56:50:56. 555 le nb oc inicio sie siesicie o'nees 1.00 
Tams BaGneys .s..0.0/0s:0 «0: pe cr 1.00 
SOULE Y: ORUIBEB OS o55.6.570or014 sis ois ie 0158 Wisibiale vain ev abin ews wicieree 80 
Well s Daven Bint ACO 64 kc cninicieicic chic creases ccawie meses 1.25 
Toast, etc. 
Dry or Buttered (3) ...... PN II vor iio ac dissisrae hoor edie 85 
BIMAG. 6 ock0scowsensaawas 20 Griddle Cakes, Syrup ..... 1 
MGS. iss oa sae sopiinemee see BO All Crackers .ocicice cs cae 15 
TOUS. ocikenGuisancaeeciees 20 
Tea, Coffee, etc. : 
Cahiee or Ten Wit Creat ois ic.sccilensesce seep avwsceceees 35 
Sanka, Cocoa or Postum With Cream 10... .s00ccescceses 35 
RTA NOPCRBD ccc oc osc 5:5: sews sre ote raw aorta osatuial ws Wiens altos are 20 
Room Service 25c Extra per Cover 
CITY CLUB OF DALLAS 
Dallas, Texas 
LUNCHEON 
APPETIZERS 
Fresh Gulf Shrimp Cocktail Red Sauce or Remoulade .. 1.00 
Fresh Maine Thehster Cocktall: ....402cicdscccsccscceseeste 135 
Fresh Lump Crab: Meat Cocistall. ......00c00cccccevscecces 1.25 
Marinated Bismark Herring in White Wine ............. 85 
Chilled Fresh Orange, Tomato, Grapefruit, Apple or Pine- 
OPBIO GUIDE 5.6 shies caecsacesioseanc bad. oo er kieeearcties Soce: eae 
Florida Fruit Supreme, RIO 9s elas cafatealcace a olarels ais to 
LES POTAGES 
Onion au gratin Tureen ........... IO) SOO css ais 25 
Crab Meat Bisque Tureen ......... WO ASOD sc ccexcecee 29 
Jellied Consomme Madrilene Tureen .50 Cup .......... 25 
Cold Vichyssoise Tureen .......... rE Ce 25 
Cream of Tomato Bellevue Tureen .50 Cup .......... 25 
Soup or Consomme Du Jour ....... DO: (CED wiccnccecne 25 
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THE DALLAS CLUB 
THE NEW ENGLAND SHORE DINNER 


HOT FRESH MADE CLAM BROTH 
STATE OF MAINE CLAM CHOWDER 
STEAMED SOFT SHELL CLAMS 


BROILED LIVE LOBSTER 


Drawn Butter Sauce 
ROAST (Half) JUMBO SIZE CORNISH GAME HEN 
Booth Bay Sauce 


3AKED STUFFED (Aroostook County) MAINE POTATOES 
S) 


TEAMED CORN-ON-COB IN HUSKS 
YELLO WAX BEANS — SHORE STYLE 


2>ARKER HOUSE ROLLS BLUEBERRY MUFFINS 
HOT JOHNNY CAKE 


PENOBSCOT BAY INDIAN PUDDING 
FRESH BLUEBERRY COBBLER 
BALDWIN APPLE ICE CREAM 
CHOICE OF BEVERAGE 


WILLOW BROOK COUNTRY CLUB 
Tyler, Texas 
TODAY’S PLANNED MENU 
Let’s Visit Hawaii 
HAWAIIAN FRENCH FRIED SHRIMP 


coconut and pineapple garni .........ccccccscccceces 2.50 
BREAST OF CHICKEN HAWAIIAN 

pineapple ring, stuffed mushroom ...............++% 2.75 
SHRIMP STACK HAWAIIAN 

SRR E TNs ER IEG NEI oo oso classe > ssc 9 00 65 sis aiciniclasemneene 2.50 
CHICKEN FEAST SAUTE SET 

with timble rice Camfilo cherries ..............eee005 2.75 
STUFFED CRABS 

slaw with pimeapple DIOCKS 660.6 ek cccccccwccisicenes 2.00 

VEGETABLES AND POTATOES 
Stewed Tomato ......... 40 Stving Beans .....cccc0- As) 
IMAC sccas 5 oases eens Ce OO oS oialcuneicccd Casneeeus 55 
New Asparagus Potatoes, Any Style ..... 35 
HIOHONGEMEC oasis sccsss 90 
SALADS 
CIRO fe ceeisisieaens es 1.90 Tomato Surprise ........ 1.10 
Lettuce and Tomato Gr ChaD ICAO cic cnccccdcice 2.20 
SHIM). 6<icickecsaceedes BOY FES oc cckcceccdvcese oo 
BRU. <<cieslccctcassasioves 110 Sliced Tomato .......... 55 
Heart of Lettuce ........ 55 
DESSERTS AND FRUITS 

Strawberry Pie ......... Sek GLOROINIAN ccd oc eo secccnns 45 
Chocolate Cream Puff ... 35 Apple Pie .. 35 ala Mode .55 
Baked Apple, Cream ..... Ae BASE FIPS cine cccacescs 40 
CONIGIGUNC §.ccccsecscnscis 60 Compote of Stewed Fruit. .50 
Fresh Strawberries, Cream .60 Raspberry Ice ............ 45 
Pound Cake 0 occ ciccces 35 Stewed Prunes .........0. 3 
Table: PM ple scsccaccunices 30 Walnut Sundae .......... 45 


Strawberry, Chocolate Mint, Vanilla, Chocolate, Coffee or 
Butter Pecan Ice Cream .45 
Your Favorite Cheese with Toasted Crackers .50 


CRAMORES CRYSTALS 
Lemon flavor available with pure 
egg-white added, requires no 
artificial foaming agent—saves 
expense and bother and produces 
wonderful results. 


CRAMORES CRYSTALS 
are made from a base of pure, 
dehydrated citrus fruit juices with 
fruit components added to enhance 
flavor and body. 

CRAMORE FRUIT PRODUCTS, INC. 


POINT PLEASANT BEACH, N.J. 
THE HOME OF “BIG SEA DAYS ~ 


CRAMORES 
CRYSTALS 
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RAIN BIRD 


Sure-Quick Turf Valves 


You’re not guessing when you put your money on 
RAIN-BIRD Sure-Quick Turf Valves, for they carry 
the most famous name in irrigation equipment. 
Just check these special features: 


¥ Self-closing, foolproof, valves cannot 
be operated without the hollow coupler key. 


Fast, positive coupling is afforded 
without tools. 


When installed, top is flush with the 
turf to eliminate hazard to lawn equipment 
and persons walking on the lawn. 


Bright cadmium plated tops are 
easily visible at night. 


Special locking covers available to 
prevent theft or tampering. 


For athletic fields, valves are available 
with heavy rubber sleeve that covers the top 
to insure player protection. 


For greater efficiency... greater economy, ask your 
dealer about RAIN BIRD turf irrigation equipment. 


NATIONAL RAIN BIRD SALES 
& ENGINEERING CORP. 


Azusa, California 


RAINY SPRINKLER SALES 


609 West Lake Street, Peoria, Illinois 

















































VOGEL-PETERSON 
Se MODULAR 





CUSTOM-LINE 
Alumina WAX and COAT RACKS 


Tailored to fit any given wall area. Die 
cast aluminum brackets adjustable to 
exact centers ... also adjustable as to 
height without removing from wall. 


3 MODULAR UNITS 


FP 1. Hat shelves with 


427 hanger bar for coat 





hangers. 

2. Hat shelves with 
staggered cast alu- 
minum coat hooks. 


> 3. Hat or utility 
“plain’’ shelves for 
stacked tiers for 
3 general use. 


MOUNTING 


Brackets mount 
with standard fasteners directly 
on wall or in extruded slide 
mountings that permit easy 
change of heights. 


Cast aluminum coat hooks 
can be staggered along the 
bottom shelf to give great 
capacity in small space. 


MODERN ANODIZED FINISHES 


Tubing comes in clear, or gold color, 
deep etched anodized finishes ... with 
closed ends. Cast aluminum brackets 
and hooks come in black, silver luster or 
brass hammertone finishes. All combina- 
tions available. 











. floor layout service for architects 


Let our cloakroom and checkroom 
specialists suggest equipment requirements 
and efficient layout. Just send outline 

of available space, capacity desired and 
nature of load. No obligations, of course. 


Write for Catalog CL-55 


Viele] im 1314 Tiel Melon 


1121 W. 37th St. * Chicago 9, Ill. 












Make the Jobs Better 


By Gerald W. Lattin, Associate Professor 


School of Hotel Administration 
Cornell University 


From Cornell Short Course for Managers 


OR us to “Make the Jobs Better” it 

is obvious that we are going to speak 
of labor, particularly labor problems 
and labor cost. It is perfectly safe for 
me to say that for at least 50 per cent 
of you, labor and labor costs could be 
a major problem at present. Through 
recent surveys and talking to people 
in the field, I’ve learned it is not un- 
usual to find that labor cost percent- 
age over the past 10 years has gone 
up as much as 20 per cent. 

That might not be too bad in some 
respects, but talk to the people who 
are paying these increased wages, and 
you will find that today, for the extra 
money, they are actually getting less 
productivity per man hour than they 
were from their staff 10 years ago. 
When you pay more money, and get 
less productivity, something is going 
to burst, and I am afraid it is going to 
be your wallet or your payroll costs. 

Take a look at turnover figures— 
they are such that I almost don’t be- 
lieve them. I don’t need to tell you 
that turnover, if not the direct, is cer- 
tainly the indirect cause of high pay- 
roll costs. I visited one operation last 
year where the manager had 44 em- 
ployes on his staff. He hired and fired 
220 people just to keep his kitchen 
and dining room staffed last year. 
That is a turnover of about 500 per 
cent. It is a fairly good operation, and 
illustrates the amount of turnover you 
almost come to expect these days in 
our industry. 


AM sure that in the past two or 

three years you have heard and 
read many an analysis of the reasons 
behind the skyrocketing labor costs. I 
am not going to try to recite the usual 
ones—inflation, unions, etc. In my 
analysis I took a slightly different 
slant. What I have tried to develop is 
a series of factors or characteristics 
necessary for successful operation in 
our industry. By “ours” I am includ- 
ing hotels and restaurants as well as 
clubs—these factors are either in a 
rather anemic state, or are totally 
missing. 

Let’s list these factors and see how 
we can develop them. Remember, 
these are factors which are not pres- 
ent, or are ones we should develop. 
1. Status. 2. Trained, skilled people. 3. 
Pride in work. 4. Doing something 
worth-while. 5. Modern methods. 6. 
Team spirit. 


Y “pride in work” I am not refer- 
ring to managers; I am speaking 
primarly of the people who work for 
you—your employes. The same is true 
for “doing something worth-while.” 
Again, I am speaking of the employes’ 
feeling of doing something worth- 
while. I claim that each of those six 
factors is necessary in our particular 
industry. Most of us do not claim that 
we now utilize these six factors to the 
fullest measure. 
“Status” has many uses and many 
connotations. In this particular case I 





Under the same ownership- 
management as the famous Cavalier 
at Virginia Beach, the oceanfront 


Cavalier in Fort Lauderdale is Florida #* 





perfect in every particular, 


UNDER THE DIRECTION 
OF SIDNEY BANKS 





Oceanfront 


FORT LAUDERDALE 
FLORIDA 
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refer not only to the individual job 
or jobs that we have, but also to the 
industry in general. Have you been 
actively recruiting people or discuss- 
ing your particular industry either 
with young people or with the general 
working population? If you have, you 
reached one conclusion: the average 
worker today is ignorant of the op- 
portunities in our industry. He has a 
set conception about it, and usually 
this is not complimentary. In your 
own limited area you can do some- 
thing about it. Beyond that, it is up to 
someone else. You may be familiar 
with the National Restaurant Associ- 
<tion program in trying to sell jobs 
in the food service industry, especial- 
ly to Americans. 

The relationship between those fac- 
tors and payroll cost is a direct one. 
.s these factors decrease in your club, 


. your labor costs and your labor prob- 


lems increase in direct proportion. 

I think the future of our business 
lepends upon our coming up with 
neans of getting these six factors into 
ur business. I have no magic pana- 
ea, no guaranteed prescription or so- 
ution. Nor, in the 10 years that I 
have been associated with the hotel 
and restaurant business, have I met 
anyone else who has. If he had a solu- 
tion he would be a millionaire in six 
months, serving as a consultant. 

I do have a prescription I would at 
least like you to consider. The chemi- 
cal power of Shell gasoline is de- 
scribed with the initials “TCP.” But 
my “TCP” stands for training; con- 
centration; and participation. 


leg consider employe training. If 
I ask three or four people, “Why 
aren’t you doing more training in your 
own establishment?” I can guarantee 
that I will get the following answers, 
arguments, reasons, or alibis: “I can’t 
afford to train. I haven’t the time. I 
haven’t the money. I don’t need to 
train. I hire only experienced people. 


After they are trained, they come to 
work for me so I don’t need to train. 
Employes don’t want training. They 
resist it. It’s too much bother.” 

None of these arguments hold wat- 
er. What do you mean, you “can’t af- 
ford to train?” As far as I am con- 
cerned, you cannot afford not to train; 
it’s costing you money. If you are not 
training, I guarantee you will lose 
more money—through breakage, mis- 
takes, failure to perform service the 
way it should be done—in not train- 
ing, than it would cost you if you 
started training on a small scale. 

Who says he hasn’t time? In my 
lifetime I have never seen a list of 
duties for either a supervisor or an 
executive that didn’t include, pretty 
high on the list, training of subordi- 
nates. You mean you haven’t time to 
do your own job? Your supervisors 
don’t have time to do their jobs? If 
that’s true, there must be something 
wrong. 

Who is going to “hire” experience? 
Where are you going to find this ex- 
perience? The absence of trained, 
skilled people, or the partial absence, 
at least, indicates either that you must 
have a magic reservoir, or else you 
aren’t hiring experience. 

As for the last argument—the em- 
ployes don’t want it. Have you tried a 
training program with your employes? 
Can you honestly say they don’t want 
it? Wherever I have seen a program 
started, if it was worth while and well 
presented, the employes are eager for 
it. Two years ago a course on service 
for waiters was opened in New York 
City, given jointly by the Hotel Asso- 
ciation and a two-year technical school 
in Brooklyn. The first day it was of- 
fered the course was over-subscribed 
by professional waiters, and practical- 
ly all of them Union waiters. 


N training, you can go into many 
things. I'll refer principally to two 
aspects: 1. Induction or orientation 





Aquatone prevents 


of the bathers. 








Protect Public Health With More Efficient Sanitary Treatment of 
Your Swimming Pool 


travnsEA QUATONE marx 


Is More Efficient Because It 
REMOVES AND PREVENTS FILTER POLLUTION 
CONTRIBUTING TO A MORE SANITARY POOL 
So saga cleanses the filters of o- contaminating pollution 
quickly and economicall nte 
tion, providing the only 
tenance of grease-free filters, lines and pools, contributing to the 
highest possible —, status thereof. 
ye Irrita 


and diffusion of chlorine whereby increased chlorine retention ob- 
tains, requiring less chlorine for adequate Bacteria Control. Its 
neutralizing action toward the causticity of chlorine and alum 
treated water contributes further to prevention of Eye Irritation. 

As an Algaecide Aquatone prevents Algae growth and elimi- 
nates the slime, it imparts alkaline fe value without causticity, 
softens the water, and eliminates stic 


No equipment is required. Particulars and references ... no obligation. 


CREATIVE CHEMICAL CO.—PITTSBURGH 24, PENNA. 


Reg. U. S. Pat. Off. 


without erence with pool opera- 
own means for permanent main- 


tion by increasing the solubility 
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Give your dining room 
exclusive distinction, 
tempt dessert orders, 
too, with 














Is your dessert service 
as attractive as those 

















luscious desserts on 
your menu? The total 
appearance must be ir- 


























resistible to get those 








extra orders! Boost your 








sales of profit-making 
desserts with AaJo’s 
custom dessert doilies. 
Aatell & Jones’ own 
artists create a design 









































for you alone, to ex- 
press your dining 
room’s personality. 
And fine paper stock 
hushes plate clatter, 
too, to add to the im- 
pression of distin- 















































guished good taste. 
Colorful stock designs 
are also available. 
Write today for full in- 
formation! 


Aatell 
(ao Ine. 


3360 FRANKFORD AVE. 
PHILADELPHIA 34, PA. 



















































New York: 1265 Broadway 
Chicago: 4754 Washington Blvd. 









It's 
Lamplighter 
Time... 


‘“‘as dry as you can buy’”’ 


DISTILLED LONDON DRY 
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® 


CHSTHLED FROM GRAIN 
nn ONTTLED BY 


ay NS 
* co. LTD. * 


—_ 
i 
ee 


—sanig ill 


LONDON DRY GIN DISTILLED FROM GRAIN, 94 PROOF, 


IMPORTED BY McKESSON & ROBBINS, INC., N.Y. N.Y 





training of new employes. 2. On-the- 
job training in the duties and service 
that employes perform. 

1. Induction Training: The introduc- 
tory phase of taking in a new em- 
ploye should include the idea that he 
isn’t just a dishwasher or a waiter 
operating in a vacuum. He is part of 
your club. You can carry this idea 
much farther. He is not only a part of 
your club, but also a part of a much 
larger industry of which your club is 
a representative. 

Have you analyzed your turnover 
figures for the past year or years? In- 
variably we find that about 40 per 
cent of all turnover occurs within the 
first 30 days a man is on the job. If 
he lasts beyond that 30 days, he tends 
to stay with us for a respectable peri- 
od of time. What is it about these first 
30 days that upsets people and sends 
them packing off to somebody else’s 
place of business to work? One reason 
is that they don’t get adjusted; they 
don’t get to know us well enough. In 
that short time, they have seen all of 
the bad parts of the job, but none of 
the good parts. They are discouraged 
and so they leave. A brief induction 
program will help cut that initial turn- 
over, Nothing will stop the turnover 
completely, but you can probably re- 
duce it 5 or 10 per cent. 

2. Employe Training: I have tried to 
counter the arguments against train- 
ing. Now I'll develop the benefits that 
can accrue to you from a simple 
training program. As you walk around 
your club observing employes at work, 
no doubt you see employes who make 
errors. It may not be so apparent to 
the guest, but it is a glaring error to 
you. You think to yourself (you don’t 
correct him while he is in front of 
the guest), “How could this fellow 
make such a mistake?” You conclude: 
“It’s the calibre of people I get today 
—what should I expect?” and feel 
sorry for yourself. You know how he 
should have performed that particular 
service. You feel that he also should 
know how to perform it. 

But, did you ever stop to ask your- 
self, “Does he really know how I 
want that particular job done?” He 
may have worked at “Joe’s Greasy 
Spoon.” In your club you don’t do it 
that way. But when this fellow comes 
to work, if no one ever tells him how 
you want it done, how can he learn? 
By osmosis? Not that you personally 
must go around and tell him. You 
have supervisors and department 
heads. 

From these illustrations we can con- 
clude: 

1. A training program will benefit 
you because this worker can learn 
how you want things done in your 


club. 
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2. Training makes any job more at- 
tractive. After all, if you must go 
through a training program in order 
to become a journeyman at a certain 
job—it means there must be some- 
thing to the job. 

3. Training can also give you a 
ready source of new employes trained 
the way you want them trained. 

4. A training program provides a 
challenge to your department heads. 
It gives them status. 

5. Training will increase the inter- 
est of your present employes in your 
club—when you increase the worker’s 
interest, you increase that intangible 
factor we call “morale.” 

Work Simplification: Next, we 
should put work simplification into 
our prescription. Let’s assume that 
you are faced with high labor costs 
in your club. You have but two al- 
ternatives: 1. You can cut wages. 2. 
You can increase productivity per 
man hour. 

Let’s face it, can anyone afford to 
cut wages? The pressure now is defi- 
nitely in the opposite direction. We 
must concentrate our efforts on in- 
creasing productivity. 

To sum up, the heart of any work 
simplification system depends on three 
factors. The first factor is manage- 
ment experience—operational experi- 
ence. None is more qualified in the 
club area than are you people; “Con- 
centration” is the second factor; and 
“observation” is the third factor. These 
three factors either make or break a 
work simplification program: Man- 
agement experience, concentration, 
and observation. 

There are only two aspects of work 
simplification that any of us need to 
worry about. First, you set out to 
study a group of jobs which are per- 
formed in a series making up a unit 
of production of a unit of service. It 
could be the service of a meal by the 
waiter, from the time the guest is 
seated until the guest pays the check 
and leaves. In that whole unit there 
are as you know, a series of jobs—in- 
dividual jobs or actions that are per- 
formed—but the overall process is 
the actual service of the meal. That is 
what is meant by the term “process 
analysis,” a common everyday occur- 
rence. 

After you have studied the process, 
how about the individual jobs making 
up this series. Let’s take a look at 
them. Here the idea is to determine 
the series of motions or movements 
the individual worker makes in per- 
forming his job. How about the place- 
ment of the supplies and the equip- 
ment that he uses? You look at them 
with the idea of providing the fastest 
production with the least effort. That 
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is termed “motion study.” Sometimes 
moving-picture cameras are used to 
record motions, but it is not essential. 


(Professor Lattin devoted three 
hours to his lecture, “Make the Jobs 
Better” at the Cornell short course for 
managers. Because his remarks are so 
pertinent and his ideas deal with fac- 
tors that are a major problem in the 
operation of most clubs today, it was 
felt CLuB MANAGEMENT readers would 
prefer publication of his complete talk 
»ather than exerpts. Thus, the second 
iastallment of “Make the Jobs Better” 

vill appear in a future issue. Ed.) 


‘\ppointed Sales Director 


Robinson S. Brown, Jr., has been 
ramed executive director of Sales of 
Brown-Forman 
Distillers Corp., 
succeeding J. Gor- 
don Baquie, exec- 
utive  vice-presi- 
dent, who resigned 
January 1. 

Mr. Brown, who 
has been’ with 
Brown-Forman 
since 1935, has had 
extensive experi- 
ence in all phases of the company’s op- 
erations, with heavy emphasis on ad- 
vertising and sales. He has been a di- 
rector and member of the company’s 
executive committee since 1951. 

Brown-Forman has also promoted 
three other officers. Marion M. John- 
son was elevated from treasurer to 
vice-president and executive director 
of personnel and public relations. Earl 
A. Dorsey, former secretary, is now 
treasurer and director of finance, and 
Phillip B. Newman has moved up 
from assistant secretary to secretary. 
Messrs. Johnson and Dorsey also were 
elected to the company’s executive 


committee. 
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tleimeken's 
Omported Holland Boor. 


Consumer demand for the un- 
matched flavor of Heineken's has 
made it— 


AMERICA'S LARGEST 
SELLING IMPORTED 
BEER 


Join the swing to Heineken's. Con- 
tact your distributor today. 





NEINEKEN'S 


SREWED im HOLL ND 


Gen. U. S. Importers 
VAN MUNCHING & CO., INC., NEW YORK * CHICAGO * BEVERLY HILLS * MIAMI 
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IT PAYS TO PAINT WITH 
RAMUC ENAMEL 


Proved in over 19,000 Pools 












Make your pool more inviting—and watch 
attendance grow! Use America’s No. 1 
Swimming Pool Paint—Ramuc Enamel: 


e Goes on easily, leaves a tile-smooth finish 
e Natural rubber-base enamel 

e Easy to clean, long-lasting 

e Won’t powder, blister, flake; fade-resistant 
e Comes in many beautiful colors 
Write today for free “Handbook on Painting 
Swimming Pools,” 32 pages of valuable 
information. Also contains facts on Exalgae® 
...effective algaecide for crystal-clear water. 
When writing, include pool’s dimensions, 
name and/or type of paint used. 


Dealers & Distributors: 
Select sales areas still open. 
Leads furnished. Write today! 


INERTOL CO., INC. 


496 Frelinghuysen Ave. 
Newark 12, N. J. 


Member: National Swimming Pool 
Institute, Northeast Swimming 
Pool Association 
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Newest All-Aluminum Swimming Pool 





The illustrated all-aluminum Ches- 
ter swimming pool is fabricated of 
thick plate aluminum to overcome, ac- 
cording to the firm’s engineers, the 
difficulties encountered in convention- 
al construction—to end rust, cracks, 
leaks and costly upkeep. Exclusive 
‘feature of the pool is the easy roll-out 
ledge combined with the overflow 
drain. Surface skimming is simplified 
merely by raising the water level. 


Chester Pools, according to the man- 
ufacturer, are available for package- 
style installation. The firm also has a 
complete line of diatomaceous earth 
vacuum type filters, as well as “Flight- 
Style” deck equipment of anodized 
aluminum in natural or colors. 

For complete information write 
Chester Pools, Dept. CM, North Fifth 
at Ford Blvd., Hamilton, Ohio. 





Named to Sales Post 


Arthur Wiener has been named as- 
sistant metropolitan sales manager for 
Van Munching Im- 
ports, Inc., in the 
New York metro- 
politan area, it has 
been announced 
by Leo van Mun- 
ching, president of 
the firm. 

Mr. Wiener for- 
merly was associ- 
ated with Park & 
Tilford Distillers 
Corp. in the New York area. In his new 
job he will be concerned with the sales 
of the enlarged Van Munching line in- 
cluding Queen Anne Scotch, Some- 
thing Special Deluxe Scotch, Hilltop 
Scotch and Old Gentry Imported Lon- 
don Dry Gin. 





Arthur Wiener 


New Dispenser 


A completely new dispenser for con- 
ditioning rinse water of dish machines 
has been announced by Calgon Co. 

Called the Rinse-Miser, the dispens- 
er is just one-third the weight and 
bulk of previous models. It feeds Cal- 
gon Rinse-Aid into the final rinse cy- 
cle of automatic dish machines. Aver- 
age installation time is only 15 min- 
utes. 

For literature write Dept. CM, Cal- 
gon Co., Hagan Bldg., Pittsburgh 30, 
Pa. 


All-Star Golf 


One of the more interesting sports 
series to hit the TV screen in recent 
months is the weekly “All-Star Golf” 
sponsored by the Miller Brewing 
Company over the American Broad- 





casting Network. Why not tie in with 
this golf promotion at your club? 

In most cities the program comes on 
late enough in the afternoon so your 
golfers should be finished with their 
round and can gather in the men’s 
grill to see how the experts play the 
game. A simple announcement on you 
club bulletin board, or perhaps a post- 
card reminder, should increase traffic 
in your grill room, and stimulate sales 


Named Sales Manager 


William J. Wawrzonek of Milwau 
kee has been named district sale: 
manager for three 
North Centra! 
states by the Bal 
ly Case and Cool. 
er Co., manufac- 
turers of walk-in 
coolers. Mr. Wa- 
wrzonek will cov- 
er Wisconsin, Min- 
nesota and Iowa. 

Mr. Wawrzonek, 
who will make his 
headquarters in Milwaukee, has spent 
many years in the refrigeration in- 
dustry. Most recently he has been a 
manufacturers’ representative for a 
number of refrigeration companies. 


Chairs at Women's Club 


f 





W. J. Wawrzonek 


Pictured here are the Rastetter 
folding chairs purchased by the Wom- 
en’s City Club of Detroit for use dur- 
ing meetings, programs, etc. Mary 
Buck, manager of the club, is enthu- 
siastic about her new chairs. 
















Economical 
STANDARD FORMS 
TO FIT YOUR NEEDS 


THAT IS THE BEST 
IN THE MARKET 


SPECIALISTS IN NUMBERED PRINTING SINCE 1898 


Sort Smith, Crrhansaa, ULF, 


Sewtce 
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CMAA Conference Program 


Thirty-First Annual Conference, Club Managers Association of America 
Sheraton-Jefferson Hotel, St. Louis, February 12-15, 1958 


Wednesday, February 12 


8:30 a.m.—Registration, Mezzanine. 

9:00 a.m.—CMAA Board of Directors Meeting, Room 6, Jefferson. 

Noon —CMAA Board of Directors Luncheon, Room 7, Jefferson. 

1:00 p.m.—Sightseeing Tour of St. Louis Clubs. 

2:00 p.m.—Joint Meeting: Chapter Presidents, Regional Directors, 
and Past Presidents, Vice-President Royce Chaney 
presiding, Room 8, Jefferson. 

2:15 p.m.—CMAA Board of Directors reconvenes, Room 6, Jefferson. 

7:00 p.m.—Reception and Cocktail Party, Boulevard Room, Jefferson. 

vening —Open. 


hursday, February 13 


8:30 a.m.—Registration. 
3:30 a.m.—Opening Session of Conference, Ivory Room, Jefferson. 
°1:45 a.m.—Refreshments. 
12:15 p.m.—Luncheon, Gold Room, Jefferson. 
2:15 p.m.—Educational Session: 
Walter Slowinski, ‘‘Legal Aspects of CMAA.” 
Charles E. Smith, ‘“‘Automation.” 
Harry J. Fawcett, ‘‘The Banquet Menu,” Ivory Room. 
5:15 p.m.—Committee Meetings. 
7:30 p.m.—‘‘Deutches Volkfest,’’ Khorassan Room, Hotel Chase. 


riday, February 14 


8:30 a.m.—Registration. 
3:00 a.m.—Committee Meetings, see blackboard. 
0:15 a.m.—Pre-Brunch Beverage Table. 
1:00 a.m.—Valentine’s Day Brunch, Gold Room. 
Introduction of 25-Year Ciub Members; Introduction of 
Guest Associations; Speaker, A. E. Martin. 
1:00 p.m.—Speakers: Ervin A. Pickel, Jr., ‘‘Club Publicity.” 
Robert E. Beck, “Select Proper Personnel and Handle 
Carefully—Now!”’ 
2:30 p.m.—Round Table Discussions: 
City Clubs, Country Clubs, University Clubs. Rooms to 
be announced. 
6:30 p.m.—Reception, Missouri Athletic Club. 
Evening —Open. 


Saturday, February 15 


8:30 a.m.—Registration Desk Open. 

9:00 a.m.—Committee Meetings, see blackboard. 

11:15 a.m.—Pre-Brunch Beverage Table. 

Noon —Past Presidents’ Luncheon. Introduction of Fathers and 
Sons; Introduction of Past Presidents, Response, Carl 
J. Jehlen, Gold Room. 

2:00 p.m.—Closing Business Session. Election of Officers and Direc- 
tors, Ivory Room. 

7:15 p.m.—Formal Cocktail Party, Ivory Room; and Grand Ball, 
Gold Room, Jefferson. 


Sunday, February 16 

9:00 a.m.—Continental Breakfast, Boulevard Room. 

11:00 eatin 5 ina of Directors Brunch and Meeting, Rooms 6 

LADIES PROGRAM 

Wednesday, February 12 

1:00 p.m.—Club Sightseeing Tour With Men. 

Thursday, February 13 

9:30 a.m.—Ladies Invited to Attend Opening Session of Conference. 
12:30 p.m.—Luncheon With Men. Gold Room, Jefferson. 

3:00 p.m.—Old Time Melodrama, Showboat Goldenrod. 

Friday, February 14 

12:30 a.m.—Champagne Fashion Show, Boulevard Room, Jefferson. 
Saturday, February 15 


10:00 a.m.—Tour of Historic St. Louis. 
1:00 p.m.—Luncheon, Tiara Room, Park Plaza Hotel. 
7:15 aaciines -- Cocktail Party and Grand Ball, Gold Room, Jef- 
erson. 








While at the St. Louis Conference 

Visit Old Warson Country Club 

And See Our Kitchen Installation 
There... 


Lee 








Ford Hotel Supply Co. 


| 814-16 N. Broadway CE 1-0925 
' St. Louis, Mo. 


| Serving the club field for over 45 years 
= 
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Omien..the MODERN Way 


A Gruendler Disposer 
will solve your 
food waste disposal problem! 


A contemporary, handsome 
appliance to grind table and 
food preparation wastes into a 
fine slurry for instant disposal 
down the drain. Automatic, 
push-button control. Ends scaven- 
ger service and waste handling. 
Write for Brochure No. 124. 

If possible, state number 

of meals you serve per setting 
for our recommendation of 
proper model. No obligation. 


GRUENDLER CRUSHER & PULVERIZER CO. I 
2913 North Market - St. Louis 6, Missouri | 


Write advertisers you saw it in CLUB MANAGEMENT: FEBRUARY, 1958 79 











CLUB MANAGER WANTED 


for new 600 member country club in 
booming Gulf Coast area. Experience in 
operation of club in Southern State pre- 
ferred. Salary of $10,000.00 plus bonus on 
restaurant profits. Excellent prospects for 
manager with personality and ability to 
provide food and service of such quality 
that members will WANT to patronize 
restaurant. Write—giving age, education 
and experience. ADDRESS: Box 57-X, c/o 
Cius MANAGEMENT, 408 Olive Street, St. 
Louis 2, Missouri. 








WANTED 


Sober, working chef for 200 member 
country club in southern Iowa town. 
Open year around. New kitchen. 
$50,000 yearly food volume. Paid va- 
cation, salary and yearly bonus. Must 
be able to hold food cost under 50%. 
Hotel and club experience preferred. 
Complete résumé in first letter. AD- 
DRESS: Box 58-X, c/o CLuB MANAGE- 
MENT, 408 Olive Street, St. Louis 2, 
Missouri. 





A MESSAGE——————_ 


TO THE CHAIRMEN OF 
THE HOUSE COMMITTEES 
We have available thoroughly ex- 
perienced managers and executives 
for all departments. Confidential 

Service. 
WRITE or CALL: 
Gene Rafferty, Personnel Director 
HOTELMENS Employment Service 
300 W. 56 St., New York 19, N. Y. 
JUdson 2-4382 








CHEF 


Seeking connection with city or 
country club. Married, no children. 
30 years of age with 11 years club 
experience. Wife available as assist- 
ant. ADDRESS: Box 62-X, c/o CLuB 
MANAGEMENT, 408 Olive Street, St. 
Louis 2, Missouri. 








EXECUTIVE CHEF 


age 47, open for an engagement. Highly 
trained and qualified in purchasing, 
stock and portion controls, costs and 
qualities, planning and_ supervision. 
Continental and oriental culinary pro- 
ductions. References. Apply Box 61-X, 
c/o CLuB MANAGEMENT, 408 Olive Street, 
St. Louis 2, Missouri. 
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CLUB MANAGER 


A General Manager with an outstanding 
record in the club and hotel field, would 
like to hear from a leading city, country 
or yacht club requiring an executive of 
high calibre. Personable, imaginative, 36, 
with a keen organizing and administrative 
ability covering all departments, he has 
the advantage of a proven international 
background together with the distinction 
of having managed one of America’s and 
the World’s foremost resort country clubs. 
Location is not a problem and he is avail- 
able almost immediately. Please reply to: 
Box 60-X, c/o CLUB MANAGEMENT, 408 
Olive Street, St. Louis 2, Missouri. 











EXECUTIVE MANAGER 
AVAILABLE 


Age 49. Twenty-five years ex- 
perience includes city, country and 
officers clubs. ADDRESS: A Vir- 
ginian, P. O. Box 692, Atlantic City, 
New Jersey. 








WANTED—GOLF CLUB 
MANAGER 


Well-known rural country club in 
Western New York with 350 members. 
Desirous of obtaining the services of 
a qualified Club Manager to manage 
all club facilities other than the golf 
course. Send photo and full particulars 
of background and experience in first 
letter, stating salary requirements. Po- 
sition available April 1, 1958. AD- 
DRESS: H. H. Martin, 5 Lewis Avenue, 
Batavia, New York. 
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Solving Our Pool Problem 
(Continued from page 16) 


Cost of water has been cut in half, a 
saving of over $800 yearly. In addi- 
tion, the distribution of pool use has 
been reflected in our clubhouse oper- 
ation, which enables us to better plan 
anc forecast business. 

An interesting sidelight is the fact 
thet the added use of our pool has 
als> stimulated use of our tennis 
courts. In fact, because of this newly 
rel orn interest in tennis we had to re- 
bu ld our courts. 

1s mentioned earlier, we make our 
po |l part of our club program. All pol- 
icy is laid down by the swimming 
coumittee, which meets frequently 
wih the manager and the head life- 
gu rd to discuss pool problems. Thus, 
ev-ryone is kept well informed and 
we are able to keep problems at a 
minimum. 

Jur pool activity includes a four- 
week’s program of swimming lessons, 
al! under the supervision of the Red 
Cross. In August a swimming carnival 
is held, the program consisting of a 
buffet supper followed by clown and 
stunt diving, and a swimming meet 
by age groups. Attendance is usually 
around 350 members. 

The swimming pool is a necessity 
at our club. Some members belong 
just to take advantage of our pool, 
because it offers greater privacy and 
sanitation than public pools. We be- 
lieve our pool is one of the reasons we 
have a closed membership and a 
healthy waiting list. 


Pool Roundup 
(Continued from page 15) 

The pool is under the direct super- 
vision of the manager and house com- 
mittee and employs two attendants 
and one part-time attendant. At the 
end of the season the children put on 
a water show for the members and 
compete for prizes. 

We intend to paint or resurface 
the pool next year. 





Pool Program for 
Members’ Sons 


James T. Bristol 

Illinois Athletic Club 

Chicago, Illinois 

WE regard our pool at the Illinois 
Athletic Club as a general expense 

of our club, which is a downtown club 

for men only opened in 1907. For that 

reason there are no figures available 

as to the original cost or general main- 

tenance of the pool; it is under my 

general supervision and I buy the sup- 

plies and equipment for it. 

Perhaps the outstanding aspect of 
the pool is a program we- have every 
Saturday morning for the young sons 
of members. These classes, which have 
about 100 enrolled, run from October 
to April. 


Ice Carving Display 





For H. J. Heinz Company’s recent [Aine Ving 
70th annual sales convention, Heinz 
master chef, Paul Laesecke, produced 
6,000 pounds of ice carvings, including 
this centerpiece display for the con- 
vention reception. 

Executed in clear and green-colored 
ice, the centerpiece reflected the air- 
power theme of the meeting, with a 
signal tower, revolving airplanes and 


the slogan, “57—Around the World.” 
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AGENCY 


/CLAREMONT-MAJESTIC| 


EMPLOYMENT SERVICE 









has these two qualified couples available now. 


ca 
Oem, °°- ELIZABETH GARRISON 











tired tote PERSONNEL concise 


80 WARREN STREET, Room 305 
New York 7, N. Y. 


Herman Litman Manager 


PHONE: COrtlandt 7-3853 


A. Zahler, Licensee 












COUPLE: Experienced in quality club operations. Both are 
University graduates. Know finest food and service. Purchasing. 
— Membership drives. Ages 50 and 47. Prefer WARM 
climate. 


PRO-MANAGER: Nationally known. Good teacher and show- 
man. Television experience. WIFE: Expert in handling food 
and service. Weddings. Teas. Club accounting. Ages 46 and 43. 
No children. 


WABASH EMPLOYMENT AGENCY 


202 South State St. Chicago, Illinois 
Phone: WAbash 2-5020 


(Wabash Agency established in 1935) 
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Remodelling Ups Business 1st Year, But... 


What About the 2nd Year? 


By Christopher S. Murphy, Manager 


@ Editor’s Note: In the June, 1956, 
issue of CLUB MANAGEMENT, the re- 
modelling story of Algonquin Golf 
Club, St. Louis, was featured, with 
special emphasis on how the mem- 
bership rallied to remodel the club 
to keep the members interested and 
increase volume. What has hap- 
pened in the two years since the 
club was remodelled? The results 
are interesting, and we asked Man- 
ager Chris Murphy to report on the 
two-year operation. 


S we enter the third fiscal year af- 

ter the remodelling, the manage- 

ment and board of directors of Algon- 

quin Golf Club see a bright future for 
the club’s operation. 

In 1956 we expected a sizeable in- 
crease in our bar and food business— 
and we got it! The comparison of 1956 
with 1954 (1955 was not used because 
the remodeling was in progress then), 
showed an increase of 23.9% in the 
food department and 19.6% in the bev- 
erage department. The figures were 
gratifying, to say the least. 

As we went into our second year of 
the new operation, the silent question 


Algonquin Golf Club 
St. Louis 


in our minds was: Could we possibly 
hope to keep up the pace that had 
been set? In a sense, it was a test year 
for us. There isn’t much question that 
volume should rise the first year after 
a club remodels because of the novel- 
ty, but what about the second year? 

In our second year, from all out- 
ward appearances, the novelty had 
not worn off; the members were still 
enjoying their new clubhouse and do- 
ing a great deal of entertaining there. 
And, at the end of 1957, we were hap- 
pily surprised to find that we had con- 
tinued to show an increase. Not a 
spectacular one, but instead, a good, 
stable, healthy increase. 

The figures showed that the 1957 per- 
centage increase over 1954 was 26.4% 
in the food department and 22% in the 
beverage department. Thus, the 1957 
increase over 1956, the first year of the 
operation in the remodeled club, was 
2.5% in the food department and 2.4% 
in the beverage department. 

Thus, we have proved conclusively 
at our club that remodelling not only 
substantially increases the revenue 
immediately following it, but it has a 
tendency to increase even more dur- 
ing the second year. 

Our remodelling project cost about 
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Christopher Murphy 


$285,000. Traditions were extremely 
important to our members and thus, 
when the club was remodelled, the 
traditional elements in the clubhouse 
were retained as the nucleus of the 
new building. 

The Georgian character of the orig- 
inal structure was preserved, although 
a contemporary treatment was intro- 
duced in the dining room and garden 
lounge. The dining room, overlooking 
the golf course, was doubled in size 
and the kitchen was enlarged and re- 
equipped with stainless steel equip- 
ment to handle the anticipated in- 
creased business. The rest of the club 
was remodelled also with new rooms 
being created and old ones being re- 
done. 

The project was financed by the 
members’ contributing to a_ small 
monthly building improvement fund, 
which extends over a period of 15 
years. Also, at the same time other ac- 
counts have been set up for perma- 
nent improvements and replacements. 
These funds may be tapped in the 
event of necessary improvements to 
the clubhouse facilities, replacemen‘ 
of furnishings or repairing mino™ 
damages from normal wear and tear. 
Thus, the proper use of these funds 
will prevent the clubhouse from eve* 
getting into a state of disrepair. 



































PREMIUM SALTINE CRACKER 
with NEW GOLDEN GLOW 


Your customers will appreciate these finer saltine 
crackers. They're tastier, flakier and snapping 
crisp. These top-quality crackers are always 
perfect in our moistureproof cellophane packets. 


*Premium Snow Flake Saltine Crackers in the Pacific States 


SEND FOR FREE BOOKLET AND SAMPLES 


National Biscuit Co., Dept. 11 
425 Park Avenue, New York 22, N. Y. 


Name .. 
Firm . 


Address 
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Want to offer the natural pleasure of the g 


SERVE A BOURBON MAN’S BOURBON! Your guests will appreciate 
the wholesomeness of flavor in CABIN STILL. How it gets there, we don’t 
really know. May be our family way of genuine COPPER DISTILLING which 
creates our special Stitzel-Weller Bourbon flavor. Or the 


KENTUCKY WEATHER-RIPENING that seasons it to a bappline ctrstyenet md 


ONLY BY 
rare gentleness in airy, open-rick timber warehouses. 


The important thing to you is you can serve it with es) 


the full confidence that this is the GENUINE! 


FAMILY DISTILLERS 
SINCE 1849 
91 Proof Kentucky Straight Sour Mash Bourbon 











